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ABSTRAK

Laporan magang ini disusun untuk memberikan gambaran penulis dalam
menjalani magang sebagai Universal Banker di PT Bank Rakyat Indonesia Kantor
Cabang Jakarta Krekot. Alasan pemilihan perusahaan ini adalah karena PT BRI
Tbk merupakan salah satu bank terbesar milik negara yang memiliki jaringan luas
dan sistem kerja yang profesional, terlebih posisi Universal Banker sangat relevan
dengan materi perkuliahan terutama dalam hal komunikasi interpersonal dan
keterampilan membangun hubungan dengan nasabah. Tujuan pelaksanaan
magang ini adalah untuk memahami aktivitas, tugas, dan tanggung jawab
Universal Banker dalam mendukung operasional dan pelayanan nasabah,
mempraktikkan teori serta konsep komunikasi dan pemasaran yang diperoleh
selama perkuliahan, serta mengembangkan soft skill, hard skill dan relasi
profesional di bidang perbankan. Selama periode magang, penulis terlibat dalam
berbagi aktivitas pelayanan nasabah yang mencakup interaksi langsung,
penggalian kebutuhan nasabah, pemberian informasi produk dan layanan
perbankan, serta koordinasi dengan berbagai unit kerja. Dalam pelaksanaan tugas
tersebut, penulis menerapkan komunikasi interpersonal, komunikasi persuasif,
personal selling, relationship selling, dan komunikasi organisasi. Selain itu,
penulis juga memahami penerapan standar operasional prosedur, prinsip
manajemen risiko, dan proses pelayanan perbankan. Hasil dari kegiatan magang
ini menunjukkan bahwa peran Universal Banker sebagai single point of contact
berkontribusi penting dalam meningkatkan efisiensi pelayanan dan kepuasan
nasabah. Melalui pengalaman magang ini, penulis mengalami peningkatan
kemampuan komunikasi profesional, etika kerja, pengelolaan emosi, serta
pemahaman terhadap alur kerja dan sistem operasional perbankan. Dengan
demikian, kegiatan magang ini memberikan pengalaman praktis yang relevan
serta memperkuat kesiapan penulis dalam menghadapi dunia kerja profesional.

Kata Kunci : Komunikasi Interpersonal, Komunikasi Organisasi, Perbankan,
Universal Banker
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THE ROLE OF UNIVERSAL BANKER IN SUPPORTING

PERSONAL AND RELATIONSHIP SELLING AT PT BANK

RAKYAT INDONESIA JAKARTA KREKOT BRANCH OFFICE
(Amara Isya Mustika)

ABSTRACT

This internship report is prepared to provide an overview of the author’s
experience during the internship as a Universal Banker at PT Bank Rakyat
Indonesia (Persero) Tbk, Jakarta Krekot Branch. The selection of this company
was based on the fact that PT BRI Tbk is one of the largest state-owned banks in
Indonesia, with an extensive network and a professional working system.
Moreover, the Universal Banker position is highly relevant to the coursework,
particularly in terms of interpersonal communication and relationship-building
skills with customers.The objectives of this internship were to understand the
activities, duties, and responsibilities of a Universal Banker in supporting banking
operations and customer services, to apply communication and marketing
theories and concepts acquired during academic studies, and to develop soft skills,
hard skills, and professional networks in the banking sector. During the
internship period, the author was involved in various customer service activities,
including direct customer interactions, identifying customer needs, providing
information on banking products and services, and coordinating with different
work units.In carrying out these tasks, the author applied interpersonal
communication, persuasive communication, personal selling, relationship selling,
customer relationship management (CRM), and organizational communication. In
addition, the author gained an understanding of the implementation of standard
operating procedures, risk management principles, and banking service processes.
The results of the internship indicate that the role of the Universal Banker as a
single point of contact contributes significantly to improving service efficiency
and customer satisfaction. Through this internship experience, the author
developed enhanced professional communication skills, work ethics, emotional
management, and a comprehensive understanding of banking workflows and
operational systems. Therefore, this internship provided relevant practical
experience and strengthened the author’s readiness to face the professional
working environment.

Keywords: Interpersonal Communication, Organizational Communication,
Banking, Universal Banker
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