
 

 

 xviii   
Perancangan Kampanye mengenai…, Devina Angelia, Universitas Multimedia Nusantara 

 

DAFTAR PUSTAKA 

 

Artrisdyanti, R. O. A., & Putri, V. K. M. (2023). Membaca Kritis: Tujuan, 

Teknik, dan Langkah-langkahnya. KOMPAS.com. 

https://www.kompas.com/skola/read/2023/06/19/090000569/membaca-

kritis--tujuan-teknik-dan-langkah-langkahnya  

Alhabsy, L. A., Purwanto, E. P., & Baehaki, A. B. (2025). Pengaruh Humor 

dalam Iklan terhadap Sikap Konsumen Gen Z. Interaction: 

Communication Studies Journal, 2(2), 1–9. 

https://journal.pubmedia.id/index.php/interaction/article/view/4514  

Asmarantika, R., Prestianta, A., & Evita, N. (2022). Pola konsumsi media digital 

dan berita online Gen Z Indonesia. Jurnal Kajian Media, 6(1), 34–44. 

https://ejournal.unitomo.ac.id/index.php/ilkom/article/view/4818  

Arini, H. M., Lathifah, N., & Wijayanto, T. (2022). Digital ‘native’ atau ‘naive’? 

Generasi Z di Indonesia cenderung percaya info dari pemerintah, tapi 

kesulitan mendeteksi hoaks. The Conversation. Diambil pada 8 Juni, 

2025, dari https://theconversation.com/digital-native-atau-naive-generasi-

z-di-indonesia-cenderung-percaya-info-dari-pemerintah-tapi-kesulitan-

mendeteksi-hoaks-190062  

Ameliah, R. A., Negara, R. a. N., Minarto, B. M., Manurung, T. M. M., & Akbar, 

M. A. (2023). Status Literasi Digital di Indonesia 2022. Katadata Insight 

Center. https://databoks.katadata.co.id/publikasi/2023/02/01/status-

literasi-digital-di-indonesia-2022 

Akbar, A. A. (2023). Survei: Hoaks paling banyak ditemui di Facebook dan 

TikTok. tirto.id. Diambil pada 8 Juni, 2025, dari https://tirto.id/riset-

masyarakat-paling-banyak-temukan-hoaks-di-facebook-

gP6k#:~:text=Survei:%20Hoaks%20Paling%20Banyak%20Ditemui%20

di%20Facebook%20dan%20TikTok.  

Ajzen, I. A. (1991). The Theory of Planned Behavior. Organizational 

Behavior and Human Decision Processes, 50(2), 179–211. 

Ambrose, G., & Harris, P. (2011). The Fundamentals of Typography (2nd ed.). 

AVA Publishing. 

Bandura, A. (1977). Social Learning Theory. Prentice Hall. 

Badan Pusat Statistik Indonesia. (2025). Tingkat Kegemaran Membaca 

Masyarakat dan Unsur Penyusunnya Menurut Provinsi, 2024 - Tabel 

Statistik. Retrieved June 8, 2025, from 

https://www.bps.go.id/id/statistics-

table/3/TlROMldrTjVjVzEwVWtkbmRUSk5abkk0T0U5Q1FUMDkjMy

https://journal.pubmedia.id/index.php/interaction/article/view/4514


 

 

 xix   
Perancangan Kampanye mengenai…, Devina Angelia, Universitas Multimedia Nusantara 

 

MwMDAw/tingkat-kegemaran-membaca-masyarakat-dan-unsur-

penyusunnya-menurut-provinsi.html?year=2024  

Bishop, R., Boo, S., Cruz, M. R., & Gadea, L. (2020). Fundamentals of Character 

Design: How to Create Engaging Characters for Illustration, Animation 

& Visual Development. 3dtotal Publishing. 

Beaird, J., George, J., & Walker, A. (2020). The Principles of Beautiful Web 

Design (4th ed.). SitePoint. 

Crawford, C. (2013). Chris Crawford on Interactive Storytelling (2nd ed.). New 

Riders. 

Christin, M., Obadyah, A. B., & Ali, D. S. F. (2021). Transmedia Storytelling. 

Syiah Kuala University Press. 

Dietrich, G. (2014). Spin Sucks: Communication and Reputation Management in 

the Digital Age. Que Publishing. 

