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 PENGELOLAAN KONTEN MEDIA SOSIAL OLEH SOCIAL 

MEDIA INTERN DI TUGU INSURANCE 

 

 Holy Kyna Basoeki 

ABSTRAK 

 

Laporan magang ini mendokumentasikan pengalaman penulis sebagai Social 

Media Intern di Corporate Communication & Brand Department PT Asuransi 

Tugu Pratama Indonesia Tbk (Tugu Insurance) dari Juli hingga Desember 2025. 

Pemilihan Tugu Insurance sebagai lokasi magang didasari oleh reputasinya 

sebagai perusahaan asuransi umum terbesar ketiga dengan peringkat internasional 

“A- (Excellent)” (Aris, 2025) serta komitmennya pada transformasi digital, yang 

menyediakan konteks ideal untuk mempelajari strategi komunikasi korporat di 

industri terregulasi. Selama magang, penulis terlibat dalam seluruh siklus 

pengelolaan konten media sosial, mulai dari perencanaan berbasis insight, 

produksi, hingga evaluasi performa. Beberapa kendala yang dihadapi meliputi 

ketidakselarasan hasil kerja dengan agency dan dinamika approval yang 

memengaruhi timeline. Solusi yang diterapkan antara lain penyusunan brief yang 

lebih rinci disertai contoh visual serta penggunaan platform kolaborasi terstruktur 

seperti Frame.io untuk feedback yang lebih tepat sasaran. Secara keseluruhan, 

magang ini memberikan pembelajaran aplikatif mengenai penerapan 

teori corporate communication (Cornelissen, 2020) dan content management, 

sekaligus mengasah kompetensi teknis seperti copywriting dan analisis data, 

serta soft skill seperti koordinasi lintas tim dan penyelesaian masalah dalam 

lingkungan korporat. 

 

Kata kunci: Komunikasi Korporat, Media Sosial, Asuransi, Magang, 

Pengelolaan Konten 
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THE MANAGEMENT OF SOCIAL MEDIA CONTENT BY A 

SOCIAL MEDIA INTERN AT TUGU INSURANCE 

Holy Kyna Basoeki 

ABSTRACT 

 

This internship report documents the author's experience as a Social Media Intern 

at the Corporate Communication & Brand Department of PT Asuransi Tugu 

Pratama Indonesia Tbk (Tugu Insurance) from July to December 2025. The 

selection of Tugu Insurance was based on its reputation as the third-largest general 

insurance company with an international "A- (Excellent)" rating (Aris, 2025) and 

its commitment to digital transformation, providing an ideal context to study 

corporate communication strategy in a highly regulated industry. During the 

internship, the author was involved in the entire social media content management 

cycle, from insight-based planning and production to performance evaluation. 

Several challenges were encountered, including misalignment with agency outputs 

and dynamic approval processes affecting timelines. Applied solutions included 

preparing more detailed briefs with visual references and utilizing structured 

collaboration platforms like Frame.io for more precise feedback. Overall, this 

internship provided applied learning on the implementation of corporate 

communication (Cornelissen, 2020) and content management theories, while 

honing technical competencies such as copywriting and data analysis, as well as 

soft skills like cross-team coordination and problem-solving in a corporate 

environment. 

 

Keywords: Corporate Communication, Social Media, Insurance, Internship, 

Content Management 
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