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AKTIVITAS SOCIAL MEDIA MARKETING PADA PT

TERANG BAGI BANGSA (TITIPKU)

Darlene Kezia

ABSTRAK

Perkembangan industri e-commerce mendorong perusahaan untuk mengoptimalkan
strategi komunikasi pemasaran digital melalui media sosial. PT Terang Bagi Bangsa
sebagai perusahaan yang menaungi platform Titipku memanfaatkan Instagram
sebagai kanal utama dalam aktivitas social media marketing untuk meningkatkan
brand awareness dan engagement audiens. Praktik kerja magang ini dilaksanakan
di PT Terang Bagi Bangsa pada divisi Marketing dengan posisi Content Creator.
Tujuan kerja magang ini adalah untuk memahami aktivitas social media marketing
secara langsung di lingkungan kerja professional. Pelaksanaan kerja magang
meliputi tahapan ideation, content planning, content production dan penyuntingan,
content distribution, serta content evaluation melalui analisis engagement. Aktivitas
tersebut menjadi bagian dari strategi komunikasi pemasaran terpadu perusahaan.
Konsep keilmuan yang relevan dengan pelaksanaan magang antara lain social
media marketing, content marketing, dan komunikasi persuasif. Melalui kegiatan
magang ini, pemagang mengalami pengembangan hardskill dalam produksi dan
pengelolaan konten media sosial serta soff skill berupa komunikasi, kreativitas,
kerja sama tim, dan manajemen waktu. Sebagai saran praktis, perusahaan
disarankan untuk mengembangkan konten kolaborasi dan storyfelling yang lebih
humanis untuk memperkuat positioning brand Titipku.

Kata kunci: content creator, Instagram, kerja magang, social media marketing,
Titipku
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SOCIAL MEDIA MARKETING ACTIVITIES AT PT TERANG

BAGI BANGSA (TITIPKU)

Darlene Kezia

ABSTRACT

The rapid growth of the e-commerce industry has encouraged companies to
optimize digital marketing communication strategies through social media. PT
Terang Bagi Bangsa, as the company behind the Titipku platform, utilizes
Instagram as a primary channel for social media marketing activities to enhance
brand awareness and audience engagement. This internship was conducted at PT
Terang Bagi Bangsa in the Marketing division, with the position of Content Creator.
The main objective of the internship was to understand social media marketing
activities within a professional work environment. The internship activities covered
content planning, content production and editing, content distribution, and content
evaluation through engagement analysis. These activities form an integral part of
the company’s integrated marketing communication strategy. Relevant academic
concepts applied during the internship include social media marketing, content
marketing, and persuasive communication. Through the internship program, the
intern developed hard skills related to content production and social media
management, as well as soft skills such as communication, creativity, teamwork,
and time management. As a practical recommendation, the company is encouraged
to further develop collaborative and human-centered storytelling content to
strengthen Titipku’s brand positioning.

Keywords: content creator, Instagram, internship, social media marketing, Titipku
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