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PERANCANGAN MOBILE WEBSITE KAMPANYE 

MENGENAI PENGENALAN BEESWAX FOOD WRAP 

 (Vallenzia Caroline) 

ABSTRAK 
 

Penggunaan kemasan plastik sekali pakai sebagai kemasan makanan berkontribusi 
signifikan terhadap peningkatan limbah plastik dan risiko kesehatan tubuh. Di sisi 
lain, ada alternatif kemasan makanan ramah lingkungan yang dapat mengurangi 
plastik sekali pakai yaitu beeswax food wrap. Mayoritas ibu rumah tangga milenial 
sadar dan peduli akan dampak penggunaan plastik sekali pakai, akan tetapi sulit 
dihindari penggunannya. Selain itu, berdasarkan hasil pra kuisioner, mayoritas ibu 
rumah tangga milenial tidak mengetahui beeswax food wrap sebagai alternatif 
kemasan makanan ramah lingkungan, karena kurangnya kampanye edukasi secara 
komprehensif, sehingga sulit dipahami penerapannya tanpa adanya informasi yang 
mendukung. Jika pengetahuan akan beeswax food wrap tidak ditingkatkan, maka 
lonjakan sampah plastik dan risiko kesehatan terus meningkat. Maka dari itu, untuk 
meningkatkan pengenalan mengenai penggunaan beeswax food wrap, diperlukan 
mobile website sebagai media kampanye edukasi interaktif mengenai pengenalan 
alternatif kemasan sustainable seperti beeswax food wrap. Proses perancangan 
menggunakan metode Design Thinking dari The Design Thingking Bootcamp at 
Stanford University yang meliputi lima tahap yaitu empathize, define, ideate, 
prototype, dan test. Solusi yang dirancang yaitu mencakup Introduction, education, 
campaign, marketplace, dan forum untuk edukasi tentang beeswax food wrap. 
Prototype mobile website kampanye telah melewati uji coba Alpha test dan Beta 
test dan menghasilkan proses yang baik. Terdapat media sekunder sebagai 
pendukung kegiatan kampanye Beelieve berlangsung. 
 
Kata kunci: website, beeswax, sustainable  
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DESIGNING A MOBILE WEBSITE CAMPAIGN REGARDING 

THE INTRODUCTION OF BEESWAX FOOD WRAP 

 (Vallenzia Caroline) 

 

ABSTRACT (English) 
 

The use of single-use plastic packaging for food significantly contributes to the 
increase in plastic waste and health risks. On the other hand, there is an 
environmentally friendly food packaging alternative that can reduce single-use 
plastic, namely beeswax food wrap. The majority of millennial housewives are 
aware and concerned about the impact of single-use plastic use, but find it difficult 
to avoid its use. Furthermore, based on the results of the pre-questionnaire, most 
millennial housewives are not aware of beeswax food wrap as an environmentally 
friendly food packaging alternative, due to the lack of a comprehensive educational 
campaign, making it difficult to understand its application without supporting 
information. If knowledge of beeswax food wrap is not increased, views of plastic 
waste and health risks will continue to increase. Therefore, to increase awareness 
of the use of beeswax food wrap, a mobile website is needed as an interactive 
educational campaign media to introduce sustainable packaging alternatives such 
as beeswax food wrap. The design process used the Design Thinking method from 
The Design Thinking Bootcamp at Stanford University, which includes five stages: 
empathize, define, ideate, prototype, and test. The designed solution includes 
Introduction, education, campaign, marketplace, and a forum for education about 
beeswax food wrap. The campaign's mobile website prototype has passed Alpha 
and Beta tests and produced a successful process. Secondary media is available to 
support the ongoing Beelieve campaign activities. 
 
Keywords: website, beeswax, sustainable 
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