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AKTIVITAS SOCIAL MEDIA STRATEGIST INTERN DI 

NAMA CONSULTANT 

 Nayaka Aretha Virgiawan 

 

ABSTRAK 

 

NAMA Consultant merupakan perusahaan konsultan sumber daya manusia yang 

memiliki peran strategis dalam pengembangan komunikasi brand terintegrasi dan 

manajemen talenta.  Perancangan komunikasi strategis yang efektif menjadi kunci 

utama dalam membangun citra brand dan menyampaikan pesan yang relevan 

kepada target audiens. Program magang ini bertujuan untuk mengimplementasikan 

pembelajaran akademik, khususnya dalam mata kuliah Account Planning & 

Management, Social Media & Mobile Marketing dan Integrated Brand Campaign. 

Selama menjalani pelaksanaan kerja magang, penulis terlibat secara aktif dalam 

berbagai proyek strategis, meliputi perancangan kampanye Catonic dan Soluusi 

Launch Planning, pengelolaan CBS Webinar Series, asistensi Bank Sinarmas AI 

Project, hingga penyusunan pitch deck untuk Knauf. Penulis juga bertanggung 

jawab dalam teknis eksekusi seperti perancangan content pillar, copywriting, 

strategi Online to Offline (O2O), serta analisis pemilihan Key Opinion Leader 

(KOL). Melalui pengalaman magang ini, penulis berhasil mengembangkan 

kemampuan komunikasi interpersonal, manajemen waktu, kerja sama tim, serta 

inisiatif pemecahan masalah dalam menghadapi dinamika kerja yang kompleks. 

Pengalaman magang ini memberikan pemahaman praktis yang komprehensif 

mengenai penerapan teori komunikasi dalam konteks profesional nyata untuk 

mendukung pencapaian tujuan strategis klien. 

 

Kata kunci: Integrated Brand Campaign, Komunikasi Strategis , Strategi Media 

Sosial 
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AKTIVITAS SOCIAL MEDIA STRATEGIST INTERN DI  

NAMA CONSULTANT 

Nayaka Aretha Virgiawan 

 

ABSTRACT 

 

NAMA Consultant is a human resources consulting firm that plays a strategic role 

in the development of integrated brand communication and talent management. 

Effective strategic communication planning is pivotal in building brand image and 

conveying relevant messages to target audiences. This internship program aims to 

apply academic learning, particularly from the Account Planning & Management, 

Social Media & Mobile Marketing and Integrated Brand Campaign courses. 

Throughout the internship, the author was actively involved in various strategic 

projects, including designing the Catonic campaign and Soluusi Launch Planning, 

managing the CBS Webinar Series, assisting with the Bank Sinarmas AI Project, 

and preparing the pitch deck for Knauf. The author was also responsible for 

technical execution, such as designing content pillars, copywriting, developing 

Online to Offline (O2O) strategies, and analyzing Key Opinion Leader (KOL) 

selection. Through this internship experience, the author successfully developed 

interpersonal communication skills, time management, teamwork, and problem-

solving initiatives while navigating complex work dynamics. Ultimately, this 

internship provided a comprehensive practical understanding of applying 

communication theory in a real professional context to support the achievement of 

clients' strategic goals.. 

 

Keywords Integrated Brand Campaign; Strategic Communication; Social Media 

Strategy. 

 

  



 

 

xii 
Aktivitas Social Media…, Nayaka Aretha Virgiawan, Universitas Multimedia Nusantara 

 

DAFTAR ISI 

 

HALAMAN PERNYATAAN TIDAK PLAGIAT ............................................. ii 

HALAMAN PERNYATAAN PENGGUNAAN BANTUAN KECERDASAN 

ARTIFISIAL (AI) ................................................................................................ iii 

HALAMAN PERNYATAAN KEABSAHAN PERUSAHAAN ....................... v 

HALAMAN PENGESAHAN .............................................................................. vi 

HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH .................... vii 

KATA PENGANTAR ........................................................................................ viii 

ABSTRAK ............................................................................................................. x 

ABSTRACT ........................................................................................................... xi 

DAFTAR ISI ........................................................................................................ xii 

DAFTAR GAMBAR ........................................................................................... xv 

DAFTAR LAMPIRAN ...................................................................................... xvi 

BAB I  PENDAHULUAN ..................................................................................... 1 

1.1 Latar Belakang ...................................................................................... 1 

1.2 Maksud dan Tujuan Kerja ................................................................... 4 

1.3 Deskripsi Waktu dan Prosedur Pelaksanaan Kerja .......................... 4 

BAB II  GAMBARAN UMUM PERUSAHAAN ............................................... 7 

 Deskripsi Perusahaan ........................................................................... 7 

