
65 

Peran Chief Operating Officer (COO) Dalam Pembangan Produksi Pakaian Brand Busana Noir’e 

, Aliani Jasmine, Universitas Multimedia Nusantara 

 

DAFTAR PUSTAKA 

 
Antara. (2022, January 5). Sederhana dan kasual jadi tren fashion pilihan masyarakat. Antaranews. 

https://www.antaranews.com/berita/2665313/sederhana-dan-kasual-jadi-tren 

Brandexcellence. (2023, December 12). Tren fashion minimalis rekomendasi Tokopedia: Produk lokal 

jadi pilihan simpel dan stylish. 

https://brandexcellence.id/tren-fashion-minimalis-rekomendasi-tokopedia-produk-lokal-jadi-pilihan- 

simpel-dan-stylish 

Brown, T. (2009). Change by design: How design thinking creates new alternatives for business and 

society. Harvard Business Press. 

Deming, W. E. (1986). Out of the crisis. MIT Press. 

Drucker, P. F. (1985). Innovation and entrepreneurship. Harper Business. 

Goodstats Indonesia. (2024, February 28). Masyarakat Indonesia hobi belanja pakaian online, paling 

sering lewat Shopee. 

https://data.goodstats.id/statistic/masyarakat-indonesia-hobi-belanja-pakaian-online-paling-sering-lewat- 

shopee-ekvNg 

Grimaldi, R., & Grandi, A. (2005). Business incubators and new venture creation: An assessment of 

incubating models. Technovation, 25(2), 111–121. 

https://doi.org/10.1016/S0166-4972(03)00076-2 

Heizer, J., & Render, B. (2016). Operations management (12th ed.). Pearson. 

Henegama, H. P. (2024). Empirical review of the performance of the managers: Reference to Mintzberg’s 

managerial roles. International Journal of Management and Organizational Research, 3(4), 13–17. 

https://www.themanagementjournal.com/uploads/archives/20240719105901_C-24-06.1.pdf 

Kolb, D. A. (1984). Experiential learning: Experience as the source of learning and development. 

Prentice Hall. 

Leach, J. C., & Melicher, R. W. (2021). Entrepreneurial finance (7th ed.). Cengage Learning. 

Mintzberg, H. (1989). Mintzberg on management. Free Press. 

MIX Marcomm. (2024, March 20). Tren fashion Indonesia: Evolusi gaya hidup konsumen digital. 

https://mix.co.id/marcomm/news-trend/tren-fashion-indonesia-evolusi-gaya-hidup/ 

Peek, S. (2023, May 7). Mintzberg’s managerial roles: A comprehensive guide. Making Business Matter. 

http://www.antaranews.com/berita/2665313/sederhana-dan-kasual-jadi-tren
https://brandexcellence.id/tren-fashion-minimalis-rekomendasi-tokopedia-produk-lokal-jadi-pilihan-simpel-dan-stylish
https://brandexcellence.id/tren-fashion-minimalis-rekomendasi-tokopedia-produk-lokal-jadi-pilihan-simpel-dan-stylish
https://data.goodstats.id/statistic/masyarakat-indonesia-hobi-belanja-pakaian-online-paling-sering-lewat-shopee-ekvNg
https://data.goodstats.id/statistic/masyarakat-indonesia-hobi-belanja-pakaian-online-paling-sering-lewat-shopee-ekvNg
https://www.themanagementjournal.com/uploads/archives/20240719105901_C-24-06.1.pdf
https://mix.co.id/marcomm/news-trend/tren-fashion-indonesia-evolusi-gaya-hidup/


66 

Peran Chief Operating Officer (COO) Dalam Pembangan Produksi Pakaian Brand Busana Noir’e 

, Aliani Jasmine, Universitas Multimedia Nusantara 

 

https://www.makingbusinessmatter.co.uk/mintzberg-managerial-roles 

Pelaku Bisnis. (2024, January 18). Industri fesyen Indonesia sumbang 17 persen dari nilai ekonomi 

kreatif. 

https://pelakubisnis.com/2024/01/industri-fesyen-indonesia-sumbang-17-persen-dari-nilai-ekonomi- 

kreatif 

Ries, E. (2011). The lean startup. Crown Business. 

Robbins, S. P., & Coulter, M. (2021). Management (14th ed.). Pearson. 

Taufik, T. B. (2023, November 25). Daya saing industri pakaian Indonesia dan strategi ke depan. 

https://www.taufikulbasari.com/2024/11/daya-saing-industri-pakaian-indonesia.html 

Tutuko, E. A. C. (2024). [Judul artikel]. Peran CEO (Chief Executive Officer) dalam membangun bisnis 

HAPO BITES melalui pendekatan kepemimpinan situasional, volume(issue), 

https://www.makingbusinessmatter.co.uk/mintzberg-managerial-roles
https://pelakubisnis.com/2024/01/industri-fesyen-indonesia-sumbang-17-persen-dari-nilai-ekonomi-kreatif
https://pelakubisnis.com/2024/01/industri-fesyen-indonesia-sumbang-17-persen-dari-nilai-ekonomi-kreatif
https://www.taufikulbasari.com/2024/11/daya-saing-industri-pakaian-indonesia.html

	DAFTAR PUSTAKA

