
 

 

33 
 

Implementasi Tugas PPIC, Kezia Dinita, Universitas Multimedia Nusantara 

DAFTAR PUSTAKA 

 

Barnard, C. I. (1938). The functions of the executive. Harvard University Press. 

Hovland, C. I., Janis, I. L., & Kelley, H. H. (1953). Communication and persuasion: 

Psychological studies of opinion change. Yale University Press. 

Kotler, P., & Keller, K. L. (2016). Marketing management (15th ed.). Pearson 

Education. 

Lasswell, H. D. (1948). The structure and function of communication in society. In 

L. Bryson (Ed.), The communication of ideas (pp. 37–51). Harper & Row. 

Moriansyah, L. (2015). Pemasaran melalui media sosial: Antecedents dan 

outcomes. Jurnal Penelitian Komunikasi dan Opini Publik, 19(3), 187–196. 

Pradana, A., & Kurniawati, D. (2021). Peran koordinasi divisi PPIC terhadap 

efektivitas distribusi produk dalam mendukung aktivitas sales marketing. 

Jurnal Manajemen Operasional dan Rantai Pasok, 4(2), 45–58. 

Sari, R. K., & Wahyudi, S. (2019). Integrasi perencanaan produksi (PPIC) dalam 

mendukung strategi komunikasi pemasaran di industri manufaktur. Jurnal 

Ilmu Komunikasi dan Bisnis, 7(1), 12–25. 

Schultz, D. E., Tannenbaum, S. I., & Lauterborn, R. F. (1993). Integrated marketing 

communications. NTC Business Books. 

Shimp, T. A. (2010). Advertising, promotion, and other aspects of integrated 

marketing communications (8th ed.). South-Western Cengage Learning. 

Weick, K. E. (1995). Sensemaking in organizations. Sage Publications. 

 

 

 

 

 

 

 

 

 

 

 

 

 


	DAFTAR PUSTAKA

