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PERAN CONTENT CREATOR DALAM MEMPRODUKSI
KONTEN DI PLATFORM INSTAGRAM DI PT GASS
SPEEDING INDONESIA

Stevenly Koinonia Defala

ABSTRAK

Laporan ini membahas pelaksanaan magang yang penulis jalani di PT Gass Speeding Indonesia pada
periode 1 September sampai 13 Desember 2024. Magang berlangsung di divisi media sosial dengan
berfokus pada produksi konten visual untuk mendukung kegiatan pemasaran perusahaan. Tujuan
utama magang meliputi penerapan keterampilan produksi konten, pemahaman strategi promosi
digital, serta pengembangan kemampuan analitis terhadap kebutuhan audiens. Penulis terlibat dalam
perencanaan konten, pembuatan foto dan video, pengelolaan jadwal unggahan, serta pemantauan
performa konten di platform media sosial. Kegiatan ini memberi gambaran langsung mengenai
proses kerja di industri otomotif yang menggabungkan layanan teknis dan bisnis kreatif. Selama
magang, penulis menemukan beberapa kendala dalam pencapaian jangkauan organik. Solusi yang
diterapkan adalah kolaborasi dengan micro KOL melalui skema barter layanan yang terbukti
membantu meningkatkan interaksi dan visibilitas konten. Pengalaman ini memberikan pemahaman
praktis mengenai pengelolaan media sosial dan strategi komunikasi digital, sekaligus memperkuat
kompetensi teknis dan non-teknis sebagai bekal menuju dunia kerja profesional.

Kata kunci: Magang, Konten Digital, Otomotif
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THE ROLE OF CONTENT CREATORS IN PRODUCING
CONTENT ON THE INSTAGRAM PLATFORM AT
PT GASS SPEEDING INDONESIA

Stevenly Koinonia Defala
ABSTRACT

This report discusses the internship carried out by the author at PT Gass Speeding Indonesia from
1 September to 13 December 2024. The internship took place in the social media division with a
focus on producing visual content to support the company’s marketing activities. The main
objectives included applying content production skills, understanding digital promotion strategies,
and developing analytical abilities related to audience needs. The author was involved in content
planning, photo and video production, scheduling uploads, and monitoring content performance
across social media platforms. These activities provided direct insight into the workflow of the
automotive and culinary industries, which combine technical services with creative business
practices. During the internship, the author encountered challenges related to limited organic
reach. The solution implemented was collaborating with micro KOLs through a service-barter
scheme, which effectively increased engagement and content visibility. This experience offered
practical understanding of social media management and digital communication strategies, while
strengthening both technical and non-technical competencies for future professional work.

Keywords: Internship, Digital Content, Automotive
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