Diniati, A., Razak, R., & Lestari, M. (2022). LITERACY EVENT SEBAGAI 

KAMPANYE PUBLIC RELATIONS DALAM MENINGKATKAN 

SEMANGAT LITERASI MASYARAKAT INDONESIA. WACANA: 

Jurnal Ilmiah Ilmu Komunikasi, 21(2), 198. 

https://www.journal.moestopo.ac.id/index.php/wacana/article/view/2064  

Elendiana, M. E. (2020). Upaya Meningkatkan Minat Baca Siswa Sekolah Dasar. 

JURNAL PENDIDIKAN Dan KONSELING, 2(1), 54–60. 

Fauzi, M., & Ulita, N. (2022). Tinjauan Visual Storytelling pada Film Pendek 

sebagai Gerakan Kampanye Kesadaran terhadap Kesehatan Mental pada 

Remaja. De-lite: Journal of Visual Communications Design Study and 

Practice, 2(1), 7. https://ojs.uph.edu/index.php/DE-

LITE/article/view/5767  

Fraser, T., & Banks, A. B. (2004). Designer’s Color Manual. Chronicle Books 

San Fransisco. 

Griffey, J. V. (2020). Introduction to Interactive Digital Media Concept and 

Practice (1st ed.). Routledge. 

Griffin, E. G. (2012). A Frist Look at Communication Theory (8th ed.). McGraw 

Hill. 

Hakim, L., & Azizah, A. I. (2024). Kampanye Critical Thinking dalam 

Gerakan Nasional Literasi Digital pada YouTube Siberkreasi. Orasi, 

15(1), 109–128. 



 

 

 xx   
Perancangan Kampanye mengenai…, Devina Angelia, Universitas Multimedia Nusantara 

 

https://www.syekhnurjati.ac.id/Jurnal/index.php/orasi/article/view/109-

128 

Hallahan, K., Holtzhausen, D., van Ruler, B., Verčič, D., & Sriramesh, K. (2007). 

Defining Strategic Communication. International Journal of Strategic 

Communication, 1(1), 3–35. https://doi.org/10.1080/15531180701285244 

Indonesia. Kementerian Pendidikan dan Kebudayaan. (2015). Mendikbud 

Luncurkan Gerakan Literasi Sekolah. 

https://www.kemdikbud.go.id/main/blog/2015/08/mendikbud-luncurkan-

gerakan literasi-sekolah-4514-4514-4514  

 

Itten, J. I. (1970). The Elements of Color: A Treatise on The Color System of 

Johannes Itten Based on His Book The Art of Color. Van Nostrand 

Reinhold Company. 

Iswanto, R. (2023). Perancangan Buku Ajar Tipografi. Jurnal Desain Komunikasi 

Visual Nirmana, 23(2), 123–129. 

https://nirmana.petra.ac.id/index.php/dkv/article/view/25672  

IDN Research Media & Advisia. (2024). INDONESIA GEN Z REPORT 2024. In 

IDN Times. IDN Media. 

Irmadini, I. I., Purwanto, E. P., Fitri, Agustin, N. A., & Agustin, M. A. (2025). 

Budaya Meme sebagai Ekspresi Budaya Populer Generasi Z. Jurnal 

Desain Komunikasi Visual, 2(3), 1–10. 

https://journal.pubmedia.id/index.php/dkv/article/view/4273  

Komisi Nasional Hak Asasi Manusia Republik Indonesia. (2015). Buku saku 

penanganan ujaran kebencian (hate speech). 

Kementerian Pendidikan dan Kebudayaan. (2017). MATERI PENDUKUNG 

LITERASI BACA TULIS. Kementerian Pendidikan dan Kebudayaan. 

Katz, E., Blumler, J. G., & Gurevitch, M. (1973). Uses and gratifications research. 

Public Opinion Quarterly, 37(4), 509–523. 

Kotler, P., & Keller, K. (2016). Marketing Management. Pearson Education 

Limited. 

Kotler, P., & Armstrong, G. (2021). Principles of Marketing (18th ed.). Pearson 

Education Limited. 

Kertanegara, M. R., Nabila, A., Berlian, C. N., Jeaniffer, E., Dwi, F., & Sabrina, I. 

(2020). Pengaruh Tingkat Literasi Media terhadap Perilaku Penyebaran 

Hoax di Kalangan Generasi Z (Studi pada Siswa SMA Negeri 4 Depok). 

Konvergensi: Jurnal Ilmiah Ilmu Komunikasi, 2(1), 108–126. 

https://journal.paramadina.ac.id/index.php/IK/article/view/449  

https://nirmana.petra.ac.id/index.php/dkv/article/view/25672
https://journal.pubmedia.id/index.php/dkv/article/view/4273
https://journal.paramadina.ac.id/index.php/IK/article/view/449


 

 

 xxi   
Perancangan Kampanye mengenai…, Devina Angelia, Universitas Multimedia Nusantara 

 

Kanusta, M. (2021). Gerakan Literasi dan Minat Baca. Azka Pustaka. 

