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PERANCANGAN ULANG IDENTITAS VISUAL

BIE SING HOO BAKERY CAFE

(Vivian Huang)

ABSTRAK

Bie Sing Hoo merupakan toko roti yang telah berdiri sejak tahun 1936. Selama
hampir 90 berdiri, toko ini konsisten mempertahankan resep warisan dan
penggunaan bahan-bahan alami serta berkualitas. Mengikuti perkembangan zaman,
Bie Sing Hoo melakukan inovasi mulai dari produk hingga membuka usaha
menjadi cafe. Dalam hal ini, mereka juga sedang mengincar target pasar baru, yaitu
generasi muda. Sayangnya, Bie Sing Hoo mengalami beberapa tantangan dimana
terdapat penurunan pengunjung dan kalah saing dengan ketatnya kompetisi bakery
dan cafe yang beredar di Gading Serpong. Dari segi visual, identitas visual yang
selama ini dimiliki belum mengandung prinsip dasar identitas dan belum
merepresentasikan citra brand sehingga sulit untuk menonjol dan diingat para
konsumen. Oleh karena itu, penulis ingin melakukan perancangan ulang terhadap
identitas visual Bie Sing Hoo Bakery Cafe guna membangun citra dan pengenalan
brand yang sesuai untuk menargetkan target barunya yaitu generasi muda. Metode
penelitian yang digunakan adalah pendekatan kualitatif dan kuantitatif melalui
wawancara, kuesioner, dan observasi. Perancangan ini mengacu pada teori
perancangan identitas visual Wheeler & Meyerson (2024) dalam Designing Brand
Identity, guna menghasilkan identitas visual terstruktur dan sesuai. Dengan adanya
identitas visual yang lebih profesional dan relevan, diharapkan Bie Sing Hoo dapat
menjangkau audiens yang lebih luas sekaligus menjadi bukan hanya sebagai kafe
biasa, melainkan ikon kuliner budaya di Indonesia.

Kata kunci: Identitas Visual, Bie Sing Hoo, Toko Roti, Kafe, Perancangan Ulang
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VISUAL IDENTITY REDESIGN FOR

BIE SING HOO BAKERY CAFE

(Vivian Huang)

ABSTRACT (English)

Bie Sing Hoo is a heritage bakery that has been established since 1936. For nearly
90 years, this bakery has consistently preserved its heritage recipes while using
natural and high-quality ingredients. Over time, Bie Sing Hoo has introduced
innovations ranging from product to the opening of a cafe. Currently, the brand is
also aiming to reach a new target market, namely the younger generation.
However, Bie Sing Hoo faces several challenges, including a decline in visitors and
increasing competition within the highly saturated bakery and café scene in Gading
Serpong. From a visual standpoint, the existing visual identity does not yet fully
reflect the fundamental principles of effective branding and fails to represent the
brand’s intended image, making it difficult for the brand to stand out and remain
memorable to consumers. Therefore, this study proposes a redesign of Bie Sing
Hoo’s visual identity with the aim of building a stronger and more relevant brand
image and awareness, particularly to attract the younger audience. The research
employs both qualitative and quantitative approaches, including interviews,
questionnaires, and observations. The design process is based on Wheeler &
Meyerson’s (2024) theory in Designing Brand Identity to develop a structured and
appropriate visual identity. Through a more professional and relevant visual
identity, Bie Sing Hoo is expected to reach a broader audience and position itself
not merely as a cafe, but as a cultural culinary icon in Indonesia.

Keywords: Visual Identity, Bie Sing Hoo, Bakery, Cafe, Redesign

X
Perancangan Ulang Identitas. .., Vivian Huang, Universitas Multimedia Nusantara



DAFTAR ISI

HALAMAN JUDUL ...ttt sttt i
HALAMAN PERNYATAAN TIDAK PLAGIAT ..o i
HALAMAN BANTUAN KECERDASAN ........oooiiitiiteeeeeeseeeie e il
HALAMAN PENGESAHAN .......oooiiiiiiteeeete e v
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH ...................... \
KATA PENGANTAR ...ttt vi
ABSTRAK ...ttt sttt sttt viii
ABSTRACT (ERGLish)...............ccooooeeeiiaiieieeieeeee ettt X
DAFTAR ISI. ..ottt st st X
DAFTAR TABEL.......oooiiiiiiiiiiee ettt Xiii
DAFTAR GAMBAR ..ottt Xiv
DAFTAR LAMPIRAN ..ottt ettt Xix
BAB I PENDAHULUAN ......ooctiitintetet ettt st 1
1.1 Latar BelaKang.................ccooiiiiiiiiiieeeeeeeeee e 1

