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PERANCANGAN ULANG IDENTITAS VISUAL BRAND CHIB-

CHIB TAIWAN SNACKS 

 (Alyssa Sunny The) 

ABSTRAK 
 
Dalam industri makanan ringan atau yang sering dikenal sebagai kudapan, identitas 
brand memiliki peran penting dalam menarik dan mempertahankan pelanggan. 
Chib-Chib merupakan brand camilan asal Taiwan yang bersaing di pasar Indonesia 
bersama brand serupa seperti Shihlin dan Hot Star. Namun, identitas visual Chib-
Chib tidak konsisten sehingga menimbulkan mispersepsi di kalangan masyarakat. 
Penelitian ini bertujuan untuk merancang ulang identitas visual yang mencakup 
logo, supergrafis, dan maskot agar brand lebih kuat dan mudah dikenali oleh target 
audiens muda secara konsisten dan efektif. Pengumpulan data dilakukan melalui 
studi kepustakaan, wawancara, observasi visual, dan survei terhadap target audiens 
berusia 18–25 tahun di wilayah Tangerang. Proses perancangan mengikuti metode 
branding design process dari Wheeler (2024), meliputi tahap riset, analisis, 
pengembangan konsep, dan implementasi desain. Hasil penelitian menunjukkan 
bahwa identitas visual yang kuat dan konsisten dapat meningkatkan persepsi serta 
kesadaran merek. Output akhir berupa Graphic Standard Manual (GSM) sebagai 
panduan penerapan identitas baru Chib Chib 
 

 

Kata kunci: Perancangan Ulang, Identitas Visual, Chib-Chib Taiwan Snacks 
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CHIB-CHIB TAIWAN SNACKS BRAND VISUAL IDENTITY 

REDESIGN 

 (Alyssa Sunny The) 
 

ABSTRACT (English) 
 
In the snack food industry, brand identity plays a crucial role in attracting and 
retaining customers. Chib-Chib is a Taiwanese snack brand competing in the 
Indonesian market alongside similar brands such as Shihlin and Hot Star. 
However, Chib-Chib's visual identity was inconsistent, leading to misperceptions 
among the public. This research aimed to redesign the visual identity, including the 
logo, supergraphics, and mascot, to strengthen the brand and make it more 
recognizable to its young target audience, consistently and effectively. Data 
collection was conducted through literature review, interviews, visual observation, 
and a survey of a target audience aged 18–25 in the Tangerang area. The design 
process followed Wheeler's (2024) branding design process, encompassing 
research, analysis, concept development, and design implementation. The results 
showed that a strong and consistent visual identity can enhance brand perception 
and awareness. The final output was a Graphic Standard Manual (GSM) as a guide 
for implementing Chib Chib's new identity. 

 

Keywords: Redesign, Visual Identity, Chib-Chib Taiwan Snacks 
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