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AKTIVITAS CONTENT CREATOR DI TOKO BENNING

UNTUK MENINGKATKAN AWARENESS

Vargas Adrian

ABSTRAK

Latar belakang pelaksanaan kerja magang ini didasari oleh meningkatnya
peran media digital dan e-commerce dalam mendukung kegiatan
kewirausahaan, khususnya pada usaha ritel kebutuhan sehari-hari. Program
magang dilaksanakan di Toko Benning Sembako, usaha ritel yang berdiri
sejak tahun 2020 dan berlokasi di Pasar Kemis, Tangerang, dengan tujuan
mengimplementasikan konsep digital marketing dan content creation dalam
praktik kerja nyata. Selama magang, penulis berperan dalam pengelolaan
konten digital dan operasional toko online, yang mencakup perencanaan ide
konten, produksi dan editing foto serta video promosi, penyusunan kalender
konten, pengelolaan toko Shopee, pengunggahan produk, pengaturan stok
dan harga, serta komunikasi dengan pelanggan. Konsep yang digunakan
dalam laporan ini meliputi digital marketing, brand awareness, content
creation, dan e-commerce. Kendala yang dihadapi antara lain keterbatasan
peralatan produksi konten dan pengelolaan aktivitas digital yang dilakukan
secara mandiri. Setelah menjalani magang selama 640 jam, dapat
disimpulkan bahwa pemanfaatan media sosial dan e-commerce secara
terintegrasi mampu meningkatkan visibilitas merek serta mendukung
penjualan Toko Benning Sembako secara bertahap.

Kata kunci: Content Creation, Brand Awareness, E-Commerce
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Content Creator Activities at Benning Store to Increase Brand

Awareness

Vargas Adrian

ABSTRACT

The implementation of this internship program was motivated by the
increasing role of digital media and e-commerce in supporting
entrepreneurial activities, particularly in the daily retail sector. The
internship was conducted at Benning Sembako Store, a retail business
established in 2020 and located in Pasar Kemis, Tangerang, with the
objective of implementing digital marketing and content creation concepts
in real work practices. During the internship, the author was responsible for
managing digital content and online store operations, including content
planning, photo and video production and editing, content calendar
preparation, Shopee store management, product uploads, stock and price
adjustments, and customer communication. The concepts applied in this
report include digital marketing, brand awareness, content creation, and e-
commerce. The main challenges encountered were limited content
production equipment and the fact that all digital activities were managed
independently. After completing 640 hours of internship, it can be
concluded that the integrated use of social media and e-commerce platforms
can gradually increase brand visibility and support sales growth at Benning

Sembako Store.

Keywords: Content Creation, Brand Awareness, E-Commerce
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