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PERANCANGAN COMPANY PROFILE UNTUK STUDIO 
TROPIK (PT PARVIS MAGNA JAYA) 

 
 Gwendeline Gail S 

 
ABSTRAK 

 

Perkembangan industri kecantikan yang pesat di Indonesia meningkatkan 
persaingan antar merek, khususnya brand kecantikan lokal, sehingga 
menuntut perusahaan memiliki media komunikasi korporat yang mampu 
membangun citra, reputasi, serta kepercayaan, para pemangku kepentingan. 
Salah satu media komunikasi yang berperan penting dalam menyampaikan 
identitas perusahaan secara formal dan terstruktur adalah company profile. 
Studio Tropik (PT Parvis Magna Jaya) sebagai brand kecantikan lokal yang 
terus berkembang memerlukan company profile yang mampu 
merepresentasikan identitas, nilai, serta profesionalitas perusahaan secara 
konsisten. Perancangan karya ini bertujuan merancang company profile 
Studio Tropik sebagai media komunikasi korporat yang mendukung 
pembentukan citra perusahaan, penguatan identitas perusahaan, serta 
peningkatan brand awareness. Metode perancangan karya dilakukan 
melalui penyebaran kuesioner kepada 20 responden untuk memperoleh data 
mengenai pemahaman dan persepsi audiens terhadap Studio Tropik, yang 
digunakan sebagai dasar perancangan sekaligus evaluasi setelah company 
profile selesai dibuat. Hasil perancangan karya ini berupa perancangan 
company profile Studio Tropik dalam format cetak dan digital dengan total 
58 halaman, yang memuat identitas perusahaan dan brand, budaya kerja, 
portofolio produk, pencapaian, serta informasi pendukung lainnya. 
Berdasarkan hasil evaluasi kuesioner, company profile dinilai mampu 
menyampaikan informasi dengan jelas, mudah dipahami, memiliki tampilan 
visual yang menarik, serta membangun persepsi positif terhadap Studio 
Tropik. Kesimpulannya, company profile yang dirancang tidak hanya 
berfungsi sebagai media informasi, tetapi juga sebagai alat komunikasi 
strategis yang efektif dalam memperkuat citra, meningkatkan kredibilitas, 
serta mendukung kebutuhan komunikasi Studio Tropik kepada audiens, dan 
calon mitra. 
 

Kata kunci: company profile, corporate communication, corporate identity, 
brand awareness, studio tropik 
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COMPANY PROFILE DESIGN FOR STUDIO TROPIK (PT 

PARVIS MAGNA JAYA) 

 Gwendeline Gail S 

 

ABSTRACT 
 

The rapid development of the beauty industry in Indonesia has increased 
competition among brands, especially local beauty brands, which requires 
companies to have corporate communication media that can build image, 
reputation, and trust among stakeholders. One corporate communication 
medium that has an important role in presenting company identity in a 
formal and structured manner is the company profile. Studio Tropik (PT 
Parvis Magna Jaya), as a local beauty brand that continues to grow, 
requires a company profile that can consistently represent the company’s 
identity, values, and professionalism. This study aims to design a company 
profile for Studio Tropik as a corporate communication medium that 
supports corporate image formation, strengthens brand identity, and 
increases brand awareness. The research method was conducted through 
the distribution of questionnaires to 20 respondents to obtain data regarding 
audiens understanding and perceptions of Studio Tropik, which were used as 
the basis for the design process as well as for evaluation after the company 
profile was completed. The result of this study is the design of a Studio 
Tropik company profile in both printed and digital formats, consisting of 58 
pages that present company and brand identity, work culture, product 
portfolio, achievements, and other supporting information. Based on the 
questionnaire evaluation results, the company profile is considered effective 
in delivering clear and easily understood information, presenting and 
attractive visual appearance, and building a positive perception of Studio 
Tropik. In conclusion, the designed company profile functions not only as an 
informational medium but also as an effective strategic communication tool 
to strengthen corporate image, enhance credibility, and support Studio 
Tropik’s communication needs with audiences and potential business 
partners. 
 

Keywords: company profile, corporate communication, corporate identity, 

brand awareness, studio tropik 
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