1.2 Rumusan Masalah................c.coooiiiiiic 2

1.3 Batasan Masalah ... 3

1.4 Tujuan Tugas AKhIr ...........cooooiiiiiiiee e 3

1.5 Manfaat Tugas AKRIr .............c.coooiiiiiiiniieeee e 3

BAB II TINJAUAN PUSTAKA ..ottt 5
2ABIANA ... 5

200 Branding ...............ccccoovveeeviiieniiieiiieeiieeeee et 5

212 Brand Ideals ......................cccooouvveviiiaiiiiiiiieiiieeieeeeeee e 7

2.1.3 Brand Identity....................cccooouueeniiiieniieaiiieeieeeieeeie e 10

2.2 Desain Identitas Visual .................ccooiiiniiie, 11

220 Brandmark...................cccooocuieviuiieniiieiiieeseeeiee e 14

222 TAGIRNE ...t 22

223 WADA ..o 23

224 TIipografi..........ccooviiiiiiiiieee e 26

225 Grid dan Layout ...................cocceeeveeeeiiiiiiiiieeieeeieeeiee e 29

22,6 TIUSEIASI. ..o 34

2.2 7 TKONOGIAfi.....ccooeiiiiiiiiiieicee e 35

X

Perancangan Ulang Identitas. .., Vivian Huang, Universitas Multimedia Nusantara



228 Fotografi...........c.oooiiiiiiiiiiiiee e 36

2.2.9 Media Kolateral..............cc..ccociiiiiniiiiiccceee 42
2.2.10 Graphic Standard Manual ..............................ccccvveveueeenune... 45

2.3 Branding dalam Bakery Cafe..................cccccoveuueevcuiinniianiieneenans 47
2.4 Penelitian yang Relevan................c.cccooiiiiiiiiiniiiniiieeee, 50
BAB III METODOLOGI PERANCANGAN ......cccoitimtiiinienieeieeeneeeeene 53
3.1 Subjek Perancangan ...............ccoccccooviiiiiiiiniiieniceeeeee e 53
3. 1.1 Demografis..........coooviieiiiiiiiiieieeeee e 53
3.1.2 GeOBrafis .......ooeniiiiiiieeeeee e 54
303 Psikografis..........ccoooiiiiiiiiiii 55
3.2 Metode dan Prosedur Perancangan ...................ccocveevieennnnnnne. 55
3.2.1 Conducting Research ........................ccocoeevvcuievicueenieeanineannne, 56
3.2.2 Clarifying Strategy ................cooceeeeeueeeniueeniieeniieenieencieeennns 57
3.2.3 Designing Identity ..................ccccooevueeeiiuieniieeeniieeniieenieeenes 57
3.2.4 Creating ToUuChpOIRts..................ccccuvevvceiemiiieaiiienieeeieeennes 57
3.2.5 Managing ASSELS ..............ccccueeeveeeeseeeaiiieeiieeeiee e 58

3.3 Teknik dan Prosedur Perancangan...............c.c.cccocvevniennnnnnnne. 58
3.3.1 ODBSEIVASI....cc..eiiiiiiiiiiciecceeee e 58
3.3.2 WaWANCATA ..ottt 59
333 KUESIOMEY ..ot 63
BAB IV HASIL DAN PEMBAHASAN PERANCANGAN .......ccccoviveienee. 66
4.1 Hasil Perancan@an .................cooccoveviiiiniiiiniieeiceeieeeeeesee e 66
4.1.1 Conducting Research .......................cccccooveeeeevcuienicueenieeannnnnn 66
4.1.2 Clarifying Strategy ...............cccoceuvveevoeeenieeeieeeeieeenieeennnes 107
4.1.3 Designing Identity ................cccccoovvveeevuieeniiieniiieeieeneeenne, 117
4.1.4 Creating Touchpoints......................ccccceeevcueeevcueeeieeenineennne, 134
4.1.5 Managing ASSELS ...............cccoeeueeeueeeniueeaiiieeiieeeiieesieeennns 157
4.1.6 Bimbingan Spesialis .................ccooooiiiiiiiniiin 161
4.1.7 Kesimpulan Perancangan................cccccoeevevvviiennieennneennne. 161

4.2 Pembahasan Perancangan..................cccccoeviiiniiienniiiennicenieee, 162
4.2.1 Analisa Market Validation Test........................cccceueeveueeen.... 163
4.2.2 Analisa oGO .........c.cooviiiiiiiiiiieeeeeeee e 169

