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 Dayena Etama Angelina 

Perkembangan media digital mendorong perubahan cara penggemar membangun
kedekatan dengan idola, khususnya dalam konteks fandom K-Pop. Platform
komunitas resmi seperti Weverse menghadirkan ruang interaksi yang
memungkinkan penggemar mengakses konten keseharian, komunikasi, dan
kehadiran simbolik idola secara intens. Intensitas paparan dan interaksi tersebut
berpotensi membentuk hubungan parasosial yang terasa personal serta berkaitan
dengan keterikatan emosional penggemar terhadap idola. Penelitian ini bertujuan
untuk memahami bagaimana penggemar Enhypen memaknai hubungan parasosial
di platform Weverse dan kaitannya dengan celebrity worship. Penelitian ini
menggunakan pendekatan kualitatif deskriptif dengan metode fenomenologi
deskriptif melalui wawancara mendalam kepada empat informan penggemar
Enhypen. Hasil penelitian menunjukkan bahwa Weverse dimaknai sebagai ruang
media digital yang menghadirkan rasa kedekatan melalui update rutin, interaksi
simbolik, dan komunikasi yang dipersepsikan lebih personal. Hubungan parasosial
yang terbentuk dimaknai sebagai rasa seolah mengenal, rasa diperhatikan, rasa
ditemani, serta berperan dalam regulasi emosi penggemar. Pada tingkat keterikatan
tertentu, hubungan ini berkaitan dengan celebrity worship yang terutama tercermin
dalam dimensi perasaan, seperti ketergantungan emosional dan perasaan
kehilangan ketika idola tidak hadir secara digital. 

Kata kunci: Weverse, Hubungan Parasosial, Celebrity Worship, Enhypen, 

Engene

HUBUNGAN PARASOSIAL DAN CELEBRITY WORSHIP

PENGGEMAR ENHYPEN DI PLATFORM WEVERSE 
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, Enhypen, 

PARASOCIAL RELATIONSHIPS AND CELEBRITY WORSHIP

AMONG ENHYPEN FANS ON WEVERSE 

 
Keywords

ABSTRACT 

,Parasocial Relationship, Celebrity Worship

The development of digital media has transformed the way fans build closeness
with idols, particularly within the context of K-Pop fandom. Official community
platforms such as Weverse provide interactive spaces that allow fans to access
daily content, communication, and the symbolic presence of idols intensively.
The intensity of exposure and interaction has the potential to form parasocial
relationships that feel personal and are closely connected to fans’ emotional
attachment to idols. This study aims to understand how Enhypen fans interpret
parasocial relationships on the Weverse platform and their connection to
celebrity worship. This research employs a qualitative descriptive approach
using a phenomenological method through in-depth interviews with four
Enhypen fans. The findings indicate that Weverse is interpreted as a digital
media space that creates a sense of closeness through routine updates, symbolic
interactions, and communication perceived as more personal. The parasocial
relationships formed are understood as feelings of familiarity, being noticed, and
being accompanied, as well as functioning in emotional regulation for fans. At
certain levels of attachment, these relationships are associated with celebrity
worship, which is primarily reflected in emotional dimensions such as emotional
dependence and feelings of loss when the idol is no longer digitally present. 
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