
 

 

38 
Aktivitas Event dalam…, Kezia Margaretha Chandra, Universitas Multimedia Nusantara 

DAFTAR PUSTAKA 

Akundi, S., & Addepalli, R. (2022). Human-centric Approach in Industry 5.0: A 

Review and Future Directions. Materials Today: Proceedings, 62, 5052–

5058. https://doi.org/10.1016/j.matpr.2022.04.236 

Annisa, S., Raharja, S. J., & Muhyi, H. A. (2022). Pengaruh Employer 

Attractiveness, Media Sosial, dan Reputasi Organisasi terhadap Intensi 

Melamar Pekerjaan Generasi Z. INOVASI: Jurnal Ekonomi, Keuagan, dan 

Manajemen, 18(4), 816-825. https://doi.org/10.30872/jinv.v18i4 

Badan Pusat Statistika (BPS). (2025). Angkatan Kerja (AK) menurut Golongan 

Umur. Badan Pusat Statistika (BPS). https://www.bps.go.id/id/statistics-

table/2/Njk4IzI=/angkatan-kerja--ak--menurut-golongan-umur.html 

Badan Pusat Statistika (BPS). (2025). Persentase Angkatan Kerja Terhadap 

Penduduk Usia Kerja (TPAK) Menurut Golongan Umur (Persen). Badan 

Pusat Statistika (BPS). https://www.bps.go.id/id/statistics-

table/2/NzE0IzI=/persentase-angkatan-kerja-terhadap-penduduk-usia-

kerja--tpak--menurut-golongan-umur--persen-.html 

Chillakuri, B. (2020). Understanding Generation Z Expectations for Effective 

Onboarding. Journal of Organizational Change Management, 33(7), 1277-

1296. https://doi.org/10.1108/JOCM-02-2020-0058 

Daft, R. L. (2021). Organization Theory and Design (13th ed.). Cengage Learning. 

Deloitte. (2025). 2025 Gen Z and Millennial Survey: Growth and the Pursuit of 

Money, Meaning, and Well-being. Deloitte. 

https://www.deloitte.com/global/en/issues/work/genz-millennial-

survey.html 

Dowson, R., Albert, B., & Lomax. (2023). Event Planning and Management: 

Principles, Planning, and Practice (3rd ed.). Kogan Page. 

Evrina, P. W., & Wulansari, P. (2023). Pengaruh Employer Branding dan Reputasi 

Organisasi terhadap Attention to Apply pada Generasi Z (Studi Kasus pada 

https://doi.org/10.1016/j.matpr.2022.04.236
https://doi.org/10.30872/jinv.v18i4
https://www.bps.go.id/id/statistics-table/2/Njk4IzI=/angkatan-kerja--ak--menurut-golongan-umur.html
https://www.bps.go.id/id/statistics-table/2/Njk4IzI=/angkatan-kerja--ak--menurut-golongan-umur.html
https://www.bps.go.id/id/statistics-table/2/NzE0IzI=/persentase-angkatan-kerja-terhadap-penduduk-usia-kerja--tpak--menurut-golongan-umur--persen-.html
https://www.bps.go.id/id/statistics-table/2/NzE0IzI=/persentase-angkatan-kerja-terhadap-penduduk-usia-kerja--tpak--menurut-golongan-umur--persen-.html
https://www.bps.go.id/id/statistics-table/2/NzE0IzI=/persentase-angkatan-kerja-terhadap-penduduk-usia-kerja--tpak--menurut-golongan-umur--persen-.html
https://doi.org/10.1108/JOCM-02-2020-0058
https://www.deloitte.com/global/en/issues/work/genz-millennial-survey.html
https://www.deloitte.com/global/en/issues/work/genz-millennial-survey.html


 

 

39 
Aktivitas Event dalam…, Kezia Margaretha Chandra, Universitas Multimedia Nusantara 

Mahasiswa Fakultas Ekonomi Bisnis Universitas Telkom). Jurnal Ilmiah 

Manajemen Ekonomi dan Akuntansi, 7(2), 604-607. 

https://doi.org/10.31955/mea.v7i2.3045 

Goldblatt, J., & Lee, S. (2020). Special Events: The Brave New World for Bolder 

and Better Live Events (8th ed.). Wiley. 

Hofer, T., Spiess, T., Ploder, C., & Bernsteiner, R. (2024). Understanding Employer 

Attractiveness for Generation Z in the IT Industry. European Journal of 

Management Issues, 32(1), 21-29. https://doi.org/10.15421/192403 

Idrus, S., Ruhana, F., Amalia, M. R., Rosyid, A. F., & Kuswandi, D. (2023). 

Implementasi Kebijakan Manajemen Sumber Daya Manusia Yang Efektif 

dalam Meningkatkan Kinerja Organisasi di Era Bisnis Global. Jurnal Ilmiah 

MEA (Manajemen, Ekonomi, dan Akuntansi), 7(1), 72-89. 

https://doi.org/10.31955/mea.v7i1.2879 

Kaur, P., Malhotra, A., & Dhir, A. (2020). Employer Branding and Organizational 

Citizenship Behavior: The Role of Organizational Identification and 

Perceived Organizational Support. Journal of Business Research, 119, 564-

573. https://doi.org/10.1016/j.jbusres.2019.02.023 

Lever. (2022). 2022 Great Resignation: The State of Internal Mobility and 

Employee Retention Report. Lever. https://www.lever.co/research/2022-

internal-mobility-and-employee-retention-report/ 

Noor, A. (2022). Manajemen Event (3rd ed.). Alfabeta. 