X1

Perancangan Ulang Identitas. .., Vivian Huang, Universitas Multimedia Nusantara



4.2.3 ANaliSa WarNA........ooooiiiiiiiiiieeee et eeees 172

4.2.4 Analisa Tipografi................ccoooiiiiiiiiiiie 173

4.2.5 Analisa Supergrafis.............ccocccooviiiiiiiiiniii 175

4.2.6 Analisis Tlustrasi..............coccooviiiiiniiiiice, 177

4.2.7 Analisis Iconography ..................ccccevveeevivennieeniieenieeennne, 178

4.2.8 Analisis Imagery .............ccccoovoveeniiieniiieeiiieeieeeieeeee e 179

4.2.9 Analisa Media Kolateral......................ccoccoeniiinniinnnnne 179

4.2.10 Analisa Brand Guidelines......................cccccocvvuveeueenucn... 204

4201 ANGGATAN.........oiiiiiieiiiieeiie ettt ettt e e e saee e 206

BAB V PENUTUP ..ottt 209
S50 SIMPulan ..o 209

5.2 SAraN....cooiiiiii e 210
DAFTAR PUSTAKA ...ttt XX
LAMPIRAN ...ttt ettt e st e st e e s beeesanee s XXV

xii

Perancangan Ulang Identitas. .., Vivian Huang, Universitas Multimedia Nusantara



DAFTAR TABEL

Tabel 2.1 Penelitian yang Relevan..........cccoooiiiiiiiieiiieiieeiccieceeceee e 50
Tabel 4.1 Profil Responden KUESIONET ...........ccccueeviieriieniieniieiieeieeieeeee e 85
Tabel 4.2 Kesan dari Logo Bie Sing HOO .......ccccoeviiiiieiiiiiiiieciccceceeee 86
Tabel 4.3 Persepsi Responden terhadap Logo dan Kemasan Bie Sing Hoo.......... 87
Tabel 4.4 Pengalaman dan Awareness Responden ...........ccccoevveveiienieniiinnennnans 89
Tabel 4.5 BUANA BEIEf-......cccuooeeeeiieeieeieeeeeeeee ettt 109
Tabel 4.6 Brand Mantra..................ccoeeeeeieeiuieeieeiieeie ettt 114
Tabel 4.7 Alternatif Big Idea ...........c.coceevieecuieiiieiieiieeciee et 115
Tabel 4.8 Bagian 1 Market Validation Test ..............ccceeeeevceeeceeneeecieiieaieeenn. 163
Tabel 4.9 Bagian 2 Market Validation ...................ccoecueeeeenceeeceenieeiieieeeieeenn 167
Tabel 4.10 Anggaran Perancangan ...........ccccceeeeeevieenieeiiienieeieeniie e eiee e eees 206
xiii

Perancangan Ulang Identitas. .., Vivian Huang, Universitas Multimedia Nusantara



DAFTAR GAMBAR

Gambar 2.1 Contoh Positioning Statement .................cceecueeeeeeeeeeeseeecreesieeneeeneeenens 6
Gambar 2.2 Jenis Brand Ideals ...................ccoceevevviiiiiniiiiniiiiiienieeeieseesieseens 8
Gambar 2.3 Contoh Keseimbangan ...........cccceeeciieiiiiiieniieniieiecieeeeee e 12
Gambar 2.4 Contoh Penekanan.............ccoccieviiiiiiiiieniiieiecieeieeee e 12
Gambar 2.5 Prinsip KeSatuan...........ccoeoieiiieiiieiiieiieciieiieeie et 13
Gambar 2.6 Contoh RItME ......ccccovuiiiiiiiniiiiiieseeeceeee e 14
Gambar 2.7 Logo Bakerman ............ccoecieiiieiiiiiienieeiieieeee et 15
Gambar 2.8 Logo Manual JaKarta...........cccceeveeriienieniieiiecieeieeee e 15
Gambar 2.9 Log0o KNOLS .......eeiiieiieiiieiieeie ettt ettt et ens 16
Gambar 2.10 Logo Tide & Table........cccoeviieiiiiiieieeiieeeee e 16
Gambar 2.11 Logo Paris Baguette ..........ccceeiiiiiiiiieeiieieeeeieeee e 16
Gambar 2.12 LoZ0 MT V..t st en 17
Gambar 2.13 Logo Blue Bottle ........c.oooiiiiiiiiiiiieiecieeeeeeee e 18
Gambar 2.14 Logo Kopi Kina........cccieriiiiieiieiiieieeieeeeee et 18
Gambar 2.15 Log0 ROtIDOY......coeiuiiiiieiieiiieiiecie ettt 19
Gambar 2.16 LoZO NIKE.......coociieiiiiiieiiecieeee ettt 20
Gambar 2.17 Logo From This Island...........ccccoeoiiiiiiiiiiniiiiiiieeceeeeee 20
Gambar 2.18 Golden Ratio pada LOZO .......coceeeiieiieeiieieeieeeeceeeeee e 21
Gambar 2.19 Rule of Third dalam LOZO ..........ccceevieriieiieeiieieeeeeeee e 22
Gambar 2.20 Grid dalam Lo .......ccoeeieiiiiiiieiieieeieeeeee et 22
Gambar 2.23 Contoh Komplementer ...........cccceecuierieeiieniieniieniieeieeiee e 24
Gambar 2.27 Contoh Typeface Caslon............cccceevieiiieniieniieiieiieeieeie e 26
Gambar 2.28 Contoh Typeface POPPINS.......ccceecvieiieiiienieeiieiieeieeeeeee e 27
Gambar 2.29 Contoh Typeface Baskerville ............ccoccievieniiiniiniiiiieeieeieene 27
Gambar 2.30 Contoh Typeface BodOni...........ccccueeviiiiieniieniiiiieiieeieeieeee e 28
Gambar 2.31 Contoh Typeface Roboto Slab............ccccvevieiiiiiiiiiieieiceieee 28
Gambar 2.32 Contoh DeKoratif...........ccceiviieiiiiiiiiiieiiieieeeeeee e 28
Gambar 2.33 Bagian-bagian dari G7id...........ccccceevieiiienieniienieeieeeeee e 30
Gambar 2.34 Contoh Manuscript GFid ..............ccoeeveeeienieeiieiieeieesieeie e 31
Gambar 2.35 Contoh Colummn GFid..............coceveeveioiineiiiiienieneieseeeeeeeene 32
Gambar 2.36 Contoh Modular Grid...............cccocoevevoiniiniiiiniininienceeeeeen, 32
Gambar 2.37 Contoh Hierarchical Grid................ccccooveevivcinieneniineeneeeneenn, 33
Gambar 2.38 Contoh Compound Grid ...............ccccoeeeievieeciiinieeiieiieeieesieeiens 33
Gambar 2.39 Tlustrasi dalam Kemasan ...........cccceevveeiienieniiiniecieeieeeeeeeeene 35
Gambar 2.40 Contoh IKonografi..........cccoccueeiiiiiiiiniieiiieieeeeeeee e 35
Gambar 2.41 Cahaya dalam Fotografi...........cceceiniiiiiiiniiniiiieeceee e 36
Gambar 2.42 Contoh TeKniK Freezing...........cccccvuevvieeciienieeiieiieeieesieeeve e eieens 38
Gambar 2.43 Fotografi dengan Sembilan Bagian...........cccccoceviinininincnicnnne. 39
Gambar 2.44 Contoh Fill the Frame ..........ccccccoooiiiiiiiiiiiieieeceee e 39
Gambar 2.45 Contoh Leading Lines .............cccoeceeeoueecuiesieaiiesiieeieesieeeveeniaeeneens 39
Xiv

