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PERANCANGAN VISUAL MEDIA PROMOSI TEH DANDANG

VARIAN TEH CELUP

Ignatius Saddhu Kinali Pikatan

ABSTRAK

Di Indonesia teh berakar pada budaya mereka yang melambangkan kekerabatan.
Dalam perkembangan industrinya di Indonesia. Teh menjadi salah satu komoditas
olahan minuman seduh yang banyak digemari oleh masyarakat Indonesia,
melahirkan banyak brand yang dengan kualitas tinggi untuk memenuhi kepuasan
para konsumen. Teh Dandang, salah satu merek teh terbesar di Jawa Tengah, tetapi
masih belum menembus pasar nasional dengan skala raksasa seperti Teh Botol
Sosro dan Teh Pucuk Harum. Meski memiliki kualitas produk yang bersaing, Teh
Dandang belum banyak dikenal oleh masyarakat dan konsumen di luar Jawa
Tengah. Hal ini dikarenakan promosi yang dilakukan belum bisa meraih konsumen
dibanyak tempat terutama untuk dewasa muda di Indonesia. Berdasarkan informasi
tersebut, perancangan visual media promosi Teh Dandang varian Teh Celup dapat
mengubah perspektif pelanggan terhadap pelanggan dengan menggunakan strategi
komunikasi AISAS yang dapat meningkatkan koneksi dan komunikasi antara brand
dan juga pelanggan, serta meningkatkan penjualan. Media yang digunakan dalam
perancangan visual media promosi Teh Dandang varian celup meliputi media cetak
(billboard, poster, Led light box, dan transit ads), media digital melalui socisal
media Instagram, dan media luar ruang booth event.

Kata kunci: Teh Dandang, Media Promosi, Visual
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THE VISUAL DESIGN OF TEH DANDANG TEA BAG VARIANT

FOR PROMOTIONAL MEDIA

(Ignatius Saddhu Kinali Pikatan)

ABSTRACT (English)

In Indonesia, tea rooted into they‘re culture that symbolize kinship. In the
development of the country alongside the development of Indonesian industry, tea
has become one of the highest demand commodities that is widely favored by the
people. Teh Dandang, one the biggest tea brands in Central Java still haven ‘t
penetrate the national market as another giant brand like Teh Botol Sosro and Teh
Pucuk Harum. According to that, Teh Dandang had fulfilled the criteria for culture
and heritage brand, but its promotional media has not yet fulfilled the
communication aspect of promotional advertising. They have a problem
communicating their brand to young adults as one of the biggest media audiences
in the modern era. According to that information, designing Teh Dandang’s
promotional media with AISAS marketing strategy could change the customer
perspective, communicate message and concept, also increase selling. In the visual
design of Teh Dandang tea bag variant for promotional media are using printed
media such as billboards, poster, led light box, and transit ads, digital media such
as social media content on Instagram, and outdoor media with event booth.

Keywords: Teh Dandang, Promotional Media, Visual
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