 Struktur Organisasi Perusahaan ......................................................... 9 

 Portfolio Perusahaan .......................................................................... 12 

BAB III  PELAKSANAAN KERJA .................................................................. 15 

3.1 Kedudukan dan Koordinasi ............................................................... 15 

3.2 Tugas yang Dilakukan ........................................................................ 17 

3.3 Uraian Pelaksanaan Kerja ................................................................. 18 

3.3.1 Proses Pelaksanaan ......................................................................... 19 

3.3.2 Kendala yang Ditemukan ............................................................... 40 

3.3.3 Solusi atas Kendala yang Ditemukan ............................................ 40 

BAB IV  PENUTUP ............................................................................................ 42 

4.1 Kesimpulan .......................................................................................... 42 

4.2 Saran .................................................................................................... 43 

DAFTAR PUSTAKA .......................................................................................... 45 



 

 

xiii 
Aktivitas Social Media…, Nayaka Aretha Virgiawan, Universitas Multimedia Nusantara 

 

LAMPIRAN ......................................................................................................... 47 

 



 

 

xiv 
Aktivitas Social Media…, Nayaka Aretha Virgiawan, Universitas Multimedia Nusantara 

 

DAFTAR TABEL 

 

Tabel 3. 1 Detail Pekerjaan yang Dilakukan ......................................................... 17 
Tabel 3. 2 Timeline Kerja ..................................................................................... 18 

 

  



 

 

xv 
Aktivitas Social Media…, Nayaka Aretha Virgiawan, Universitas Multimedia Nusantara 

 

DAFTAR GAMBAR 

 

Gambar 1.  1 Overview Of Social Media Use. ....................................................... 2 
Gambar 2. 1 Logo NAMA Communication ........................................................... 7 
Gambar 2. 2 Logo NAMA Consultant .................................................................... 8 
Gambar 2. 3 Bagan Struktur Organisasi Perushaan .............................................. 10 
Gambar 2. 4 Layanan NAMA Consultant ............................................................ 12 
Gambar 2. 5 Partners NAMA Consultant ............................................................. 13 
Gambar 2. 6 Client NAMA Consultant ................................................................ 13 
Gambar 3. 1 Bagan Alur Koordinasi..................................................................... 16 
Gambar 3. 2 Key Market Insights ......................................................................... 20 
Gambar 3. 3 Target Audience ............................................................................... 21 
Gambar 3. 4 Behavioral Change ........................................................................... 22 
Gambar 3. 5 Objective Social Media .................................................................... 23 
Gambar 3. 6 Content Pillar ................................................................................... 25 
Gambar 3. 7 Key Opinian Leader ......................................................................... 27 
Gambar 3. 8 Media Content Dummy .................................................................... 28 
Gambar 3. 9 Launching, KV, Teaser .................................................................... 29 
Gambar 3. 10 O2O Activity .................................................................................. 30 
Gambar 3. 11 Flyer  CBS Webinar Series 2025 ................................................... 32 
 

  

 

 

 

 

  



 

 

xvi 
Aktivitas Social Media…, Nayaka Aretha Virgiawan, Universitas Multimedia Nusantara 

 

DAFTAR LAMPIRAN 

 

Lampiran A Surat Pengantar PRO-STEP 1 .......................................................... 47 
Lampiran B Kartu PRO-STEP 02 ......................................................................... 48 
Lampiran C Daily Task PRO-STEP 03 ................................................................ 49 
Lampiran D Verifikasi Laporan PRO-STEP 04.................................................... 58 
Lampiran E Surat Penerimaan PRO-STEP 05 ...................................................... 59 
Lampiran F Lampiran Pengecekan Hasil Similarity Turnitin ............................... 60 
Lampiran G Lampiran Pengecekan Hasil AI Writing Turnitin ............................ 63 
Lampiran H Formulir Penggunaan Perangkat Kecerdasan Artifisial (AI) ........... 64 
Lampiran I Semua hasil karya tugas yang dilakukan selama kerja PRO-STEP ... 67 

 


	309d94b0fb0d4efbf536348802674999a576d45dd7f906561398d2cd80b00426.pdf
	2b1f09d534499b4ce46a7cf4e5c17cf98816781f5f934e8c32d4bcfd67a1dced.pdf
	acd1062896e6b58f32bf48f74223d6d8e766a6b7249b4fe653ffb09220ea774a.pdf
	2b1f09d534499b4ce46a7cf4e5c17cf98816781f5f934e8c32d4bcfd67a1dced.pdf




