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AKTIVITAS MARKETING COMMUNICATIONS
DI PT ASTRA UD TRUCKS

(Amanda Candrasaputra)

ABSTRAK

Laporan magang ini membahas aktivitas Marketing Communications yang
dilaksanakan di PT Astra UD Trucks selama program Career Acceleration Program.
Pemilihan Astra UD Trucks sebagai tempat magang didasarkan pada reputasi
perusahaan sebagai salah satu distributor kendaraan niaga terkemuka di Indonesia
serta peran strategis Marketing Communications dalam menghadapi persaingan
industri truk yang semakin ketat. Selama pelaksanaan magang, penulis terlibat
langsung dalam berbagai kegiatan komunikasi pemasaran, dengan fokus utama
pada event marketing, seperti partisipasi perusahaan dalam GIIAS 2025, kegiatan
CSR, talkshow, serta aktivitas edukasi keselamatan berkendara. Dalam proses
pelaksanaannya, penulis menghadapi sejumlah kendala, antara lain keterbatasan
waktu persiapan, banyaknya sub-event yang berjalan secara bersamaan, serta
keterbatasan pengalaman dalam pengelolaan dan evaluasi event. Kendala tersebut
diatasi melalui penerapan skala prioritas pekerjaan, koordinasi intensif dengan tim
internal, serta bimbingan langsung dari supervisor. Melalui kegiatan magang ini,
penulis memperoleh pemahaman praktis mengenai penerapan konsep Marketing
Communications, pengelolaan event secara profesional, serta pengembangan
keterampilan komunikasi, kerja sama tim, dan manajemen waktu yang relevan
dengan kebutuhan industri.

Kata kunci: industri, komunikasi pemasaran, magang, marketing communications,
otomotif



MARKETING COMMUNICATIONS ACTIVITIES

AT PT ASTRA UD TRUCKS

(Amanda Candrasaputra)

ABSTRACT

This internship report discusses Marketing Communications activities conducted at
PT Astra UD Trucks during the Career Acceleration Program. Astra UD Trucks
was selected as the internship placement due to its strong reputation as a leading
commercial vehicle distributor in Indonesia and the strategic role of Marketing
Communications in maintaining competitiveness within the truck industry.
Throughout the internship period, the writer was actively involved in various
marketing communication activities, with a primary focus on event marketing,
including participation in GIIAS 2025, corporate social responsibility programs,
talk shows, and safety driving education events. During the implementation
process, several challenges were encountered, such as limited preparation time,
multiple sub-events conducted simultaneously, and limited prior experience in
event management and evaluation. These challenges were addressed by applying
task prioritization, strengthening coordination with internal teams, and receiving
direct guidance from the supervisor. Through this internship experience, the writer
gained practical insights into the application of Marketing Communications
concepts, professional event management practices, and the development of
essential skills such as communication, teamwork, and time management, which
are highly relevant to the demands of the marketing communications industry.

Keywords: automotive industry, communications, event marketing, internship,
marketing, marketing strategy
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