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PERANCANGAN ULANG IDENTITAS VISUAL STUDIO

MASAK SUARA

(Yohanes Jonathan Azriel Nugroho)

ABSTRAK

Studio Masak Suara adalah studio rekaman di Jakarta Selatan yang menghadapi
tantangan dalam mempertahankan relevansinya di industri musik. Munculnya
studio rekaman baru dengan konsep yang lebih menarik serta kemajuan teknologi
memungkinkan musisi untuk memproduksi musik secara mandiri, yang
mengurangi ketergantungan pada studio rekaman konvensional. Selain itu,
kurangnya aktivitas promosi dan branding yang efektif menyebabkan Studio Masak
Suara kehilangan visibilitas di pasar karena kurang kuatnya identitas brand.
Penelitian ini bertujuan untuk merancang identitas visual baru melalui strategi
rebranding untuk meningkatkan daya saing Studio Masak Suara. Perancangan ini
mencakup pembuatan Graphic Standard Manual (GSM) dan media collateral untuk
memperkuat citra Studio Masak Suara. Perancangan ulang identitas visual Studio
Masak Suara dilakukan menggunakan metode desain Wheeler yang terdiri atas lima
tahapan, yaitu conducting research, clarifying strategy, designing identity, creating
touchpoints dan managing assets. Dengan strategi yang tepat, Studio Masak Suara
diharapkan dapat meningkatkan engagement dengan audiens, memperkuat
eksistensinya di industri, serta mendapatkan klien baru. Penelitian ini juga
diharapakan dapat memberikan wawasan bagi pelaku industri kreatif tentang
pentingnya rebranding dalam menjaga daya saing.

Kata kunci: Rebranding, Studio Masak Suara, Identitas Visual, Studio Musik,
Strategi Branding
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REBRANDING FOR STUDIO MASAK SUARA

(Yohanes Jonathan Azriel Nugroho)

ABSTRACT (English)

Studio Masak Suara is a recording studio in South Jakarta that faces challenges in
maintaining its relevance in the music industry. The emergence of new recording
studios with more attractive concepts and technological advances allows musicians
to produce music independently, which reduces dependence on conventional
recording studios. In addition, the lack of effective promotional activities and
branding causes Studio Masak Suara to lose visibility in the market due to a weak
brand identity. This study aims to design a new visual identity through a rebranding
strategy to increase Studio Masak Suara's competitiveness. This design includes the
creation of a Graphic Standard Manual (GSM) and collateral media to strengthen
Studio Masak Suara's image. The redesign of Studio Masak Suara's visual identity
was carried out using the Wheeler design method, which consists of five stages:
conducting research, clarifying strategy, designing identity, creating touchpoints,
and managing assets. With the right strategy, Studio Masak Suara is expected to
increase engagement with the audience, strengthen its presence in the industry, and
acquire new clients. This study is also expected to provide insight for creative
industry players about the importance of rebranding in maintaining
competitiveness.

Keywords: Rebranding, Masak Suara Studio, Visual Identity, Recording Studio,
Branding Strategy
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