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PERANCANGAN ULANG IDENTITAS VISUAL SEKOLAH

CAHAYA MENTARI PONTIANAK

(Kevina Agnes Santosa)

ABSTRAK

Pertumbuhan jumlah sekolah di Indonesia membuat persaingan antar lembaga
pendidikan semakin ketat, sehingga setiap sekolah perlu memiliki identitas yang
kuat. Sekolah Cahaya Mentari Pontianak merupakan sekolah swasta di bawah
naungan Yayasan Kasih Bunda Abadi yang menyelenggarakan pendidikan jenjang
Kelompok Bermain (KB), Taman Kanak-Kanak (TK), dan Sekolah Dasar (SD)
dengan menerapkan sistem pembelajaran trilingual (Bahasa Indonesia, Bahasa
Inggris, dan Bahasa Mandarin). Meskipun memiliki kurikulum yang unggul,
penggunaan identitas visual sekolah belum berfungsi secara optimal. Berdasarkan
penelitian yang dilakukan melalui wawancara, observasi, penyebaran kuesioner,
dan Focus Group Discussion (FGD), ditemukan beberapa permasalahan utama,
yaitu kompleksitas bentuk logo yang mengurangi keterbacaan dan dan sulit dikenali
oleh audiens serta penerapan identitas visual yang tidak seragam pada berbagai
media komunikasi sekolah. Untuk mengatasi tantangan tersebut, perancangan ulang
identitas visual diusulkan sebagai solusi untuk menghadirkan sistem identitas yang
lebih konsisten dan mampu merepresentasikan karakter Sekolah Cahaya Mentari
secara lebih efektif. Proses perancangan mengacu pada metode Alina Wheeler dan
Rob Meyerson yang mencakup lima tahapan yaitu, conducting research, clarifying
strategy, designing identity, creating touchpoints, dan managing assets. Hasil dari
penelitian ini berupa identitas visual yang baru beserta brand guidelines. Melalui
perancangan ulang identitas visual ini, diharapkan dapat memperkuat citra sekolah,
meningkatkan daya saing, serta membangun kepercayaan orang tua dan
masyarakat.

Kata kunci: Sekolah Cahaya Mentari Pontianak, Identitas, Redesain
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REDESIGNING THE VISUAL IDENTITY OF CAHAYA

MENTARI PONTIANAK SCHOOL

(Kevina Agnes Santosa)

ABSTRACT (English)

The increasing number of schools in Indonesia has intensified competition among
educational institutions, making a strong visual identity essential. Cahaya Mentari
Pontianak School, under Yayasan Kasih Bunda Abadi, provides education for
Playgroup, Kindergarten, and Elementary School levels through a trilingual
learning system (Indonesian, English, and Mandarin). Despite its strong academic
programs, the school’s visual identity has not functioned optimally. Based on
research conducted through interviews, observations, questionnaires, and Focus
Group Discussions (FGD), several key issues were identified, including a logo
design that is overly complex reducing legibility and recognizability and
inconsistent application of visual identity across various communication media. To
address these challenges, a visual identity redesign is proposed as a solution to
establish a more consistent system that effectively represents the character of
Cahaya Mentari School. The design process refers to the methodology of Alina
Wheeler and Rob Meyerson, which consists of five stages: conducting research,
clarifying strategy, designing identity, creating touchpoints, and managing assets.
The results of this study include a renewed visual identity and a comprehensive
brand guideline. Through this redesign, the school is expected to strengthen its
brand image, enhance competitiveness, and build greater trust among parents and
the wider community.

Keywords: Cahaya Mentari Pontianak School, Identity, Redesign
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