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PERAN STRATEGIC PLANNER DI WAVES MEDIA 

ENTERTAINMENT 

 

 Muhammad Yudistira Putra Pratama 

ABSTRAK 

 

Derasnya arus informasi di era digital saat ini memaksa merek untuk beradaptasi 

dan menyesuaikan strategi komunikasi di era digital agar tetap menonjol dari para 

pesaingnya. Agensi periklanan menjadi mitra penting dalam menjawab tantangan 

ini, salah satunya adalah Waves Media Entertainment, agensi lokal yang berfokus 

pada kampanye terintegrasi. Dalam program magang ini, penulis menempati posisi 

sebagai Strategic Planner, peran yang krusial dalam menyusun strategi kampanye 

berbasis riset dan insight. Selama 640 jam masa magang, penulis terlibat dalam 

berbagai tahap kerja, mulai dari riset audiens dan kompetitor, merumuskan ide 

kampanye, hingga menyusun laporan evaluasi pasca kampanye. Melalui kegiatan 

ini, penulis tidak hanya mengimplementasikan teori komunikasi pemasaran yang 

telah dipelajari, tetapi juga mengembangkan kemampuan berpikir strategis, 

kolaboratif, serta keterampilan komunikasi profesional. Setelah melakukan 

program magang selama 640 jam, didapatkan kesimpulan yaitu tercapainya tujuan 

magang, yaitu mengetahui lebih dalam terkait peran dan tanggung jawab seorang 

strategic planner dan meningkatnya kemampuan baik hard skill maupun soft skill 

penulis di industri periklanan.  

 

Kata kunci: Agensi Periklanan, Strategic Planner, Komunikasi Pemasaran, Waves 

Media Entertainment, Insights 
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ROLE OF A STRATEGIC PLANNER AT WAVES MEDIA 

ENTERTAINMENT 

Muhammad Yudistira Putra Pratama 

ABSTRACT 

 

In today's digital era, the overwhelming flow of information forces brands to 

continuously adapt and adjust their communication strategies in order to stand out 

among competitors. Advertising agencies have become essential partners in 

addressing this challenge, one of which is Waves Media Entertainment, a local 

agency focused on integrated campaign solutions. In this internship program, the 

author held the position of Strategic Planner, a role that plays a crucial part in 

developing campaign strategies based on research and consumer insight. Over the 

course of 640 internship hours, the author was actively involved in various stages 

of the campaign process, including audience and competitor research, formulating 

campaign ideas, and preparing post-campaign evaluation reports. Through this 

experience, the author not only applied the marketing communication theories 

learned during academic studies but also developed strategic thinking, 

collaboration skills, and professional communication capabilities. The internship 

concluded with the achievement of its objectives: gaining a deeper understanding 

of the strategic planner role and significantly improving both hard and soft skills 

relevant to the advertising industry. 

 

Keywords: Advertising Agency, Strategic Planner, Marketing Communication, 

Waves Media Entertainment, Insights 
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