Perancangan Ulang Identitas. .., Vivian Huang, Universitas Multimedia Nusantara



Gambar 2.46 CONtON FFAMING ........ccooevveeiiaiieeiieiieeie ettt ens 40

Gambar 2.47 Contoh Pola dan Repetisi........ccceccuieiieniieniieniiiiieeieeeeceeeeene 40
Gambar 2.48 Warna dalam FOto ........ccccovieviriiniiiiiiicceeeeeee 41
Gambar 2.49 Fotografi Makanan ............ccccoeeeiiiieiieniienieeiceeeee et 41
Gambar 2.50 Stationery Branding .................ccccuevveeeienieecieesieseeesiesreennesveens 43
Gambar 2.51 Kemasan untuk Branding................ccceecveveeecienieniienienieesieeeens 43
Gambar 2.52 Environment Design dalam Branding ................ccccoeeveeecvvennennnnn. 44
GaAMDBAL 2.53 STQHAZE ..ottt ettt st en 44
Gambar 2.54 Seragam dalam Branding .............c.cccceecvevieecieniencienieeieesieeeeens 45
Gambar 2.55 Contoh EPACMEra..............ccccueeeeecuieiieeiieiieeieesieeie et ens 45
Gambar 2.56 Branding Bakery Cafe.............cccoucvevveeeienieaiieiieeieesieeee e eaeens 47
Gambar 2.57 Branding Bakery Cafe............cccouceevveecienieaiieiieeieeseeeieeseeeaeens 48
Gambar 2.58 Contoh Logo Bakery Cafe............cuuvveecieiieeciiiiieeiiesieeieesieeeieens 48
Gambar 2.59 Warna Hangat dalam Identitas ...........ccceveeveriienieneniiencenenenne 49
Gambar 2.60 Warna Tenang dalam Identitas..............ccoeoieriienieniiienieniicieeine 49
Gambar 2.61 Media Kolateral dalam Identitas .............cccceeeeieenieniiienieniieieeiene 49
Gambar 2.62 Custom Desain Kolateral............ccccooviiiiniininiiniiniiienceceenne, 50
Gambar 4.1 Lokasi Bie Sing HOO .......ccceeviiiiiiiiiiiececieee e 67
Gambar 4.2 EKSterior TOKO.....c.c.eviiiiiiiriieieiieseeeeeeeeeeee e 67
Gambar 4.3 Suasana dalam TOKO.........ceeeeriiriiniiiiiieeeeee e 68
Gambar 4.4 AT€a LUAT......cc.coouiiiiiiiieiieeeee et 68
Gambar 4.5 Area Barista & Private Room Lt. 2 .........ccoovveeiiiiieniienieeiieieeiene 69
Gambar 4.6 Aktivitas PENguUNjUNG ..........cccieiiiiiiiiiieiiieiieeie et 69
Gambar 4.7 Display Produk............cccoeviiiiiiiiiiiiieieceeeee et 70
Gambar 4.8 Bagian Es KIim ......c..coccieiiiiiiiiiiiiiicieccceeeece e 70
Gambar 4.9 Display Roti & Menu Main Dish ............ccoooceeeceeeieeecienieeiienieeeens 71
Gambar 4.10 Menu Cetak Bie Sing HOO ........ccocveviiiiiiieieiiiiieceeeeeeeee 71
Gambar 4.11 Indoor SiGRAGE ...........c.cocoueeceieeiieiieiieeieeeeee et 72
Gambar 4.12 Kemasan Plastik Roti dan Box Spikoe...........ccoevveveiieniiniiinieninne 72
Gambar 4.13 Kemasan Minum Tak@away .............ccceeceeeeeecieeneeniieenieeieenieeeneens 72
Gambar 4.14 Apron dan COASIEr ..........c.cccueeeeeceeiiieeiieeieeieeeee et eaeeseeeeaeens 73
Gambar 4.15 Identification Sign Bie Sing HOO ........ccccoevieeiiiiiiiniieieeiceeeee 73
Gambar 4.16 Logo Bie Sing HOO........ccceeiiieiiiiiiiieeieeiee e 91
Gambar 4.17 Signage Bie SINZ HOO ......ooocuieiiiiiiiiiieciicieeeeeee et 92
Gambar 4.18 Stiker pada Jendela Luar ...........cooceeviiiiiieiieniieieccccee e 93
Gambar 4.19 Display produk Bie Sing HOO ........cccoeeviieiiiiiiiiieiiieieceeee 93
Gambar 4.20 Tampak Depan & Belakang Menu.........cccocevvvevieneniencencnienene. 93
Gambar 4.21 Tampilan MeNnU .........ccoevieriiienieiiiieie ettt ens 94
Gambar 4.22 Kemasan Produk Bie Sing HOO...........ccccoeviiiiiiiiiniieieceeee 94
Gambar 4.23 Kemasan Sekunder untuk Spikoe...........cccceeviiiiiiniiiniiniiiieee 95
Gambar 4.24 Kemasan Cup TAKCAWAY ............ccceeevueecuieeieaiieiieeieenieeeeeenineeaeens 95
Gambar 4.25 Kemasan Makanan Takeaway ..............ccceeeeeceeenienceeneencieeneeenens 95
Gambar 4.26 Apron dan Coaster Bie Sing HOO..........cccoceeviiiiieniiiiieniieieee 96
XV

