DAFTAR PUSTAKA

Baron, R. M., & Kenny, D. A. (1986). The moderator—-mediator variable distinction
in social psychological research: Conceptual, strategic, and statistical
considerations. Journal of Personality and Social Psychology, 51(6), 1173—
1182. https://doi.org/10.1037/0022-3514.51.6.1173

Cohen, J., Cohen, P., West, S. G., & Aiken, L. S. (2003). Applied multiple

regression/correlation analysis for the behavioral sciences (3rd ed.).
Lawrence Erlbaum Associates.

Confetto, M. G., Covucci, C., Addeo, F., & Normando, M. (2023). Sustainability
advocacy antecedents: How social media content influences sustainable
behaviours among Generation Z. Journal of Consumer Marketing, 40(6),
758-=774. https://doi.org/10.1108/JCM-05-2022-5215

Field, A. (2013). Discovering statistics using IBM SPSS statistics (4th ed.). Sage

Publications.

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2010). Multivariate data
analysis (7th ed.). Pearson Education.

Huang, L., Clarke, A., Tian, W., & Heldsinger, N. (2015). An application of social
media marketing for community sustainable development. State University of
New York  at  Fredonia & University of  Waterloo.

https://digitalcommons.kennesaw.edu/ama proceedings/2015/Track7/2/

Kumalasari, A., Hidayat, R., & Putra, A. R. (2024). How digital communication
transparency and public trust shape crisis communication through public
engagement. Komunikator, 16(2), 210-223.
https://journal.umy.ac.id/index.php/jkm/article/view/24485

La Ode, A., Larisu, Z., & Rahmadani, R. (2024). Strategi komunikasi lingkungan

dalam mitigasi risiko banjir: Studi kasus di Sungai Wanggu, Kendari. Jurnal
Ilmu Komunikasi.

https://newcomb.uho.ac.id/index.php/journal/article/download/124/17/221

72

Strategi Promosi Gugus..., Muhammad Fathi Mudzakkir, Universitas Multimedia Nusantara



Lee, E., Tan, Y., & Wong, S. (2025). Sustainability communication on social media
in the last decade: A review of research perspectives from Asia.
F1000Research, 13, 1558. https://f1000research.com/articles/13-1558

Lee, S. H. N., & Zhao, L. (2018). Responding to sustainability with sentimental

messages disseminated through social media. International Textile and
Apparel  Association  Annual  Conference  Proceedings,  75(1).

https://lib.dr.iastate.edu/cgi/viewcontent.cgi?article=3 102 &context=itaa pro

ceedings
Mahanayak, N. B. (2024). Meaning and concept of sustainable development for the

protection of environment and the role of India. World Journal of Advanced
Research and Reviews, 22(3), 1460—1465.
https://doi.org/10.30574/wjarr.2024.22.3.1856

Miguel, A., & Miranda, S. (2023). The role of digital platforms in promoting pro-
sustainable behavior and conscious consumption by brands. Ecocycles, 9(2),

37-48. https://doi.org/10.19040/ecocycles.v9i2.298

Nurjanah, S., & Pratama, R. (2022). Implementing environmental communication
strategy towards climate change through social media in Indonesia. Online
Journal of Communication and Media Technologies, 12(3), €202224.

https://www.ojcmt.net/download/implementing-environmental-

communication-strategy-towards-climate-change-through-social-media-in-

12467.pdf
Rahayu, S. (2024). Digital Marketing Strategies to Build Customer Loyalty. Jurnal

ATESTASL

Rahman, A. (2024). Audit komunikasi media sosial Pandawara Group dalam
melakukan kampanye peduli lingkungan. JCommsci — Journal of Media and
Communication Science, 7(1), 7-18.
https://doi.org/10.29303/jcommsci.v7il.260

Rakib, M. A. N., Chang, H. J., & Jones, R. P. (2022). Effective sustainability

messages triggering consumer emotion and action: An application of the
Social Cognitive Theory and the Dual-Process Model. Sustainability, 14(5),
2505. https://doi.org/10.3390/su14052505

73

Strategi Promosi Gugus..., Muhammad Fathi Mudzakkir, Universitas Multimedia Nusantara



Reilly, A. H. (2019). Social media, sustainability and organizations. In Elsevier
eBooks (pp. 397-406). https://doi.org/10.1016/b978-0-12-409548-9.11972-4
Saeed, M. A., Farooq, A., Kersten, W., & Abdelaziz, S. 1. B. (2019). Sustainable

product purchase: Does information about product sustainability on social
media affect purchase behavior? Asian Journal of Sustainability and Social

Responsibility, 4(1). https://doi.org/10.1186/s41180-019-0029-3

Sedek, S. (2021). Sustainable development of plastic pollution awareness
campaigns on social media. International Design Journal, 11(2), 339-364.
https://doi.org/10.21608/idj.2021.153616

Sirajuddin, N., Gs, A. D., Saragih, M. G., Surya, E. D., & Sandoval, M. R. B.

