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Strategi Promosi Gugus Mitigasi Lebak Selatan Untuk
Meningkatkan Brand Loyalty Program Pembangunan

Berkelanjutana : Studi Pada Tsunami Ready Program
Muhammad Fathi Mudzakkir

ABSTRAK

Wilayah pesisir Lebak Selatan merupakan kawasan rawan tsunami yang
membutuhkan strategi mitigasi terpadu, tidak hanya melalui pembangunan
infrastruktur, tetapi juga melalui upaya komunikasi yang efektif bagi masyarakat.
Salah satu inisiatif yang dikembangkan adalah Tsunami Ready Program yang
bertujuan meningkatkan kesiapsiagaan masyarakat berbasis komunitas. Namun,
rendahnya tingkat pengenalan masyarakat terhadap program ini menunjukkan
bahwa strategi promosi yang dilakukan belum optimal dalam membangun
kesadaran publik. Oleh karena itu, penelitian ini bertujuan untuk menganalisis dan
memahami secara mendalam strategi promosi yang dilakukan oleh Gugus Mitigasi
Lebak Selatan dalam meningkatkan Brand loyalityTsunami Ready Program
sebagai bagian dari pembangunan berkelanjutan.

Penelitian ini menggunakan pendekatan kualitatif dengan metode studi kasus
eksplanatori. Data dikumpulkan melalui wawancara mendalam, observasi
lapangan, serta analisis dokumen dan konten media komunikasi program.
Informan dipilih secara purposive, meliputi koordinator program, fasilitator
lapangan, dan pengelola komunikasi Gugus Mitigasi Lebak Selatan. Kerangka
teoritis yang digunakan meliputi Theory of Change, konsep strategi promosi
organisasi nirlaba, serta konsep Brand loyalitydan brand loyalty.

Hasil penelitian diharapkan dapat menggambarkan proses perancangan,
pelaksanaan, dan evaluasi strategi promosi, termasuk pola penyusunan pesan,
pemilihan saluran komunikasi, dan keterlibatan masyarakat. Penelitian ini
diharapkan memberikan kontribusi teoretis pada kajian komunikasi keberlanjutan
serta manfaat praktis bagi perumusan strategi komunikasi mitigasi bencana yang
lebih efektif dan partisipatif.

Kata Kunci: Strategi promosi, Mitigasi tsunami, Brand awareness, Komunikasi
komunitas, Pembangunan berkelanjut
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Promotional Strategy of the South Lebak Mitigation Cluster to Increase Brand
loyalityof a Sustainable Development Program: A Study of the Tsunami Ready
Program

(Muhammad Fathi Mudzakkir)

ABSTRACT

The coastal area of South Lebak is a tsunami-prone region that requires an
integrated mitigation strategy, not only through infrastructure development but
also through effective communication efforts targeting the community. One of the
initiatives developed is the Tsunami Ready Program, which aims to enhance
community-based preparedness. However, the low level of public recognition of
this program indicates that the current promotional strategies have not been
optimal in building public awareness. Therefore, this study aims to analyze and
gain an in-depth understanding of the promotional strategies implemented by the
South Lebak Mitigation Cluster in increasing Brand loyalityof the Tsunami Ready
Program as part of sustainable development efforts.

This study employs a qualitative approach using an explanatory case study method.
Data are collected through in-depth interviews, field observations, and analysis of
documents and communication content related to the program. Informants are
selected using purposive sampling, including the program coordinator, field
facilitators, and the communication officer of the South Lebak Mitigation Cluster.
The theoretical framework applied in this study includes the Theory of Change,
nonprofit promotional strategy concepts, as well as the concepts of Brand
loyalityand brand loyalty.

The findings of this study are expected to illustrate the processes of planning,
implementation, and evaluation of the promotional strategies, including message
development patterns, choice of communication channels, and the level of
community involvement. This research is expected to contribute theoretically to the
study of sustainability communication and provide practical insights for developing
more effective and participatory disaster mitigation communication strategies.

Keywords: Promotional strategy, Tsunami mitigation, Brand awareness,
Community communication, Sustainable development
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