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PEMBUATAN COMPANY PROFILE UNTUK
MENINGKATKAN TENANT CASUAL LEASING

DI GREEN SEDAYU MALL

Catherine Ramlian

ABSTRAK

Company profile berfungsi sebagai media komunikasi yang menggambarkan
identitas, wvisi, misi, dan keunggulan perusahaan sehingga mampu
meningkatkan kepercayaan mitra bisnis. Green Sedayu Mall sebagai salah
satu pusat perbelanjaan yang berada di bawah naungan AMANTARA by
Agung Sedayu Group, membutuhkan materi komunikasi yang mampu
memperkuat strategi pemasaran, khususnya dalam peningkatan fenant casual
leasing. Karya ini bertujuan untuk merancang dan menghasilkan company
profile Green Sedayu Mall yang informatif, terstruktur, dan relevan sebagai
alat pendukung promosi kepada calon tenant. Perancangan dilakukan melalui
empat tahapan utama, yaitu analisis kebutuhan, penulisan konten, desain
visual, serta evaluasi hasil akhir. Company profile disusun dalam format
digital dengan menampilkan informasi terkain profil mall, fasilitas,
keunggulan lokasi, hingga portofolio fenant casual leasing. Hasil akhir
menunjukkan bahwa company profile yang dihasilkan mampu memberikan
gambaran komprehensif mengenai potensi komersial Green Sedayu Mall
serta mendukung kegiatan pemasaran area casual leasing. Dengan format
digital yang fleksibel dan mudah diperbaharui, company profile ini berfungsi
sebagai alat promosi yang efektif bagi Green Sedayu Mall dalam menarik
tenant baru.

Kata kunci: Casual Leasing, Green Sedayu Mall, Pemasaran, Profil
Perusahaan, Tenant



COMPANY PROFILE CREATION TO INCREASE

CASUAL LEASING TENANTS AT GREEN SEDAYU MALL

Catherine Ramlian

ABSTRACT

A company profile functions as a communication medium that conveys a
company’s identity, vision, mission, and strengths, thereby enhancing
business partners’ trust. Green Sedayu Mall, as one of the shopping centers
under AMANTARA by Agung Sedayu Group, requires effective
communication materials to strengthen its marketing strategy, particularly in
increasing casual leasing tenants. This creation aims to design and produce
an informative, well-structured, and relevant company profile for Green
Sedayu Mall as a promotional tool for potential tenants. The development
process consists of four main stages: needs analysis, content writing, visual
design, and final evaluation. The company profile is presented in a digital
format, featuring information on the mall’s profile, facilities, location
advantages, and casual leasing portfolio. The results show that the final
company profile successfully provides a comprehensive overview of Green
Sedayu Mall’s commercial potential and supports the marketing activities of
the casual leasing division. With its flexible and easily updated digital format,
the company profile serves as an effective promotional tool for attracting new
tenants.

Keywords: Casual Leasing, Company Profile, Green Sedayu Mall,
Marketing, Tenant

xi



DAFTAR ISI

HALAMAN PERNYATAAN TIDAK PLAGIAT ..o, il
HALAMAN PERNYATAAN PENGGUNAAN BANTUAN KECERDASAN
ARTIFISTAL (AD) ..ottt st il
HALAMAN PERSETUJUAN .....oooiiitiiiiiieneiitiiestee sttt v
HALAMAN PENGESAHAN .....oooiiiiiiiieete et vi
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH...................... vii
KATA PENGANTAR ..ottt sttt e viii
ABSTRAK ..ottt et sttt sttt st sbt ettt st X
ABSTRACT ..ottt sttt sttt sttt sb ettt ae s Xi
DAFTAR IST ..ottt ettt sttt xii
DAFTAR TABEL ......ooiiiiiiiitee ettt Xiv
DAFTAR GAMBAR ..ottt XV
DAFTAR LAMPIRAN ......coiiiiitiitittete ettt sttt XVi
BAB I PENDAHULUAN ....oooiiiiiiiiiititesieee sttt sttt 1
1.1.  Latar Belakang..............ccccooiiiiiiiiiiiiiceeeeee e 1
1.2, Tujuan Karya.........c.coooiiiiiiiiee e 6
1.3. Kegunaan Karya...........ccccoooiiiiiiiiiiiiiiiceccecee e 7
BAB II TINJAUAN PUSTAKA ........coiiiiiiiiiiiitet ettt 8
2.1.  Referensi Karya ............ccoooiiiiiiiiiiiii e 8
2.2.  Landasan KONSeP............ccoooiiiiiiiiiiiiiiiiiieciee ettt 15
BAB III METODOLOGI PERANCANGAN KARYA .......ccoooeviiniiiienne 24
3.1. Tahapan Pembuatan ... 24
3120 ODBJECHIVES ...ttt e 26
BLBUSIPALEZY ...t 26
BuLie TACHICS ...t ettt et e s 27
BUL50 ACHON ...t s 29
1.6, CORLrOL ...ttt s 30
3.2. Target LUATAN .......occoiiiiiiiiiiieiceie et 30
BAB IV STRATEGI DAN ANALISIS PERANCANGAN ......ccccoociiiivienn 31
4.1.  Situation ANGLYSIS ................ccccoooouieiiiiieiiiiiiiiiieeeeeee et 31
4.2 ODBJECHIVES ...ttt 32

