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AKTIVITAS MEDIA PLANNING DI I-DAC INDONESIA

(Raissa Afifah Nuradini)

ABSTRAK

Laporan praktik kerja magang ini membahas peran dan aktivitas Media Planner di
i-dac Indonesia selama empat bulan. i-dac Indonesia merupakan agensi integrated
strategy partner di bawah Hakuhodo DY Holdings Group yang memiliki
spesialisasi dalam strategi digital berbasis data, serta portofolio klien besar seperti
Indofood Group. Program magang ini dilaksanakan dengan tujuan untuk
memahami aktivitas Media Planner dalam ekosistem agensi digital serta
mengembangkan kemampuan komunikasi interpersonal dan manajemen waktu.
Pelaksanaan magang dilakukan melalui keterlibatan langsung secara praktis dalam
riset, manajemen KOL, serta penyusunan laporan kampanye bagi beberapa merek
di bawah Indofood Group. Hasil dari kegiatan ini menunjukkan bahwa penulis
telah memperoleh pemahaman komprehensif mengenai alur kerja Media Planner
yang menuntut ketajaman analisis data demi efektivitas komunikasi pemasaran.
Selain itu, penulis berhasil meningkatkan keterampilan manajemen waktu melalui
pengaturan skala prioritas tugas serta mengasah kemampuan koordinasi
profesional dengan pihak internal maupun eksternal. Secara keseluruhan, praktik
kerja magang ini berhasil mencapai target pengembangan kompetensi mahasiswa
dan memberikan gambaran nyata mengenai peran Media Planner dalam
menjembatani pesan merek kepada target konsumen di industri periklanan digital.

Kata kunci: Perencanaan Media, i-dac Indonesia, Pemasaran Digital
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MEDIA PLANNING ACTIVITIES AT I-DAC INDONESIA

(Raissa Afifah Nuradini)

ABSTRACT

This internship report discusses the roles and activities of a Media Planner at
i-dac Indonesia over a four-month period. i-dac Indonesia is an integrated
strategy partner under Hakuhodo DY Holdings Group, specializing in data-driven
digital strategies with a portfolio of major clients, including the Indofood Group.
The internship program was conducted with the objective of understanding the
operational activities of a Media Planner within a digital agency ecosystem and
developing interpersonal communication and time management skills. The
internship was executed through direct practical involvement in research, Key
Opinion Leader (KOL) management, and campaign report preparation for several
brands under the Indofood Group. The results of this program indicate that the
author has gained a comprehensive understanding of the Media Planner
workflow, which demands sharp data analysis for effective marketing
communication. Furthermore, the author successfully enhanced time management
skills through task prioritization and refined professional coordination with both
internal and external stakeholders. Overall, this internship program successfully
achieved the student's competency development targets and provided real-world
insights into the crucial role of a Media Planner in effectively bridging brand
messaging to target consumers in the digital advertising industry.

Keywords: Media Planning, i-dac Indonesia, Digital Marketing
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