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PERANCANGAN UI/UX WEBSITE PENGENALAN
SUSTAINABLE FASHION BERBASIS DEADSTOCK UNTUK

REMAJA

(Yolanda Christina)

ABSTRAK

Industri fashion merupakan salah satu penyumbang limbah terbesar di dunia,
terutama akibat budaya fast fashion yang sangat dekat dengan remaja. Perilaku
konsumtif ini memicu meningkatnya limbah tekstil, padahal penerapan konsep
sustainable fashion melalui metode pemanfaatan deadstock dapat menjadi solusi
untuk  mengurangi dampak lingkungan. Perancangan ini  bertujuan
memperkenalkan sustainable fashion berbasis deadstock kepada remaja melalui
media website yang komunikatif dan interaktif. Penelitian dilakukan dengan
metode kuesioner, wawancara, dan observasi guna memahami perilaku konsumsi
serta tingkat kesadaran remaja terhadap isu keberlanjutan. Data tersebut kemudian
diolah dengan metode perancangan design thinking yang mencakup tahap
empathize, define, ideate, prototype, dan testing. Pengujian website dilakukan
melalui alpha test, yaitu Prototype Day untuk mengevaluasi fungsionalitas dan
tampilan website, serta beta test kepada target pengguna yang bertujuan untuk
menilai keseluruhan elemen tampilan, keterbacaan, dan pengalaman interaksi. Hasil
perancangan UI/UX website dan juga media sekunder berupa poster diharapkan
dapat meningkatkan literasi remaja mengenai sustainable fashion berbasis
deadstock serta mendorong perubahan perilaku konsumsi ke arah yang lebih
bertanggung jawab dan ramah lingkungan.

Kata kunci: sustainable fashion, deadstock, remaja
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DESIGNING A UI/'UX WEBSITE FOR INTRODUCING
SUSTAINABLE FASHION BASED ON DEADSTOCK FOR

TEENS

(Yolanda Christina)

ABSTRACT (English)

The fashion industry is one of the world's largest contributors to waste, primarily
due to the fast fashion culture that is so closely associated with teenagers. This
consumer behavior triggers an increase in textile waste, even though the
application of the concept of sustainable fashion through the utilization of
deadstock can be a solution to reduce environmental impact. This design aims to
introduce sustainable fashion based on deadstock to teenagers through a
communicative and interactive website. The research was conducted using
questionnaires, interviews, and observations to understand consumption behavior
and the level of awareness of teenagers regarding sustainability issues. The data
was then processed using the design thinking method, which includes the stages of
empathize, define, ideate, prototype, and testing. Website testing was conducted
through a Prototype Day which is an alpha test to evaluate the functionality and
appearance of the website, and a beta test with target users aimed at assessing all
elements of the appearance, readability, and interaction experience. The design
results of UI/UX website and secondary media poster are expected to increase
teenagers' literacy regarding sustainable fashion based on deadstock and
encourage changes in consumption behavior towards a more responsible and
environmentally friendly direction.

Keywords: sustainable fashion, deadstock, teens
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