Perancangan Ulang Identitas. .., Vivian Huang, Universitas Multimedia Nusantara



Gambar 4.27 Identification Sign Bie Sing HOO ........ccccoeoiiviiiiiiniieieeiceiee 96

Gambar 4.28 Logo Bon Ami BaKery ..........ccceviieiiiiiienieeieeieceeeeee e 97
Gambar 4.29 Alternatif Logo BOn AMi......cccceeviiiiiiiiieiieeiieiieeieeeeeie e 97
Gambar 4.30 Kemasan Produk Bon Ami........cccccoevieiiieniieniiiiniecieeceeeceeeene 97
Gambar 4.31 Kemasan Standing Pouch Bon Ami Bakery ...........cccooceevvviiiinnnnne 98
Gambar 4.32 Kemasan Sekunder Bon Ami.......c.ccccoeeeiieiieniiiinienieeieeiceeeene 98
Gambar 4.33 Uniform Bon Ami Bakery ............ccocveecieeieeciienieeieenieeieeseeeveens 98
Gambar 4.34 Instagram Bon Ami BaKery..........cccooceeveiieiieniiiinieiiieiecceeeee 99
Gambar 4.35 Logo Cafe Batavia.........ccceevieeiiieiiieiieieeeeeeee e 100
Gambar 4.36 Proses Simplifikasi IKON..........ccoeevieiiiiiiieiiiieiicee e, 101
Gambar 4.37 Color Palette Cafe Batavia ...........cccceevveeiiienienciieniecieeee e 102
Gambar 4.38 Media Touchpoints Cafe Batavia............ccceeveeviienieiciienieeieenen. 102
Gambar 4.39 Typeface dan Supergrafis ........cccoecueeevierieeiiienieeieeie e 102
Gambar 4.40 Instagram Cafe Batavia..........ccccoevveeiiieniieiiieniiciieeceeeeeeeeen 103
Gambar 4.41 Logo Roemah Koffie........ccccoeeeiiiniiiiiiiniiiieeeeeeeee 103
Gambar 4.42 Kemasan Roemah Koffie ..........cccceeviieniiiiiiniiiiicieccceeeee, 104
Gambar 4.43 Kolateral Roemah Koffie ..........cccceviiieniiiiiiniiiicieccceeee, 105
Gambar 4.44 Instagram Roemah Koffie .........ccccoevieiiiiiiiniiiniieieccceeeeee, 105
Gambar 4.45 User PersOna 1...........ccccceeveiieieiiiiiiiieieneesieeeeseeeee st 108
Gambar 4.46 USer PErSONA 2.........cccccoeeeereeniiiieiiesieeiesieesie ettt 108
Gambar 4.47 Mindmap Bie Sing HOO.........cccoevviiiiiieniiiiieieceee e 113
GaAMDAT 4.48 SIYIESCAPES ....ooeeeeeeeeieeieeie ettt 118
Gambar 4.49 Sketsa Alternatif LOZO0 ......ocveeevierieeiieieeiieeeeeeee e 119
Gambar 4.50 Alternatif LOGOtYPE ......coouveveeeeceieiiieiieieeeee et 120
Gambar 4.51 Eksplorasi Alternatif LOg0o ......c.cccvveeiienieeiiieieeieeiecieeee e 121
Gambar 4.52 Logo FInal .......cccooiiiiiiiiiieiecee e 122
Gambar 4.53 Filosofi Bentuk Kepala Logogram.............ccccoeevevveecveneenenannen. 123
Gambar 4.54 Variasi Logo Bie Sing Hoo Bakery Cafe ...........cccccceeeuvevvenennnen. 123
Gambar 4.55 Palet Warna Bie Sing Hoo Bakery Cafe............cccoevuevevveveeenennne. 124
Gambar 4.56 Alternatif Typeface .........cuevueecuieiiieiiiiiieeieeeeeee e 125
Gambar 4.57 FINAl TYPEFACE ......c..ooeeeeiiiiieiieeeeeeeeee e 126
Gambar 4.58 Sketsa SUPErgrafis........cccceerieeiiienieeiiienieeieeee et 127
Gambar 4.59 Filosofi Bentuk Supergrafis Primer...........cccoocvevviienieiciiniecieenen. 127
Gambar 4.60 Grid Komposisi Supergrafis Primer..........ccccoceevveenverciieneenieennen. 128
Gambar 4.61 Variasi Penggunaan............ccocceeeiieiiienieeiiienieeieeee e 128
Gambar 4.62 Penggunaan Warna Supergrafis ............ccoeevevieriiienieecieenieeieeee. 129
Gambar 4.63 Penggunaan Supergrafis Sekunder............cccoeeverviienieiciinienieenen. 129
Gambar 4.64 Logogram sebagai Elemen Dekorasi...........ccccoeevienieiciiinieninnnen. 129
Gambar 4.65 Sketsa Bentuk TTUStrasi.........ccccceeeveeiiienieeiiieiiecieeeeeeeee e 130
Gambar 4.66 Ilustrasi Bie Sing Hoo Bakery Cafe ..........ccooveeeeveveeecieniaaenanee. 131
Gambar 4.67 SKketsa TKON ....c..eevuiiiiiiiiiiiieieieeeeee e 131
Gambar 4.68 TKONOZIafl.......coouieiiiiiiieiieieeeee e 131
Gambar 4.69 FOtografi.........oocuieiiiiiiiiiieiiicee e 132
XVi