P. P., J. N., & Irbayuni, S. (2024). Penerapan Employer Branding Terhadap 

Kepuasan Kerja. Jurnal Pengabdian kepada Masyarakat, 4(2), 636-642. 

https://doi.org/10.56689/padma.v4i2.1580 

Pricilla, K., & Martdianty, F. (2024). Pengaruh Employer Branding terhadap 

Retensi Pegawai dengan Job Satisfaction, Organizational Identification, dan 

Career Development sebagai Mediator: Studi pada Pekerja Perusahaan 

Teknologi. Jurnal Manajemen dan Usahawan Indonesia, 47(2), 15-29. 

https://doi.org/10.7454/jmui.v47i2.1090 

https://doi.org/10.31955/mea.v7i2.3045
https://doi.org/10.15421/192403
https://doi.org/10.31955/mea.v7i1.2879
https://doi.org/10.1016/j.jbusres.2019.02.023
https://www.lever.co/research/2022-internal-mobility-and-employee-retention-report/
https://www.lever.co/research/2022-internal-mobility-and-employee-retention-report/
https://doi.org/10.56689/padma.v4i2.1580
https://doi.org/10.7454/jmui.v47i2.1090


 

 

40 
Aktivitas Event dalam…, Kezia Margaretha Chandra, Universitas Multimedia Nusantara 

Putra, R., & M, A. (2025). Peran Employer Branding dalam Menarik Talenta 

Unggul di Era Revolusi Industri 5.0. Jurnal Akademi Akuntansi Indonesia 

Padang, 5(1), 131-142. https://doi.org/10.31933/ty8a3d42 

Saputra, S. A., Putra, A. M., & Budianto, H. (2025). Pengaruh Internal 

Communication terhadap Internal Employer Attractiveness Melalui 

Employee-Brand Identification dan Employer Branding (Survey Pada 

Departemen Pengelolaan Logistik dan Fasilitas Bank Indonesia). Jurnal 

Pendidikan Tambusai, 9(2), 14231-14238. 

http://repository.mercubuana.ac.id/id/eprint/95872 

Schroth, H. (2019). Are You Ready for Gen Z in the Workplace? California 

Management Review, 61(3), 5-18. 

https://doi.org/10.1177/0008125619841006 

Silva, A. J., & Dias, H. (2023). The Relationship Between Employer Branding, 

Corporate Reputation, and Intention to Apply to a Job Offer. International 

Journal of Organizational Analysis, 31(8), 1-16. 

https://doi.org/10.1108/IJOA-01-2022-3129 

Sivathanu, B., & Pillai, R. (2020). Smart HR 4.0 – How industry 4.0 is disrupting 

HR. Human Resource Development International, 23(4), 469-493. 

https://doi.org/10.1080/13678868.2020.1744992 

Soeling, P. D., Arsanti, S. D., & Indriati, F. (2022). Organizational Reputation: 

Does it Mediate the Effect of Employer Brand Attractiveness on Intention 

to Apply in Indonesia? Heliyon, 8(4), 1-8. 

https://doi.org/10.1016/j.heliyon.2022.e09208 

Theurer, C., Tumasjan, A., Welpe, I., & Lievens, F. (2018). Employer Branding: A 

Brand Equity-based Literature Review and Research Agenda. International 

Journal of Management Reviews, 20(1), 155-179. 

https://doi.org/10.1111/ijmr.12121 

Windayanti, & Febrian, W. D. (2022). Peranan Employer Branding dan Motivasi 

Kerja untuk Menciptakan Employee Engagement di Universitas XYZ. 

https://doi.org/10.31933/ty8a3d42
http://repository.mercubuana.ac.id/id/eprint/95872
https://doi.org/10.1177/0008125619841006
https://doi.org/10.1108/IJOA-01-2022-3129
https://doi.org/10.1080/13678868.2020.1744992
https://doi.org/10.1016/j.heliyon.2022.e09208
https://doi.org/10.1111/ijmr.12121


 

 

41 
Aktivitas Event dalam…, Kezia Margaretha Chandra, Universitas Multimedia Nusantara 

Jurnal Perspektif Manajerial dan Kewirausahaan (JPMK), 2(2), 1-8. 

https://doi.org/10.59832/jpmk.v2i2.153 

Yahiaoui, D. (2021). Generational Preferences and Employer Attractiveness: A 

study of Gen Z and Millennials. Employee Relations, 43(6), 1341-1358. 

https://doi.org/10.1108/ER-01-2021-0021 

Zeesahn, M., Qureshi, T. W., Bashir, S., & Ahmed, U. (2020). Transformational 

Leadership and Corporate Reputation: Mediation Effects of Employer 

Branding. Journal of Management and Research (JMR), 7(1), 184-211. 

https://doi.org/10.29145/jmr/71/070108 

 

  

https://doi.org/10.59832/jpmk.v2i2.153
https://doi.org/10.1108/ER-01-2021-0021
https://doi.org/10.29145/jmr/71/070108