Kurniadi, F. (2022). Analisis Penyebaran Hoaks di Kalangan Remaja. Research 

and Development Journal of Education, 8(2), 718–725. 

https://journal.lppmunindra.ac.id/index.php/RDJE/article/view/12742  

Kartsivadze, T. (2022). Copywriting in Social Media. International Journal of 

Innovative Technologies in Economy, 4(40), 1–6. 

https://rsglobal.pl/index.php/ijite/article/view/2411  

Landa, R. (2010). Advertising By Design (2nd ed.). John Wiley & Sons. 

Landa, R. (2013). Graphic Design Solutions (5th ed.). Clark Baxter. 

Lupton, E. (2004). Thinking with Type: A Critical Guide For Designers, Writers, 

Editors, & Students (1st ed.). Princeton Architectural Press. 

MAFINDO. (2024, November 21). [Siaran Pers] Temuan Riset Mafindo: 

Mayoritas Warga Belum Bisa Bedakan Hoaks dan Fakta. Mafindo. 

Retrieved June 8, 2025, from https://mafindo.or.id/2024/11/21/siaran-

pers-temuan-riset-mafindo-mayoritas-warga-belum-bisa-bedakan-hoaks-

dan-

fakta/#:~:text=Hal%20itu%20terungkap%20dalam%20diseminasi%20ha

sil%20survei,tentang%20literasi%20hoaks%20dan%20partisipasi%20pol

itik%20masyarakat.  

Male, A. (2017). Illustration: A Theoretical & Contextual Perspective (2nd ed.). 

Bloomsbury. 

Putri, F., Manalu, S., & Gono, J. (2024). POLA KONSUMSI INFORMASI 

MELALUI MEDIA DI KALANGAN GENERASI Z (Studi terhadap 

SMAN 4, SMAN 9, SMA Mardisiswa, dan SMA Al-Azhar 14 di Kota 

Semarang). INTERAKSI ONLINE, 12(4), 279–295. 

https://ejournal3.undip.ac.id/index.php/interaksi-

online/article/view/47223  

Putri, E. a. P., Clarisa, Z. a. S. C., Widiatanti, & Aji, G. G. A. (Eds.). (2024). 569 

Seminar Nasional Universitas Negeri Surabaya 2024 Pengalaman 

generasi muda dalam mencari informasi politik melalui platform media 

sosial TikTok (Studi fenomenologi pada siswa SMA di Surabaya). 

Seminar Nasional Universitas Negeri Surabaya 2024. 

Prabowo, Y., Salsafadilah, F., & Alfani, M. (2023). S TUDI KOMPARASI 

TEORI KETELADANAN NASHIH ULWAN DAN  TEORI KOGNITIF 

S OSIAL ALBERT BANDURA. MENTARI, 1(1), 50–52. 

https://journal.lppmunindra.ac.id/index.php/RDJE/article/view/12742
https://rsglobal.pl/index.php/ijite/article/view/2411


 

 

 xxii   
Perancangan Kampanye mengenai…, Devina Angelia, Universitas Multimedia Nusantara 

 

https://www.ejournal.staimnglawak.ac.id/index.php/ment/article/view/10

69  

Qulloh, F. (2021). Pengembangan Literasi Dalam Peningkatan Minat  Baca Santri 

Pada Perpustakaan Mini Pesantren Pelajar  Al-Fath Rejomulyo Kediri. 

Jurnal Pengabdian Kepada Masyarakat Nusantara, 1(2), 71–78. 

https://ejournal.sisfokomtek.org/index.php/jpkm/article/view/165  

Rafaeli, S. (1988). Interactivity: From New Media to Communication. Sage 

Annual Review of Communication Research: Advancing Communication 

Science, 16(1), 110–134. 

Rosenfeld, L., Morville, P., & Arango, J. (2015). Information Architecture: For 

the Web and Beyond (4th ed.). O’Reilly Media. 

Rahadi, D. R. R. (2017). Perilaku Pengguna dan Informasi Hoax di Media Sosial. 

Jurnal Manajemen & Kewirausahaan, 5(1), 58–70. 

https://jurnal.unmer.ac.id/index.php/jmdk/article/view/1342 

Rohim, D., & Rahmawati, S. (2020). PERAN LITERASI DALAM 

MENINGKATKAN MINAT BACA SISWA DI SEKOLAH DASAR. 

