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ABSTRAK

Memasuki tahun 2025, dinamika global yang ditandai oleh ancaman resesi,
percepatan adopsi teknologi digital, serta meningkatnya ketidakpastian
ketenagakerjaan menuntut perusahaan jasa konsultan untuk mengoptimalkan
strategi komunikasi digital yang adaptif dan relevan. Kondisi tersebut turut
memengaruhi Nama Consultant sebagai perusahaan human capital consultant
dalam memperkenalkan layanan barunya, NexusSphere, kepada target
audiens yang didominasi oleh mahasiswa, fresh graduate, dan young
professional. Di tengah persaingan konten digital yang semakin kompetitif,
diperlukan perancangan kampanye digital yang terstruktur agar pesan dapat
tersampaikan secara efektif dan mampu membangun brand awareness.
Tujuan dari  kegiatan magang ini adalah merancang dan
mengimplementasikan kampanye digital #StartYourSphere sebagai upaya
meningkatkan brand awareness terhadap layanan NexusSphere. Metode
yang digunakan dalam penelitian ini adalah pendekatan perancangan

kampanye digital dengan kerangka SOSTAC (Situation Analysis, Objectives,

Strategy, Tactics, Action, dan Control) yang dilengkapi dengan analisis data
kinerja media sosial. Hasil implementasi menunjukkan bahwa kampanye
#StartYourSphere mampu meningkatkan brand awareness NexusSphere,
yang ditandai dengan peningkatan signifikan pada performa konten
Instagram berupa kenaikan reach, views, dan engagement, serta pertumbuhan
followers sebesar 15,11%. Selain itu, performa LinkedIn juga mengalami
peningkatan pada aspek impressions dan reactions dibandingkan periode

sebelumnya, meskipun tingkat interaksi komentar masih relatif rendah.

Secara keseluruhan, penerapan framework SOSTAC terbukti efektif sebagai
acuan perancangan kampanye digital dalam mendukung tujuan komunikasi

Nama Consultant di tengah ketidakpastian global.

Kata kunci: Brand Awareness, Content Marketing, Human Capital

Consultant, Kampanye Digital, SOSTAC
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ABSTRACT

In 2025, global dynamics characterized by the threat of economic recession,

the acceleration of digital technology adoption, and increasing labor market
uncertainty have compelled consulting service companies to optimize
adaptive and relevant digital communication strategies. These conditions

also affect Nama Consultant as a human capital consulting firm in

introducing its new service, NexusSphere, to a target audience dominated by
students, fresh graduates, and young professionals. Amid increasingly
competitive digital content environments, a structured digital campaign is

required to ensure effective message delivery and to build brand awareness.

The objective of this internship project is to design and implement the
#StartYourSphere digital campaign as an effort to increase brand awareness
of the NexusSphere service. This study employs a digital campaign design

approach using the SOSTAC framework (Situation Analysis, Objectives,

Strategy, Tactics, Action, and Control), supported by social media
performance data analysis. The implementation results indicate that the
#StartYourSphere campaign successfully increased NexusSphere’s brand
awareness, as reflected in significant improvements in Instagram content
performance, including higher reach, views, and engagement, as well as a
15.11% increase in followers. In addition, LinkedIn performance also
improved in terms of impressions and reactions compared to the previous
period, although comment interaction remained relatively low. Overall, the
application of the SOSTAC framework proved to be effective as a guideline
for designing digital campaigns to support Nama Consultant’s

communication objectives amid global uncertainty.

Keywords: Brand Awareness, Content Marketing, Digital Campaign,
Human Capital Consulting, SOSTAC
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