Xii



.30 SHALEZY ... s 33

Gode TACHCS ..ot ettt 34
4.5, ACHIOM ... 37
4.6, CONLIol.......coooiiiiiiiii e 54
BAB V KESIMPULAN SARAN ....cciiiiiiiiiiiiiiiintetete e 56
S50, KeSImPulan.........coooiiiiiiiiiiiiiie et 56
S5.20 0 SATAN oot 57
5.2.1. Saran AKAdemis............coooeeiiiiiiiiiiiiiiiiieiceece e 57
5.2.2. Saran Praktis ... 57
DAFTAR PUSTAKA . ...ttt sttt st 58
LAMPIRAN ..ottt ettt ettt ettt sbe et sate bt ebe e it e naeenee 63

xiii



DAFTAR TABEL

Tabel 2.1 Referensi Karya.........coocoeviiiiiiiiiiiiiiiiiceeeceee e 1
Tabel 3.1 Tabel Rencana ANggaran.............cccueecueeruieeiienieeiieenieeie e

X1V



DAFTAR GAMBAR

Gambar 1.1 Data Perilaku Kunjungan Mall..........cccccoeviiiiiiiiinniiiiniiinnienneennee. 2
Gambar 3.1 Corporate Color Green Sedayu Mall............ccccoeviiviiiniiniienenne. 28
Gambar 3.2 Typeface Green Sedayu Mall ............cccoeviiiiiiiiiiiinniieieieee 28
Gambar 4.1 Outline Company Profile .............cccocceveeeiouincieniaaieesiieeieeieeens 35
Gambar 4.2 Cover Company Profile..............cccccuecvieeeeioesiiaiieeieeiieeieeieeens 38
Gambar 4.3 Quote Company Profile..............ccccouecceeeeeeioeesieaiienieesiieeieeieeens 39
Gambar 4.4 GSM as a Part oOf AMANTARA .........cccooveueeiveeiiaiiaaieeiieeieeieenes 40
Gambar 4.5 Our TAGIINE .......c..oocueevceeeiieiieieeee ettt 40
Gambar 4.6 Our MILESIONES ...........ccccovervuiriiiiiiiniesieeeeseese ettt 41
Gambar 4.7 Meet OQUFr MASCOL............ccccevuereeiieiiinienieiiienieseeiestenie et 41
Gambar 4.8 POINt Of INIETEST .........cocuueeeueeeieeiieeeieecieeeie et eieeiee s eaeesee s 42
Gambar 4.9 POint Of INIETEST ..........ccueecueeeeeeiiieeieeciieeie e eie et ee e see s 43
GaMDbAL 4. 10 LOCATION ..ottt 43
Gambar 4.11 ACCESSIDILILY .....cccueeiuieiiieiieeieeieeee ettt 44
Gambar 4.12 Traffic & PerfOrmances ...........cc.cceeceeeeueeeeesceeesienieesieeeeeenieenes 44
Gambar 4.13 ViSitor Profile...........oouucieecieciieiiecieeie et 45
GambaAr 4. 14 AWAFAS c......ooueeieeiiiiiiiiieieeteeeee e 45
Gambar 4.15 Mall DiFeCtor) .......cueeueecueesceeeiieeieeciese et eite e eae e 46
GAMDAL 4. 16 TONANLS ..ottt ettt 46
Gambar 4.17 Tenant Casual LEASING............ccocueecieecueeiiiiieeaiianiieesieeeieeaeees 47
Gambar 4.18 Casual Leasing BAZAQF ..............c.occceeecueeieeeieiaiiaaieeiieeieeieeens 48
Gambar 4.19 Benefits of Casual Leasing Tenants ...............ccocceeceeesvercunenneanne. 48
Gambar 4.20 Qur FACILITIES .......cocueveeverienieiieieniieieeeeeee et 49
Gambar 4.21 Comunitu & Culture Builder................cooocveevviecieecieiieeineneenne, 50
Gambar 4.22 School & Course PATINETS ..........cc.cccceeeeueeeeeeieieciieeieesieeeieeieeens 50
Gambar 4.23 Seasonal EVERLS .............ccoccuvceeiiieeieniesiesiieneesieeie e 51
Gambar 4.24 Marketing Program.................ccoucueeeueeeeueeseesiieeiienieenieeeisenseenens 52
Gambar 4.25 Promotion TOOLS ............cccucevceevieiiiniiiiiiiieeieee e 52
Gambar 4.26 Promotion TOOLS ............cccocevceevieiiiniiiiiieiieieeesese e 53
Gambar 4.27 Promotion TOOLS ............cccoceveevieiiiniiiiiienieieeeeteseee e 53
Gambar 4.28 PENULUP .......cccvieiiieiieiie ettt ettt ettt 54

XV



DAFTAR LAMPIRAN

Lampiran A. TUINIEN c..ooeeriiieiiceeeeeee et 63
Lampiran B. Konsultasi FOrm..........cccocoviiiiiiiiiiiiceeeeeeeeen 64
Lampiran C. Konsultasi FOrm........ccccooviiiiiiiiiiiiiieniececceeeeeeeeee 65
Lampiran D. Hasil Karya Company Profile............ccoceovivvininniniininnincee. 66
Lampiran E. Surat [zin Karya .......c.ccocooiiiiiiiiiiiiiceeeeeen 67
Lampiran F. Lembar Verifikasi........ccoccevervieriininiiiniineiieneeicienece e 68

xvi



