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PENGELOLAAN KONTEN MEDIA SOSIAL DAN ACARA DI 

PT SABATANI GLOBAL SOLUSINDO  

 Rezqy Davina Ritonga 

 

ABSTRAK 

 

Kegiatan magang yang dilaksanakan di PT Sabatani Global Solusindo 

bertujuan untuk memberikan pemahaman praktis mengenai strategi 

pengelolaan konten media sosial dan pelaksanaan kegiatan acara perusahaan 

sebagai bagian dari upaya peningkatan citra serta komunikasi korporasi. 

Selama masa magang, penulis berperan dalam proses perencanaan, 

pembuatan, dan penyuntingan konten digital yang disesuaikan dengan 

kebutuhan promosi perusahaan, serta turut berpartisipasi dalam perencanaan 

dan pelaksanaan berbagai kegiatan internal dan eksternal. Metode yang 

digunakan selama pelaksanaan magang meliputi observasi langsung terhadap 

aktivitas kerja, partisipasi dalam kegiatan tim, serta koordinasi lintas divisi 

untuk mendukung efektivitas penyampaian pesan komunikasi perusahaan. 

Hasil kegiatan menunjukkan bahwa pengelolaan konten media sosial yang 

strategis dan konsisten berkontribusi terhadap peningkatan visibilitas dan 

reputasi perusahaan, sedangkan pelaksanaan acara yang terorganisasi dengan 

baik memperkuat hubungan antarpegawai dan relasi eksternal. Melalui 

kegiatan magang ini, penulis memperoleh pengalaman dan wawasan 

mendalam mengenai praktik manajemen komunikasi digital, kolaborasi tim 

kreatif, serta implementasi strategi event management di lingkungan 

profesional. 

 

Kata kunci: Content Marketing, Pemasaran, Acara Korporat, Event Management, 

Construction Industry 
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SOCIAL MEDIA CONTENT AND EVENT MANAGEMENT AT 

PT SABATANI GLOBAL SOLUSINDO 

Rezqy Davina Ritonga 

 

ABSTRACT 

 

Internship program conducted at PT Sabatani Global Solusindo aims to provide 

practical understanding and direct experience in social media content management 

and corporate event organization as part of the company’s communication and 

branding strategy. During the internship period, the author was involved in the 

planning, creation, and editing of digital content tailored to the company’s 

promotional needs, as well as in the coordination and implementation of both 

internal and external corporate events. The methods applied throughout the 

internship included direct observation of work activities, active participation within 

the creative and human resources teams, and cross-departmental coordination to 

ensure the effectiveness of corporate communication efforts. The results of the 

internship indicate that a well-planned and consistent social media management 

strategy contributes significantly to enhancing the company’s visibility and public 

reputation, while effective event organization strengthens both internal engagement 

and external relations. This internship experience has provided the author with 

comprehensive insights into digital communication management, creative 

teamwork collaboration, and the practical implementation of event management 

strategies within a professional environment. 

 

Keywords: Content Marketing, Marketing, Corporate Event, Event Management, 

Construction Industry 
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