DAFTAR PUSTAKA

Aris, A. (2025, 10 Desember). Prospek TUGU Insurance direvisi dari negatif ke
stabil, ini pemicunya. CNBC
Indonesia. https://www.cnbcindonesia.com/market/20251210131739-17-

692878/prospek-tugu-insurance-direvisi-dari-negatif-ke-stabil-ini-

pemicunya

Chierici, R., Del Bosco, B., Mazzucchelli, A., & Chiacchierini, C. (2018).
Enhancing brand awareness, reputation and loyalty: The role of Social

Media. International Journal of Business and Management, 14(1),

216. https://doi.org/10.5539/ijbm.v14nlp216

Cornelissen, J. (2020). Corporate communication: A guide to theory &
practice (6th ed.). SAGE Publications Ltd.

Febriani, T., Rahmanto, A. N., & Naini, A. M. L. (2022). Social media influencer
as marketing communication of “FORTIVIT” rice from Perum
BULOG. International Journal of Science and Applied Science:
Conference Series, 6(1). https://doi.org/10.20961/ijsascs.v611.69935

Gitman, L. J., Joehnk, M. D., & Smart, S. B. (2018). Fundamentals of
investing (13th ed.). Pearson.

Griffey, J. (2025). Introduction to media production. Routledge.

Harianja, E. S., Sugianto, S., & Daulay, P. (2024). Brand storytelling and
customer engagement on social media. Journal of Marketing Innovation,

8(1), 112-128.

Hikmatullah, Soegjarto, A., Sari, W. P., Rosalina, I. F., & Imsa, M. A. (2025).
Strategi copywriting dalam membentuk brand identity pada konten

Instagram @jizincoid. Jurnal Komputer, Informasi dan Teknologi, 5(1), 1—
10. https://doi.org/10.53697/jkomitek.v511.2544

48



Hootsuite, & We Are Social. (2022). Digital 2022: Indonesia. We Are
Social. https://wearesocial.com/id/blog/2022/02/digital-2022/

Otoritas Jasa Keuangan (OJK). (2023). Roadmap Perasuransian Indonesia 2023—
2027. Direktorat Pengembangan IKNB dan Inovasi Keuangan Digital,
Otoritas Jasa Keuangan Republik Indonesia.

Okonkwo, 1., & Awad, H. A. (2023). The role of social media in enhancing
communication and collaboration in business. Journal of Digital
Marketing and Communication, 3(1), 19—

27. https://doi.org/10.53623/jdme.v3i1.247

Paradhita, D., & Pusparisti, A. R. (2024). Social media marketing: Strategy and

implementation. Penerbit Lentera [Imu.

Pratama, A., Setiadestriati, D., Rizky, A., Zefanya, N. H., & Ramadhan, F. (2023).
Beyond premium: Memahami preferensi pasar, persepsi, dan ekspektasi

pasar asuransi di Indonesia. Economic Bulletin, 63.

PT Asuransi Tugu Pratama Indonesia Tbk. (2020). Tentang kami. Tugu Insurance.

Diakses pada 5 Januari 2026, dari https://www.tugu.com/tentang-kami

Rahman, A., Syafrizal, S., & Besra, E. (2025). Integrated marketing
communication in the digital era: Theory and practice. Journal of Business

and Marketing Studies, 10(1), 33-52.

Rehman, S. ul, Gulzar, R., & Aslam, W. (2022). Developing the integrated
marketing communication (IMC) through social media (SM): The modern
marketing communication approach. SAGE Open,

12(1). https://doi.org/10.1177/21582440221078324

Sutianto, F. D., & Latif, A. (2021, 17 Juni). Kesadaran masyarakat RI terhadap
asuransi masih rendah,

Kenapa? Kumparan. https://kumparan.com/kumparanbisnis/kesadaran-

masyarakat-ri-terhadap-asuransi-masih-rendah-kenapa-1vxaiOOywol

49



Zhao, X., Wang, L., & Zhang, Y. (2022). The role of big data analytics in
marketing strategy formulation. International Journal of Information

Management, 62, 102435. https://doi.org/10.1016/j.ijinfomgt.2021.102435

50



