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MENDUKUNG PRODUCT PLANNING AND INVENTORY 

CONTROL PT YARINDO FARMATAMA 

 

Kezia Dinita 

 

ABSTRAK 

 

 Kegiatan magang ini bertujuan untuk memberikan pengalaman praktis 

kepada mahasiswa dalam menerapkan ilmu komunikasi pada lingkungan kerja 

profesional. Penulis menjalani magang sebagai Staff PPIC pada bagian Marketing 

Communication di PT Yarindo Farmatama, sebuah perusahaan farmasi yang 

berfokus pada produksi dan distribusi obat-obatan. Selama magang, penulis terlibat 

dalam kegiatan pengelolaan data produk, penyusunan copywriting, pembuatan 

materi promosi cetak berupa brosur dan flyer, serta koordinasi proses pencetakan 

dan pendataan merchandise perusahaan. Peran ini menuntut ketelitian dalam 

menyelaraskan informasi produk serta memastikan pesan promosi sesuai dengan 

identitas perusahaan. Hasil magang menunjukkan bahwa fungsi PPIC memiliki 

kontribusi penting dalam mendukung kegiatan komunikasi pemasaran, terutama 

dalam memastikan kelengkapan informasi produk dan kelancaran proses produksi 

media cetak. Pengalaman ini memberikan pemahaman praktis mengenai penerapan 

komunikasi visual, komunikasi pemasaran, serta manajemen alur kerja antara divisi 

terkait dan vendor percetakan. Dengan demikian, magang ini memperkaya 

kompetensi penulis dalam mengintegrasikan teori komunikasi dengan kebutuhan 

operasional perusahaan. 

 

Kata kunci: komunikasi pemasaran, marketing communication, media cetak, 

PPIC. 
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MARKETING COMMUNICATIONS ACTIVITIES IN 

SUPPORTING PRODUCT PLANNING AND INVENTORY 

CONTROL AT PT YARINDO FARMATAMA 

 
Kezia Dinita 

 

ABSTRACT 

 

 This internship aims to provide students with practical experience in 

applying communication theories within a professional work environment. The 

author completed an internship as a PPIC Staff in the Marketing Communication 

division at PT Yarindo Farmatama, a pharmaceutical company engaged in the 

production and distribution of medicinal products. During the internship, the 

author was involved in product data management, copywriting, the creation of 

printed promotional materials such as brochures and flyers, as well as coordination 

of printing processes and the documentation of company merchandise. This role 

required accuracy in aligning product information and ensuring promotional 

messages were consistent with the company’s identity. The results of the internship 

show that the PPIC function contributes significantly to supporting marketing 

communication activities, particularly in ensuring the completeness of product 

information and the smooth execution of printed media production. This experience 

provided practical insight into the application of visual communication, marketing 

communication, and workflow management between internal divisions and external 

vendors. Therefore, this internship enriched the author’s competence in integrating 

communication theories with the operational needs of the company. 

Keywords: marketing communication, marketing communication, print media, 

PPIC 
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