Perancangan Ulang Identitas. .., Vivian Huang, Universitas Multimedia Nusantara



Gambar 4.70 Proses Editing FOO .......ccueiiiiiiiiiieiiesieeieeee et 133

Gambar 4.71 Treatment Sebelum Sesudah ............cocoeoiiniiniiiiniiniieee 133
Gambar 4.72 Treatment Hitam Putih............cccooovviiiiiiiiiiiiieececeeeen 134
Gambar 4.73 Perancangan Kartu Nama..........cccceevveenieeiiienieecieenieceeeee e 135
Gambar 4.74 Perancangan Letterhead ................ccceeucueeeeeneeeieeeneeeiieneeeeeeees 136
Gambar 4.75 Perancangan Amplop Belakang ............ccccceeviiniienieiiiinienieeen. 136
Gambar 4.76 Perancangan Amplop Sisi Depan..........ccoecvevveriienienciienieenieee. 137
GAMDAL 4.77 APFOR ..ottt ettt sttt e e eneas 137
Gambar 4.78 Perancangan Nametag .............ccueecueecueereeeiuienieecieeniieeveenieesveeeees 138
Gambar 4.79 Perancangan Kemasan OPP .............cccoooiiiiiiiiniieniiieeee, 139
Gambar 4.80 Perancangan Cake Slice BOX ........c.ccceecueeveenieeciesieeiieeieeieeene 140
Gambar 4.81 Perancangan Bread BOX ..........ccccceecuveeeeeiiienieeieeniieeieesee e 141
Gambar 4.82 Perancangan Cake BOX ..........ccccuevueecuvenieeiieiieecieesie et 142
Gambar 4.83 Perancangan Sticker Seal .............cccccuevveeevienieeceenieeiieieeieeeee 143
Gambar 4.84 Perancangan SIeeve BOX .........cccueeueeeueerieeiienieeieeniieeieenieeeveeneees 143
Gambar 4.85 Perancangan Cup HOt .........c..cecueeeeeeceeenieeiieeieeieesie e 144
Gambar 4.86 Perancangan Cup Cold ...............ccceecueeveeecienieeiienieeieeee e 145
Gambar 4.87 Perancangan Paper Bag ..........c..cccueeeueeeeeeiienieeieeniieeieenieeeveeenes 146
Gambar 4.88 Perancangan Display Label.................ccooecvuevceeceenceeecieiieaieennen. 147
Gambar 4.89 Perancangan Buku Menu ..........cccceevuieiiieiiienieniieie e 147
Gambar 4.90 Tampilan Buku Menu............ccccoeriieiieniieiiieieeieeeeeeee e 148
Gambar 4.91 Perancangan Reproduksi FOto..........ccooovveiiiniiiiiieniiiiieieiee, 149
Gambar 4.92 Perancangan Menu Board ................ccocoueeeeeeceeeceeneeeiieneeeieeee 150
Gambar 4.93 Perancangan Indoor Si@Nnage...............ccceecveeeeeeceeeneeeceeaneeaeeenen 151
Gambar 4.94 Perancangan Window Decal................ccoecoueeeeeecieseeecianeeaeeennnn. 151
Gambar 4.95 Perancangan OQutdoor Signage ..............cccccueeeeeeceveseeecreeneeaeeenee 152
Gambar 4.96 Perancangan Projecting SiQH ...........cceeceeeeerieecieenieeieeneeeeeeenes 153
Gambar 4.97 Perancangan Identification Sig............ccccoevveeevvenceeeceeeneeneeennnn. 153
Gambar 4.98 Perancangan Instagram Feeds ..........cccoocueevvenieeiiieneenciienieeieenen. 154
Gambar 4.99 Instagram Feeds Bie Sing Hoo Bakery Cafe..............ccoceueeeuenne... 155
Gambar 4.100 Perancangan Instagram Story Template...................cccveeueeeueenne... 155
Gambar 4.101 Instagram Story Template...............ccoccueeeveveeeceenieeciieieaieeneen. 156
Gambar 4.102 Perancangan Kartu Loyalti.......ccccooceiiiiiniininiiniinciienceienne 156
Gambar 4.103 Perancangan CoOasSTer............ccueeueecueenieeiiienieeieeniieeieenieesveenenes 157
Gambar 4.104 Grid pada GSM .......ccooiiiiiiiiiieieee et 158
Gambar 4.105 Perancangan Cover GSM.........ccccoocieiiieiiienieeiieie e 158
Gambar 4.106 Perancangan Cover Bab GSM...........ccccoeviiviiniiienieeiieieeeeeee. 159
Gambar 4.107 Perancangan Bab 1 GSM ........cccccooiiiiiiiiiiiiieeeeceee e, 159
Gambar 4.108 Perancangan Bab 2 GSM .........ccccoeoiiiiieiiiinieeieeeceeeeee e 160
Gambar 4.109 Perancangan Bab 3 GSM ........cccccoeiiiiiiiiiieniieeeceeeeeeeen 160
Gambar 4.110 Sebelum & Sesudah ReVisi ......ccceveeviriiiniiniiiiiiiccicnccee 161
Gambar 4.111 Logo Bie Sing Hoo Bakery Cafe...........ccooecvevcienvecciaiaainanen. 169
Gambar 4.112 Makna Bentuk Logogram...............cccccceeevevieecieniencienieaieenenn. 170
Xvii

