
 

 

93 
Analisis Faktor-Faktor…, Nada Nur Hafizhah, Universitas Multimedia Nusantara 

 

DAFTAR PUSTAKA 

Abdul-Halim, N., Vafaei-Zadeh, A., Hanifah, H., Teoh, A. P., & Nawaser, K. 

(2022). Understanding the determinants of mobile payment adoption: The 

mediating role of perceived usefulness. Journal of Retailing and Consumer 

Services, 64, 102790. https://doi.org/10.1016/j.jretconser.2021.102790 

Ajzen, I. (1991). The theory of planned behavior. Organizational Behavior and 

Human Decision Processes, 50(2), 179–211. https://doi.org/10.1016/0749-

5978(91)90020-T 

Alalwan, A. A., Dwivedi, Y. K., Rana, N. P., & Algharabat, R. (2018). Examining 

factors influencing Jordanian customers’ intentions to adopt mobile 

banking. International Journal of Bank Marketing, 36(3), 462–487. 

https://doi.org/10.1108/IJBM-03-2017-0055 

Al-Emran, M., Mezhuyev, V., & Kamaludin, A. (2020). Technology acceptance 

model in M-learning context: A systematic review. Computers & 

Education, 148, 103786. https://doi.org/10.1016/j.compedu.2020.103786 

Alfany, A. A., Pratminingsih, S. A., & Rahayu, A. (2019). Factors affecting 

continuance intention of e-wallet usage. International Journal of 

Innovation, Creativity and Change, 9(6), 356–370. 

https://www.ijicc.net/images/Vol9iss6/9637_Alfany_2019_E_R.pdf 

Al-Maroof, R. S., Salloum, S. A., Hassanien, A. E., & Shaalan, K. (2021). Fear 

from COVID-19 and technology adoption. Journal of Retailing and 

Consumer Services, 62, 102678. 

https://doi.org/10.1016/j.jretconser.2021.102678 

Alotaibi, K., Houghton, L., & Sandhu, K. (2019). Factors influencing users’ 

intentions to use mobile government applications. Government Information 

Quarterly, 36(2), 301–315. https://doi.org/10.1016/j.giq.2018.12.002 

https://doi.org/10.1016/j.jretconser.2021.102790
https://doi.org/10.1016/0749-5978(91)90020-T
https://doi.org/10.1016/0749-5978(91)90020-T
https://doi.org/10.1108/IJBM-03-2017-0055
https://doi.org/10.1016/j.compedu.2020.103786
https://www.ijicc.net/images/Vol9iss6/9637_Alfany_2019_E_R.pdf
https://doi.org/10.1016/j.jretconser.2021.102678
https://doi.org/10.1016/j.giq.2018.12.002


 

 

94 
Analisis Faktor-Faktor…, Nada Nur Hafizhah, Universitas Multimedia Nusantara 

 

Aydin, G., & Burnaz, S. (2016). Adoption of mobile payment systems. 

International Journal of Mobile Communications, 14(4), 369–394. 

https://doi.org/10.1504/IJMC.2016.077865 

Bareksa. (2019, February 22). Segera launching, simak potensi & tantangan 

LinkAja di industri uang elektronik. https://www.bareksa.com 

Birigozzi, A., De Silva, C., & Luitel, P. (2025). Digital payments and GDP growth: 

A behavioural analysis. Economic Modelling, 124, 106288. 

Bisnis.com. (2024, October 25). LinkAja, Dana dan OVO putar otak hadapi 

persaingan dompet digital 2025. https://www.bisnis.com 

Chao, C. M. (2019). Factors determining the behavioral intention to use mobile 

learning. Journal of Educational Computing Research, 57(2), 401–425. 

https://doi.org/10.1177/0735633117753367 

Chawla, D., & Joshi, H. (2021). Consumer attitude and intention to adopt mobile 

wallet in India. Journal of Indian Business Research, 13(3), 361–381. 

https://doi.org/10.1108/JIBR-10-2018-0302 

Chen, L. D., Gillenson, M. L., & Sherrell, D. L. (2018). Enticing online consumers: 

An extended technology acceptance perspective. Information & 

Management, 39(8), 705–719. 

Davis, F. D. (1989). Perceived usefulness, perceived ease of use, and user 

acceptance of information technology. MIS Quarterly, 13(3), 319–340. 

https://doi.org/10.2307/249008 

Dhia, A., & Kholid, M. N. (2021). Determinants of digital wallet adoption in 

Indonesia. Journal of Accounting and Investment, 22(2), 294–308. 

Ghozali, I. (2021). Aplikasi analisis multivariate dengan program IBM SPSS 26. 

BP Undip. 

https://doi.org/10.1504/IJMC.2016.077865
https://www.bareksa.com/
https://www.bisnis.com/
https://doi.org/10.1177/0735633117753367
https://doi.org/10.1108/JIBR-10-2018-0302
https://doi.org/10.2307/249008


 

 

95 
Analisis Faktor-Faktor…, Nada Nur Hafizhah, Universitas Multimedia Nusantara 

 

Gunawan, A., Fatikasari, A. F., & Putri, S. A. (2023). The effect of using QRIS on 

daily payment transactions. Procedia Computer Science, 216, 391–400. 

https://doi.org/10.1016/j.procs.2023.10.557 

Haedar, A. R., & Marsasi, E. G. (2023). Determinants of continuance intention of 

e-wallet users. Jurnal Manajemen Indonesia, 23(1), 15–28. 

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2022). A primer on partial 

least squares structural equation modeling (PLS-SEM) (3rd ed.). Sage. 

Monica, & Japarianto, E. (2022). Factors influencing continuance intention of e-

wallet users. Jurnal Manajemen Pemasaran, 16(2), 101–112. 

Neves, P., et al. (2023). Adoption and use of digital financial services: A meta-

analysis. Journal of Business Research, 163, 113900. 

Sekaran, U., & Bougie, R. (2020). Research methods for business (7th ed.). Wiley. 

Sugiyono. (2017). Metode penelitian kuantitatif, kualitatif, dan R&D. Alfabeta. 

Sugiyono. (2019). Statistika untuk penelitian. Alfabeta. 

Venkatesh, V., & Davis, F. D. (2000). A theoretical extension of the technology 

acceptance model. Management Science, 46(2), 186–204. 

https://doi.org/10.1287/mnsc.46.2.186.11926 

 

 

 

  

https://doi.org/10.1016/j.procs.2023.10.557
https://doi.org/10.1287/mnsc.46.2.186.11926

