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PERANCANGAN KAMPANYE SOSIAL MENGENAI FOOD 

WASTE TERHADAP ETIKA LINGKUNGAN  

DI KALANGAN MAHASISWA 

 (Rafy Rayyan Bagaskara) 

ABSTRAK 

 

Maraknya permasalahan lingkungan di Indonesia menujukkan lemahnya kesadaran 

moral dan etika masyarakat terhadap alam. Padahal, hubungan erat antara manusia 

dan alam tidak dapat dipisahkan. Salah satu isu yang menonjol adalah food waste, 

di mana kantin kampus menjadi salah satu penyumbang signifikan sampah 

makanan. Mahasiswa sebagai agen perubahan sering kali belum memiliki 

kesadaran akan isu food waste terhadap lingkungan, ditambah belum ada gerakan 

sosial berupa kampanye yang efektif bisa merubah perilaku apatis mahasiswa 

terhadap sampah makanan. Penelitian ini bertujuan untuk merancang kampanye 

sosial mengenai food waste terhadap etika lingkungan dikalangan mahasiswa di 

kota Tangerang. Penulis menggunakan mix methods dalam penelitian ini, yaitu 

penelitian kualitatif seperti wawancara, studi eksisting dan studi referensi, 

kemudian dilanjutkan dengan metode kuantitatif dengan melakukan survei berupa 

kuesioner pada mahasiswa. Penulis menggunakan metodologi perancangan dari 

Robin Landa yang terbagi jadi 5 bagian, yaitu Orientation, Analysis, Conception, 

Design, dan Implementation. Tujuan dibuatnya perancangan kampanye ini adalah 

sebagai upaya menumbuhkan kesadaran etika lingkungan pada mahasiswa melalui 

isu food waste di lingkungan kampus. 

 

Kata kunci: Perancangan, Kampanye, Sampah Makanan, Mahasiswa 
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DESIGNING A SOCIAL CAMPAIGN REGARDING FOOD 

WASTE FROM AN ENVIRNOMENTAL ETHICS PERSPECTIVE 

AMONG UNIVERSITY STUDENTS 

 (Rafy Rayyan Bagaskara) 

 

ABSTRACT (English) 

 

The rise of environmental problems in Indonesia shows the weak moral and ethical 

awareness of society towards nature. In fact, the close relationship between humans 

and nature cannot be separated. One issue that stands out is food waste, where 

campus canteens are a significant contributor to food waste. Students as agents of 

change often do not have awareness of the issue of food waste on the environment, 

plus there is no social movement in the form of an effective campaign that can 

change students apathetic behavior towards food waste. This research aims to 

design a social campaign regarding food waste towards environmental ethics 

among students in the city of Tangerang. The author used mixed methods in this 

research, namely qualitative research such as interviews, existing studies and 

reference studies, then continued with quantitative methods by conducting surveys 

in the form of questionnaires on students. The author uses Robin Landa's design 

methodology which is divided into 5 parts, namely Orientation, Analysis, 

Conception, Design, and Implementation. The purpose of designing this campaign 

is as an effort to raise awareness of environmental ethics in students through the 

issue of food waste in the campus environment. 
 

 

Keywords: Design, Campaign, Food Waste, Students 
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