(2022). Communicating about sustainability on @greenpeaceid. Deleted
Journal, 6(3), 739—752. https://doi.org/10.25139/jsk.v6i3.4518
Sk, B., & Nagaraju, Y. (2024). Role of sustainability in digital age: Leveraging

social media for green marketing campaigns An empirical study with
reference to Bangalore. International Journal for Multidisciplinary Research,

6(1). https://doi.org/10.36948/ijfmr.2024.v06i01.11839

Tian, T. (2024). The influence of social media on green consumer awareness: An
analysis based on consumer interaction and information acquisition.
Frontiers in Business FEconomics and Management, 15(3), 125-129.

https://doi.org/10.54097/3jmd3321

Voci, D., & Karmasin, M. (2023). Sustainability communication: How to
communicate an inconvenient truth in the era of scientific mistrust. Journal
of Communication Management, 28(1), 15-40. https://doi.org/10.1108/jcom-
05-2022-0060

Muh. Ilham Pratama Rahman, Daryono, S. T. U. (2025). Earthquake Disaster

Mitigation Efforts Through the Implementation of Minimum Service
Standards (SPM) for Disaster Management in Indonesia (Case Study 2019-
2023). International Journal Of Humanities Education And Social Sciences
(IJHESS), 5(1), International Journal Of Humanities Education And.

Septian, F. L., Rizal, E., Khadijah, U. L. S., & Anwar, R. K. (2024). Disaster

Education and Social Media Use Influence Disaster Preparedness in Coastal

74

Strategi Promosi Gugus..., Muhammad Fathi Mudzakkir, Universitas Multimedia Nusantara



Communities. Khazanah Sosial, 6(3), 509-523.

Mutaqin, B. W., Amri, 1., & Aditya, B. (2020). Pola kejadian tsunami dan
perkembangan manajemen bencana di Indonesia setelah Tsunami Samudra
Hindia Tahun 2004: Sebuah tinjauan. Jurnal Lingkungan Dan Bencana
Geologi, 11(2), 73-85.

Supendi, P., Widiyantoro, S., Rawlinson, N., Yatimantoro, T., Muhari, A., Hanifa,
N. R., Gunawan, E., Shiddiqi, H. A., Imran, 1., & Anugrah, S. D. (2023). On
the potential for megathrust earthquakes and tsunamis off the southern coast
of West Java and southeast Sumatra, Indonesia. Natural Hazards, 116(1),
1315-1328.

Keller, K. D. (2015). Manajemen Pemasaran (13th ed.). Erlangga.

Jin, Y., & Austin, L.L. (Eds.). (2022). Social Media and Crisis Communication (2nd

ed.). Routledge. https://doi.org/10.4324/9781003043409

Hargono, A., Artanti, K. D., Astutik, E., Widodo, P. P., Trisnawati, A. N., Wardani,

D. K., & Lioni, E. (2023). Relationship between disaster awareness and
disaster preparedness: online survey of the community in Indonesia. Journal
of Public Health in Africa, 14. https://doi.org/10.4081/jphia.2023.2376

Fariza A, Handayani BL. 2022. Tindakan struktural mitigasi bencana pemerintah
di Indonesia. Jurnal Analisa Sosiologi. 11(2): 288 - 305.

Rakuasa H, Lasaiba MA. 2023. Pemetaan kondisi fisik wilayah sebagai upaya
dalam mitigasi bencana tsunami di Kecamatan Moa Lakor, Kabupaten
Maluku Barat Daya, Provinsi Maluku. Jurnal Geografi dan Pendidikan
Geografi. 2(1): 13-20.

Badan Meteorologi Klimatologi dan Geofisika. 2019. Katalog Tsunami Indonesia
Tahun 416- 2018. Jakarta (ID): Badan Meteorologi Klimatologi dan
Geofisika.

75

Strategi Promosi Gugus..., Muhammad Fathi Mudzakkir, Universitas Multimedia Nusantara