Jurnal Review Pendidikan Dasar: Jurnal Kajian Pendidikan Dan Hasil 

Penelitian, 6(3). 

https://journal.unesa.ac.id/index.php/pd/article/view/10412 

Rahmadanti, N. F., Harianto, F., & Masitoh, S. (2021). Terpaan Berita Hoax 

Covid-19 terhadap Sikap Mahasiswa Pengguna Instagram. Jurnal Ilmu 

Komunikasi, 11(1), 35–50. https://jurnal.akmrtv.ac.id/jik/article/view/279  

Rogers, E. M. (2003). Diffusion of Inovation (5th ed.). Free Press. 

Rahmadanita, A. (2022). Rendahnya Literasi Remaja di Indonesia: Masalah dan 

Solusi. Jurnal Pustaka Ilmiah, 8(2), 60. 

https://jurnal.uns.ac.id/jurnalpustakailmiah/article/view/66437  

Ryan, R. M, & Deci, E. L. (2020). Intrinsic and extrinsic motivation from a self-

determination theory perspective: Definitions, theory, practices, and 

future directions. Contemporary Educational Psychology, 61. 

Raflyanto, M., Qeis, M. I., & Anto, P. (2023). Kajian Tipografi Pada Logo 

UMKM Daddy’s Takoyaki. Visual Heritage: Jurnal Kreasi Seni Dan 

Budaya, 1(1). 

Schlatter, T., & Levinson, D. (2013). Visual Usability: Principles and Practices 

for Designing Digital Applications. Morgan Kaufmann. 

https://jurnal.unmer.ac.id/index.php/jmdk/article/view/1342
https://journal.unesa.ac.id/index.php/pd/article/view/10412
https://jurnal.akmrtv.ac.id/jik/article/view/279


 

 

 xxiii   
Perancangan Kampanye mengenai…, Devina Angelia, Universitas Multimedia Nusantara 

 

Springer, S., Harris, S., & Dole, J. (2017). From Surviving to Thriving: Four 

Research-Based Principles to Build Students’ Reading Interest. The 

Reading Teacher, 71(1). 

https://ila.onlinelibrary.wiley.com/doi/full/10.1002/trtr.1581  

Sundar, S. (2015). The Handbook of the Psychology of Communication 

Technology. John Wiley & Sons. 

https://onlinelibrary.wiley.com/doi/book/10.1002/9781118426456  

Potter, W. J. (2020). Media Literacy (9th ed.). Sage. 

Schober, P. S. (2023). The Art of Leadership Through Public Relation The Future 

of Effective Communication (1st ed.). Emerald Publishing. 

Sugiyama, K., & Andree, T. A. (2011). The Dentsu Way. McGraw Hill LLC. 

Santoso, I. a. P. S., Answar, S. A., & Waluyo, S. D. W. (2020). PERAN 

SIBERKREASI DALAM MENINGKATKAN KEMAMPUAN 

LITERASI DIGITAL UNTUK MENCEGAH AKSI RADIKALISME. 

Jurnal Peperangan Asimetris, 6(1), 43–64. 

Tondreau, B. T. (2019). Layout Essentials: 100 Design Principles of Using Grids 

(Revised and Updated). Rockport Publishers. 

Thompson, J. B. (2018). Mediated Interaction in the Digital Age. Theory, Culture 

& Society, 37(1), 1–26. https://doi.org/10.1177/0263276418808592  

Venus, A. (2018). Manajemen Kampanye (Panduan Teoritis dan Praktis dalam 

Mengefektifkan Kampanye Komunikasi Publik. Rekatama Media. 

Weekely, J. a. W., & Ployhart, R. E. P. (2006). Situational Judgement Tests : 

Theory, Measurement, and Application. Lawrence Elbraum Associates. 

Wallace, M., & Wray, A. (2011). Critical Reading and Writing for postgraduates 

(2nd ed.). Sage. 

Zulfan, & Rangkuti, R. (2022). Application of Critical Literacy to Anticipate 

the Spread of Fake News by Residents of Karang Taruna  Medan Amplas. 

ABDIMAS TALENTA Jurnal Pengabdian Kepada Masyarakat, 7(1), 45–

56. https://talenta.usu.ac.id/abdimas/article/view/8726 

 

 

 

  

https://onlinelibrary.wiley.com/doi/book/10.1002/9781118426456
https://doi.org/10.1177/0263276418808592

