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PERANCANGAN MEDIA KAMPANYE INTERAKTIF 

TERHADAP STIGMA PARENTIFIED OLDEST DAUGHTER 

KEPADA ORANG TUA MUDA 

 (Eirene Margareth BR. Sianipar) 

ABSTRAK 

 

Oldest Parentified Daughter Syndrome terjadi ketika anak perempuan sulung 

diperlakukan sebagai “ibu kedua,” menanggung tanggung jawab yang seharusnya 

menjadi peran orang tua, seperti mengurus adik dan pekerjaan rumah. Stigma ini 

membatasi perkembangan pribadi dan meningkatkan risiko tekanan psikologis. 

Orang tua muda (usia 30–35 tahun) di Jabodetabek sering kali tidak menyadari 

dampak negatif pola asuh ini, sehingga diperlukan edukasi untuk mendorong 

perubahan yang lebih adil. Penelitian ini mengusulkan strategi komunikasi visual 

berbasis desain guna meningkatkan kesadaran akan isu ini. Metodologi mencakup 

studi literatur, wawancara dengan psikolog dan individu yang mengalami Oldest 

Daughter Syndrome, serta survei terhadap orang tua muda untuk memahami pola 

pikir mereka. Dari data mixed method yang sudah dilakukan oleh penulis, sudah 

terbuktikan bahwa masih ada stigma yang menormalisasikan oldest daughter untuk 

diparentifikasi yang berupa fenomena sosial. Oleh karena itu, penelitian ini 

bertujuan merancang solusi desain yang informatif dan persuasif agar orang tua 

dapat menerapkan pola asuh yang lebih sehat bagi anak sulung.  

 

Kata kunci: Kampanye Sosial, Oldest Parentified Daughter Syndrome, orang tua 

muda 
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DESIGNING INTERACTIVE CAMPAIGN MEDIA TO 

ADDRESS THE STIGMA OF THE OLDEST PARENTIFIED 

DAUGHTER BY YOUNG PARENTS 

 (Eirene Margareth BR. Sianipar) 

 

ABSTRACT (English) 

 

Oldest Parentified Daughter Syndrome occurs when the eldest daughter is treated 

as a ‘second mother,’ taking on responsibilities that should be the role of parents, 

such as caring for younger siblings and doing household chores. This stigma limits 

personal development and increases the risk of psychological stress. Young parents 

(aged 30–35) in the Greater Jakarta area are often unaware of the negative impact 

of this parenting pattern, so education is needed to encourage fairer changes. This 

study proposes visual communication strategies based on design to raise awareness 

of this issue. The methodology includes a literature review, interviews with 

psychologists and individuals who have experienced Oldest Daughter Syndrome, 

and a survey of young parents to understand their mindset. From the mixed method 

data collected by the author, it has been proven that there is still a stigma that 

normalises the parenting of the oldest daughter as a social phenomenon. Therefore, 

this study aims to design informative and persuasive solutions so that parents can 

apply healthier parenting. 

 

Keywords: Social Campaign, Oldest Parentified Daughter Syndrome, young 

parents 
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