Perancangan Ulang Identitas. .., Vivian Huang, Universitas Multimedia Nusantara



Gambar 4.113 Logotype Bie Sing Hoo Bakery Cafe ..........ccccooceveeeveevineenennns 171

Gambar 4.114 Proporsi LOZO .....cc.eeeiieiiieiieeiieeie ettt 171
Gambar 4.115 Color Palette Bie Sing Hoo Bakery Cafe.............cccceuveeueeanennnse.. 172
Gambar 4.116 Typeface Bie Sing Hoo Bakery Cafe...........cccoeceeveeecveneeaenanen. 173
Gambar 4.117 Penggunaan Typeface...........ccueuueeceeneeeiienieeieesieeieenee e 174
Gambar 4.118 Supergrafis Primer..........cccceeeieiiieiiieniieiieieeeeee e 175
Gambar 4.119 Supergarfis sebagai Background................cccoevvevueecveneeaennnnen. 176
Gambar 4.120 Supergrafis Sekunder ............cccoevveeviieniieiienieeieieceee e 176
Gambar 4.121 Supergrafis TerSIEr .......cceerieeriierieeiieiie ettt 177
Gambar 4.122 Ilustrasi Bie Sing Hoo Bakery Cafe ............cccoeevevveecrveneeaennen. 177
Gambar 4.123 Implementasi Ilustrasi dalam Kemasan..........c.cccoccevevinienennene 177
Gambar 4.124 Ikonografi Bie Sing Hoo Bakery Cafe .............ccoecveeerveveenennnen. 178
Gambar 4.125 Penggunaan Ikon pada Menu.........c.ccceeeiiienieniienienieeieeeeenee. 178
Gambar 4.126 Imagery Bie Sing Hoo Bakery Cafe...........cccoeeeevueecveneenananen. 179
Gambar 4.127 Mockup Kartu Nama Bie Sing HOO.........c.cccceevviienieiciiiieiene, 180
Gambar 4.128 Mockup Letterhead Bie Sing HOO...........cceovvvviiienieiciiiieeieene. 181
Gambar 4.129 Mockup AmPILop ....ccceeevieiiieiieieeiteeeeeee e 182
Gambar 4.130 Mockup Uniform Bie Sing HOO.........ccccoevieviiniiieieciieieeeee, 183
Gambar 4.131 Mockup Kemasan OPP..........ccccccoeviiiiiiiiiiieieeceeee e 184
Gambar 4.132 Mockup Cake SliCe BOX .........cccocueeeeeiceeeiiaiieeiienieeeeeie e 185
Gambar 4.133 Mockup Bread BOX ............ccccoueeuieiieiieeiieiieeieesie e 186
Gambar 4.134 Mockup Cake BOX.........c..occueeeeeeiieciienieeiiieeieeieeseie e sve s 187
Gambar 4.135 Mockup Stiker Seal...............ccooeeueecieiieeiiaiieeieeeie e 188
Gambar 4.136 Mockup Takeaway Sleeve...............ccoccueveeeceeeceenieecienieaieenenn 188
Gambar 4.137 Mockup Kemasan Panas..........c.cccoeevevieeiiienieniiienieeieeee e 189
Gambar 4.138 Mockup Kemasan Dingin..........cccoecueevieeiiienieniieeniesieeee e 190
Gambar 4.139 Mockup Paper Bag...............cccueecueeceeseeeiieiieeiieenie e eeeeeees 191
Gambar 4.140 Mockup Display Label ...................cccocceevoeeeeiecienieeiieeieaeeenenn 192
Gambar 4.141 Mockup Buku MenU............ccccoeviieiiieniieiieiieeieee e 193
Gambar 4.142 Mockup Wall Decoration ................ccccueeveeeeeeeceenceeeereeneeaeeenenes 195
Gambar 4.143 Mockup Menu Board..................ccoccoueveeeeciencieaiienieeiieeeeeieeees 195
Gambar 4.144 Mockup Indoor Signage .................ccoeeueeeeeeceeeceesieeciieeeeieeee 196
Gambar 4.145 Mockup Window Decal ..................ccooveeeieiceeeciesieeiieieeieeene 197
Gambar 4.146 Mockup Outdoor Signage................cccceeeeeeeeeeceenceeeceeneeeeeeen 198
Gambar 4.147 Mockup Identification Sign ............cccccoeeveevoieeceenieeiiesieeeeeen 199
Gambar 4.148 Mockup 1G Feeds Bie Sing HOO ..............cccoeveeceesceeeciaeieaeeenenn. 200
Gambar 4.149 Mockup 1G Story Template ..............ccooeeeeevceeecieiieecienieaieenenn. 201
Gambar 4.150 Mockup Loyalty Card Bie Sing HOO .........cccevvevieniiiciiiieeiene. 202
Gambar 4.151 Mockup COASLET ..........ccueeeeeeiaeiieiieeieeceeee et 203
Gambar 4.152 GSM Bie Sing Hoo Bakery Cafe............ccoueveeeeceeneeecianieaenannen. 204
Gambar 4.153 Mockup GSM 1 ......ccoiiiiiiiiieeeeee e 205
Gambar 4.154 Mockup Halaman Divider ..............ccccceevievieecienieeiieieeeeeeee. 205
XViii

