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ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI 

USEFULNESS DAN INTENTION TO CONTINUE USE (STUDI 

PADA KONSUMEN E-WALLET LINKAJA). 

 Nada Nur Hafizhah 

 

ABSTRAK 

 

Pesatnya perkembangan teknologi finansial mendorong peningkatan penggunaan 

dompet elektronik (e-wallet) di Indonesia. Namun, tingginya tingkat persaingan 

antar penyedia e-wallet menyebabkan rendahnya loyalitas pengguna serta 

meningkatnya kecenderungan berpindah aplikasi, termasuk pada aplikasi LinkAja. 

Oleh karena itu, penelitian ini bertujuan untuk mengetahui dan menganalisis faktor-

faktor yang memengaruhi perceived usefulness dan intention to continue use pada 

pengguna e-wallet LinkAja. Penelitian ini menggunakan pendekatan kuantitatif 

dengan landasan teori Technology Acceptance Model (TAM) yang diperluas 

dengan variabel perceived enjoyment dan rewards. Data dikumpulkan melalui 

kuesioner yang disebarkan kepada 140 responden, yaitu pengguna aktif aplikasi 

LinkAja di Kota Tangerang. Data dianalisis menggunakan perangkat lunak 

SmartPLS melalui pengujian measurement model dan structural model untuk 

memastikan validitas, reliabilitas, serta pengujian hipotesis penelitian. Hasil 

penelitian menunjukkan bahwa perceived ease of use berpengaruh positif dan 

signifikan terhadap perceived usefulness, namun tidak berpengaruh signifikan 

secara langsung terhadap intention to continue use. Selain itu, perceived enjoyment 

dan rewards terbukti berpengaruh positif dan signifikan terhadap perceived 

usefulness dan intention to continue use. Perceived usefulness juga berpengaruh 

signifikan terhadap intention to continue use serta memediasi hubungan antara 

rewards dan intention to continue use. Kesimpulan dari penelitian ini menunjukkan 

bahwa perceived usefulness merupakan faktor kunci dalam mendorong penggunaan 

e-wallet secara berkelanjutan. Temuan ini mengindikasikan bahwa peningkatan 

kemudahan penggunaan, pengalaman pengguna yang menyenangkan, serta sistem 

reward yang efektif perlu menjadi fokus utama dalam upaya meningkatkan persepsi 

kegunaan dan loyalitas pengguna aplikasi LinkAja. 

 

Kata kunci: Dompet Digital, Persepsi Kegunaan, Hadiah, Kemudahan 

PenggunaanZ.  
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ANALYSIS OF FACTORS INFLUENCING USEFULNESS AND 

INTENTION TO CONTINUE USE (A STUDY OF LINKAJA E-

WALLET CONSUMERS) 

 Nada Nur Hafizhah 

 

ABSTRACT 

 

The rapid development of financial technology has driven the increasing use of 

electronic wallets (e-wallets) in Indonesia. However, the high level of competition 

among e-wallet providers has led to low user loyalty and a growing tendency to 

switch applications, including the LinkAja application. Therefore, this study aims 

to identify and analyze the factors that influence perceived usefulness and intention 

to continue use among LinkAja e-wallet users. This study employs a quantitative 

approach based on the Technology Acceptance Model (TAM), extended by 

incorporating the variables of perceived enjoyment and rewards. Data were 

collected through questionnaires distributed to 140 respondents, namely active 

users of the LinkAja application in Tangerang City. The data were analyzed using 

SmartPLS software through the evaluation of the measurement model and 

structural model to ensure validity, reliability, and hypothesis testing. The results 

indicate that perceived ease of use has a positive and significant effect on perceived 

usefulness, but does not have a significant direct effect on intention to continue use. 

Furthermore, perceived enjoyment and rewards are proven to have positive and 

significant effects on both perceived usefulness and intention to continue use. In 

addition, perceived usefulness has a significant effect on intention to continue use 

and mediates the relationship between rewards and intention to continue use. The 

findings of this study conclude that perceived usefulness is a key factor in 

encouraging the continued use of e-wallets. These results suggest that improving 

ease of use, enhancing enjoyable user experiences, and implementing effective 

reward systems should be prioritized to increase perceived usefulness and user 

loyalty toward the LinkAja application. 

 

Keywords: Digital Wallet, Perceived Usefulness, Rewards, Perceived Ease of 

Use. 
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