DAFTAR PUSTAKA

[1] D. Grewal, A. Roggeveen, J. Nordfilt, and K. B. Haenlein, “The future of b2b
customer experience management,” Journal of Business Research, vol. 133, pp.
1-12, 2021.

[2] I. Wiafe, K. Nakata, and S. R. Gulliver, “Automating b2b processes for
improved productivity and data accuracy,” Information Systems Frontiers,
vol. 22, no. 4, pp. 931-946, 2020.

[3] H. Susanto, A. Wibowo, and R. Setyati, “Customer experience as a driver
of trust and loyalty in b2b e-commerce,” Indonesian Journal of Information
Systems, vol. 6, no. 2, pp. 112—-120, 2021.

[4] Nielsen Norman Group, “B2b website usability for complex decision-making,”
https://www.nngroup.com/reports/b2b-usability, 2022, nN/g Research Report.

[5] R. Prathama and G. Laksamana, “Comparative analysis of ssr and csr
performance on modern web applications,” Journal of Web Engineering and
Technology, vol. 11, no. 3, pp. 45-54, 2023.

34

Pengembangan Website e-commerce..., Nicholas Putra, Universitas Multimedia Nusantara


https://www.nngroup.com/reports/b2b-usability