Perancangan Ulang Identitas. .., Vivian Huang, Universitas Multimedia Nusantara



DAFTAR LAMPIRAN

Lampiran A Hasil Persentase TUIMItin..........ccceevuerieneriienieneeienieneeieseeeeene XXV
Lampiran B Form Bimbingan & Spesialis..........ccccccieviiiiiiinieniiieiecieeiieee XXX1
Lampiran C Non-Disclosure Agreement Pemilik Bie Sing Hoo ..................... XXX1V
Lampiran D Non-Disclosure Agreement Pelanggan 1 Bie Sing Hoo............... XXXV
Lampiran E Non-Disclosure Agreement Pelanggan 2 Bie Sing Hoo .............. XXXVi
Lampiran F Non-Disclosure Agreement Pelanggan 3 Bie Sing Hoo ............. XXXVil
Lampiran G Non-Disclosure Agreement Pelanggan Kompetitor I ............... XXXViil
Lampiran H Non-Disclosure Agreement Pelanggan Kompetitor 2 ................. XXX1X
Lampiran I Consent FOIM ........c.coooiiiiiiiiiiiiiiiiecitesee ettt x1
Lampiran J Hasil KUESIONET ............cccuiiiiiiiiieiiieiiecie et xli
Lampiran K Hasil Kuesioner Market Validation Test.........cccccevievenienienennne. xlvi
Lampiran L Transkrip Pra-Wawancara Deskriptif dengan Pemilik ...................... lv
Lampiran M Transkrip Wawancara Deskriptif dengan Pemilik ............c..ccceee lix
Lampiran N Transkrip Wawancara dengan Pelanggan 1...........c.cccccoeevieinnnennen. Ixi
Lampiran O Transkrip Wawancara Deskriptif dengan Pelanggan 2 .................. Xxii
Lampiran P Transkrip Wawancara Deskriptif dengan Pelanggan 3 .................. XXVi
Lampiran Q Transkrip Wawancara dengan Pelanggan Kompetitor 1 ............. XXVviii
Lampiran R Transkrip Wawancara dengan Pelanggan Kompetitor 2 .............. XXXV
Lampiran S Dokumentasi Wawancara Deskriptif dengan Pemilik........................ x1
Lampiran T Dokumentasi Wawancara dengan Pelanggan .............ccccceevueennennnen. xli
Lampiran U Dokumentasi Wawancara dengan Pelanggan Kompetitor .............. XX1
Xix

Perancangan Ulang Identitas. .., Vivian Huang, Universitas Multimedia Nusantara



	8a4af39ff48de7bfc55f290a95769c2a990883e3e5dae3e0ee5b36868fed3227.pdf
	1aadf99d80fd16d4b3aaab84d88f701c9408ae18c3a36634001ec9269e911f32.pdf
	8a4af39ff48de7bfc55f290a95769c2a990883e3e5dae3e0ee5b36868fed3227.pdf

		2026-01-21T14:56:57+0700
	JAKARTA
	e-meterai_signatures
	[TNHUPLRSN10HJ2HR000499] Ref-670201214486916




