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AKTIVITAS MARKETING EXECUTIVE DI MSI INDONESIA
Syahran Aqila Amor

ABSTRAK

Laporan magang ini membahas pelaksanaan praktik kerja magang sebagai Marketing
Executive Intern di MSI Indonesia, sebuah perusahaan teknologi multinasional yang
bergerak di bidang perangkat komputer, gaming, dan content creation. Pemilihan MSI
Indonesia sebagai tempat magang didasarkan pada relevansi perusahaan dengan
perkembangan industri teknologi digital serta perannya yang signifikan dalam komunikasi
pemasaran produk berbasis teknologi. Selama masa magang, penulis terlibat dalam berbagai
aktivitas pemasaran, antara lain Integrated Marketing Communication, Public Relations,
komunikasi pemasaran digital, produksi konten, analisis pasar, serta komunikasi
interpersonal dalam event kampus. Dalam pelaksanaannya, penulis menghadapi beberapa
kendala, seperti keterbatasan pemahaman teknis produk, koordinasi dengan divisi, dan
tantangan dalam lokalisasi konten pemasaran. Kendala tersebut diatasi melalui
pembelajaran mandiri, koordinasi intensif dengan tim terkait, serta konsultasi dan evaluasi
berkelanjutan bersama supervisor. Melalui kegiatan magang ini, penulis memperoleh
pemahaman praktis mengenai penerapan teori komunikasi pemasaran dalam konteks
industri, serta mengalami peningkatan kompetensi hardskill dan softskill, khususnya dalam
pengelolaan data, komunikasi, kerja sama tim, dan adaptasi terhadap lingkungan kerja
perusahaan multinasional.

Kata kunci: kerja magang, komunikasi pemasaran, Marketing Executive, MSI Indonesia
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MARKETING EXECUTIVE ACTIVITIES AT MSI INDONESIA
Syahran Aqila Amor

ABSTRACT)

This internship report discusses the implementation of an internship as a Marketing
Executive Intern at MSI Indonesia, a multinational technology company engaged in
the field of computer devices, gaming, and content creation. The selection of MSI
Indonesia as an internship location was based on the company's relevance to
developments in the digital technology industry and its significant role in technology-
based product marketing communications. During the internship period, the author
was involved in various marketing activities, including Integrated Marketing
Communication, Public Relations, digital marketing communication, content
production, market analysis, and interpersonal communication in campus events. In
its implementation, the author faced several challenges, such as limited technical
understanding of the products, coordination with divisions, and challenges in
localizing marketing content. These challenges were overcome through self-directed
learning, intensive coordination with the relevant team, as well as consultation and
continuous evaluation with the supervisor. Through this internship, the author gained
practical understanding of the application of marketing communication theory in an
industrial context, as well as enhanced hard and soft skills, particularly in data
management, communication, teamwork, and adaptation to the work environment of
a multinational company.

Keywords: internship, marketing communication, Marketing Executive, MSI Indonesia
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