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INDONESIA (YUKK INDONESIA) BERBASIS E-BOOK 

INTERAKTIF UNTUK MENINGKATKAN BRAND 
PERCEPTION PERUSAHAAN 

 

Cindy Celia Jennifer 

ABSTRAK 
 

YUKK Indonesia, sebagai penyedia jasa pembayaran digital berlisensi Bank 
Indonesia, menghadapi tantangan brand misperception di mana publik hanya 
mengenal perusahaan sebagai penyedia QRIS, padahal menawarkan solusi 
all-in-one payment gateway, sehingga perancangan company profile berbasis 
e-book interaktif bertujuan menyediakan strategic communication tool untuk 
merepresentasikan full service portfolio dan meningkatkan brand perception 
target market. Perancangan karya menggunakan pengumpulan data dengan 
metode kualitatif melalui observasi, wawancara dengan tiga narasumber 
managerial YUKK Indonesia, dan studi pustaka terhadap existing company 
profile serta brand dan logo guidelines, dengan menerapkan prinsip PR writing, 
copywriting, dan desain komunikasi visual berformat e-book interaktif berfitur 
page-flipping dan hyperlink. Prototype company profile terdiri dari 68 halaman 
dengan 7 section utama yang mengintegrasikan identity perusahaan, full service 
portfolio, dokumentasi kegiatan, dan partnership, dengan evaluasi melalui 
survey internal (15 responden), survey eksternal (!8 responden) dan FGD (7 
peserta) menunjukkan 93.8% responden eksternal mengalami peningkatkan 
persepsi yang jauh lebih positif, 86,7% responden merasa jauh lebih paham 
tentang perusahaan dan 73,3% merasakan peningkatan engagement signifikan 
dengan rata-rata penilaian keseluruhan 8,5/10. Prototype company profile 
berbasis e-book interaktif yang dirancang dinilai efektif mengatasi gap persepsi 
dan memposisikan YUKK Indonesia sebagai all-in-one payment solution 
melalui pendekatan naratif dan visualisasi engaging yang konsisten dengan 
brand identity perusahaan. 

 
Kata kunci: Brand Perception, Company Profile, Corporate Branding, E-book, 
YUKK Indonesia 
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DESIGNING AN INTERACTIVE E-BOOK-BASED COMPANY 
PROFILE FOR PT YUKK KREASI INDONESIA (YUKK 

INDONESIA) TO ENHANCE COMPANY BRAND 
PERCEPTION 

 

Cindy Celia Jennifer 

ABSTRACT 
 

YUKK Indonesia, a digital payment service provider licensed by Bank Indonesia, 
is currently addressing challenges related to brand misperception. The public 
predominantly identifies the company solely as a QRIS provider, overlooking its 
comprehensive all-in-one payment gateway solutions. Consequently, an 
interactive e-book-based company profile has been strategically designed to 
serve as a communication tool. This initiative aims to accurately represent the 
company's full-service portfolio and enhance brand perception among its target 
market. The design process incorporated qualitative data collection methods, 
including observations, interviews with three managerial personnel from YUKK 
Indonesia, and a thorough literature review of existing company profiles, brand 
guidelines, and logo specifications. The project applied principles of public 
relations writing, copywriting, and visual communication design, resulting in an 
interactive e-book format with page-flipping functionality and integrated 
hyperlinks. The corporate profile prototype, comprising 68 pages across 7 
primary sections, comprehensively integrates corporate identity, a full-service 
portfolio, activity documentation, and strategic partnerships. Evaluation through 
internal survey (15 respondents), external survey (18 respondents) and a focus 
group discussion (7 participants) revealed that 93.8% of respondents experienced 
significantly more positive perception, 86.7% of respondents reported a 
significant increase in their understanding of the company, while 73.3% 
experienced a notable improvement in engagement. The overall average rating 
for the prototype was 8.5 out of 10. The interactive e-book company profile 
prototype is assessed as effectively bridging the perception gap, strategically 
positioning YUKK Indonesia as a comprehensive payment solution through 
compelling narratives and engaging visualizations, all while maintaining 
consistency with the brand identity. 

Keywords: Brand Perception, Company Profile, Corporate Branding, E-book, 
YUKK Indonesia 
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