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PENGARUH KONTEN TIKTOK TERHADAP KEPUTUSAN 

PEMBELIAN DI TIKTOK SHOP PADA MAHASISWA 

TANGERANG RAYA 

Ardiassyach Naufal Ramadhan 

 

ABSTRAK 

 

Perkembangan media sosial, khususnya TikTok, telah menjadi salah satu faktor 

penting dalam memengaruhi perilaku konsumsi generasi muda. Konten TikTok 

yang bersifat informatif, visual, dan interaktif sering kali menjadi sumber referensi 

sebelum konsumen mengambil keputusan pembelian di platform e-commerce, 

termasuk TikTok Shop. Penelitian ini bertujuan untuk mengetahui pengaruh konten 

TikTok terhadap keputusan pembelian di TikTok Shop pada mahasiswa di wilayah 

Tangerang Raya. Penelitian ini menggunakan pendekatan kuantitatif dengan 

metode survei melalui kuesioner yang disebarkan secara daring menggunakan 

Google Form. Teori yang digunakan dalam penelitian ini adalah teori Stimulus–

Organism–Response (S–O–R) dan model AISAS (Attention, Interest, Search, 

Action, Share). Sampel penelitian berjumlah 100 responden yang dipilih 

menggunakan teknik non-probability sampling dengan kombinasi purposive 

sampling dan convenience sampling. Data dianalisis menggunakan uji validitas, uji 

reliabilitas, uji normalitas, analisis regresi linear sederhana, uji t parsial, dan uji 

koefisien determinasi dengan bantuan perangkat lunak SPSS versi 30. Hasil 

penelitian menunjukkan bahwa konten TikTok berpengaruh positif dan signifikan 

terhadap keputusan pembelian di TikTok Shop. Nilai koefisien determinasi sebesar 

0,733 atau 73,3% menunjukkan bahwa konten TikTok mampu menjelaskan 

sebagian besar variasi keputusan pembelian mahasiswa. Berdasarkan temuan 

tersebut, dapat disimpulkan bahwa konten TikTok memiliki peran penting dalam 

mendorong keputusan pembelian mahasiswa Tangerang Raya di TikTok Shop.  

 

Kata kunci: Konten TikTok, Keputusan Pembelian, TikTok Shop, Media Sosial, 

Mahasiswa 
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THE INFLUENCE OF TIKTOK CONTENT ON PURCHASE 

DECISIONS ON THE TIKTOK SHOP APPLICATION AMONG 

COLLAGE STUDENTS IN TANGERANG RAYA 

Ardiassyach Naufal Ramadhan 

 

ABSTRACT 

 

The rapid development of social media, particularly TikTok, has become an 

important factor influencing the consumption behavior of young generations. 

TikTok content that is informative, visually appealing, and interactive is often used 

as a reference by consumers before making purchasing decisions on e-commerce 

platforms, including TikTok Shop. This study aims to examine the influence of 

TikTok content on purchase decisions on the TikTok Shop application among 

collage students in the Tangerang Raya area. This research employs a quantitative 

approach using a survey method, with data collected through an online 

questionnaire distributed via Google Form. The theoretical frameworks applied in 

this study are the Stimulus–Organism–Response (S–O–R) theory and the AISAS 

model (Attention, Interest, Search, Action, Share). The research sample consists of 

100 respondents selected using non-probability sampling through a combination of 

purposive sampling and convenience sampling techniques. Data were analyzed 

using validity tests, reliability tests, normality tests, simple linear regression 

analysis, partial t-tests, and coefficient of determination tests with the assistance of 

SPSS version 30. The results indicate that TikTok content has a positive and 

significant effect on purchase decisions on TikTok Shop. The coefficient of 

determination value of 0.733 or 73.3% shows that TikTok content explains a 

substantial proportion of the variance in students’ purchase decisions. Based on 

these findings, it can be concluded that TikTok content plays an important role in 

encouraging purchase decisions among students in Tangerang Raya on the TikTok 

Shop.  

 

Keywords: TikTok Content, Purchase Decision, TikTok Shop, Collage Students, 

Social Media 
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