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IMPLEMENTASI MARKETING COMMUNICATION SEBAGAI
COMMUNICATION INTERN
DINEW ENERGY NEXUS INDONESIA

Sanjaya

ABSTRAK

Kemunculan Revolusi Industri 4.0 mendorong organisasi untuk mengintegrasikan
teknologi digital dalam strategi marketing communication agar mampu
menjangkau audiens secara lebih efektif, terukur, dan personal melalui konten
video. Tujuan kerja magang di Divisi Komunikasi New Energy Nexus (NEX)
Indonesia sebagai Communication Intern adalah mengaplikasikan pengetahuan
teori dan praktik komunikasi digital, khususnya marketing communication dan
produksi video content creator, guna mendukung kampanye digital NEX Indonesia.
Perusahaan tempat kerja magang merupakan ekosistem akselerator dan pendanaan
yang bergerak di bidang energi bersih dan inovasi iklim. Konsep utama yang
digunakan adalah content marketing dengan fokus video pendek untuk media
sosial, didukung corporate communication sebagai faktor pendukung dalam
pengelolaan citra, yang diimplementasikan melalui produksi konten video,
pengelolaan Instagram, serta promosi program startup seperti Bendega. Kendala
utama yang muncul adalah penyesuaian gaya video dengan brand guideline dan
koordinasi lintas divisi untuk memaksimalkan engagement. Dengan demikian,
penulis menyimpulkan bahwa Divisi Komunikasi berperan krusial dalam
merancang kampanye video digital untuk meningkatkan brand awareness NEX
Indonesia sekaligus memperkuat jejaring dengan audiens dan pemangku
kepentingan.

Kata kunci: Digital Communication, Video Content Creator, Marketing

Communication, Content Marketing, Energi Bersih
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IMPLEMENTATION OF MARKETING
COMMUNICATION AS A COMMUNICATION INTERN
AT NEW ENERGY NEXUS INDONESIA

Sanjaya

ABSTRACT

The emergence of Industry 4.0 has driven organizations to integrate digital technology into
marketing communication strategies to reach audiences more effectively, measurably, and
personally through video content. The objective of the internship at the Communication
Division of New Energy Nexus (NEX) Indonesia as a Communication Intern was to apply
theoretical knowledge and practical skills in digital communication, particularly marketing
communication and video content creation, to support NEX Indonesia's digital campaigns.
The internship host company is an accelerator and funding ecosystem focused on clean
energy and climate innovation. The main concepts employed were content marketing with
an emphasis on short-form videos for social media, supported by corporate communication
as a complementary factor in image management, implemented through video content
production, Instagram management, and promotion of startup programs such as Bendega.
The primary challenges encountered were adapting video styles to the brand guidelines
and cross-divisional coordination to maximize engagement. Thus, the author concludes
that the Communication Division plays a crucial role in designing digital video campaigns
to enhance NEX Indonesia’s brand awareness while strengthening networks with audiences

and stakeholders.

Keywords: Digital Communication, Video Content Creator, Marketing

Communication, Content Marketing, Clean Energy.
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