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PERAN CONTENT CREATOR DALAM KOMUNIKASI 
PEMASARAN DIGITAL: STUDI MAGANG DI PT INDONESIA 

DIRECT 
 (Eric Kurnia Dwiki Rahmani) 

 

ABSTRAK 
 

Program magang ini dilaksanakan di Indonesia Direct sebagai bagian dari 
implementasi Merdeka Belajar Kampus Merdeka (MBKM) dengan tujuan 
memberikan pengalaman kerja nyata kepada mahasiswa serta mengaplikasikan 
teori yang diperoleh selama perkuliahan ke dalam praktik profesional. Selama 
periode magang, penulis ditempatkan pada divisi digital marketing dengan fokus 
utama pada peran sebagai content creator dalam pengelolaan konten media sosial 
Instagram. Penulis terlibat dalam berbagai aktivitas, mulai dari perencanaan konten, 
penulisan caption, desain visual sederhana, hingga monitoring performa konten, 
baik untuk konten edukatif rutin maupun konten yang berkaitan dengan kegiatan 
perusahaan seperti Business Trip Australia, Capacity Building Binaan Bank 
Indonesia, dan Trade Expo Indonesia. Dalam pelaksanaannya, penulis menghadapi 
beberapa kendala, antara lain keterbatasan koordinasi akibat tidak adanya peran 
khusus yang membina tim marketing, pembagian jobdesk yang belum jelas, serta 
fluktuasi beban kerja yang cukup signifikan antara periode event dan non-event. 
Kendala-kendala tersebut menjadi bahan evaluasi untuk merumuskan solusi yang 
bersifat praktis dan aplikatif. Melalui kegiatan magang ini, penulis memperoleh 
pemahaman yang lebih mendalam mengenai pengelolaan media sosial sebagai 
sarana komunikasi pemasaran, sekaligus mengembangkan keterampilan teknis dan 
soft skill yang relevan dengan kebutuhan industri digital. 
 
Kata kunci: Content Creator, Media Sosial, Instagram, Digital Marketing, UMKM 
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THE ROLE OF A CONTENT CREATOR IN DIGITAL 
MARKETING COMMUNICATION: AN INTERNSHIP STUDY 

AT PT INDONESIA DIRECT  
(Eric Kurnia Dwiki Rahmani) 

 

ABSTRACT (English) 
 

This internship program was conducted at Indonesia Direct as part of the Merdeka 
Belajar Kampus Merdeka (MBKM) initiative, aiming to provide students with real-
world work experience and to apply theoretical knowledge gained during academic 
studies into professional practice. During the internship period, the author was 
assigned to the digital marketing division with a primary focus on the role of content 
creator in managing Instagram social media content. The author was involved in 
various activities, including content planning, caption writing, basic visual design, 
and content performance monitoring, covering both routine educational content 
and content related to major company activities such as the Australia Business Trip, 
Bank Indonesia–assisted Capacity Building programs, and the Trade Expo 
Indonesia. Throughout the internship, several challenges were encountered, 
including limited coordination due to the absence of a dedicated marketing 
supervisor, unclear job distribution, and significant fluctuations in workload 
between event and non-event periods. These challenges served as evaluation 
materials for formulating practical and applicable solutions. Through this 
internship program, the author gained a deeper understanding of social media 
management as a marketing communication tool, while also developing technical 
skills and soft skills relevant to the demands of the digital industry. 
 
Keywords: Content Creator, Social Media, Instagram, Digital Marketing, MSMEs 
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