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PERAN BRAND DEVELOPMENT DALAM AKTIVITAS 

COMMUNITY ENGAGEMENT DI YAYASAN SPEDAGI 

MANDIRI LESTARI (SPEDAGI MOVEMENT) 

Imelda Silviana 

 

 

ABSTRAK 

 

 

Laporan ini membahas peran penulis sebagai Brand Development dalam program  

CAPLOK merupakan inisiatif yang bertujuan untuk meningkatkan pemahaman 

masyarakat terhadap produk dan layanan melalui kegiatan interaktif dan edukatif. 

Dalam perspektif teori manajemen event menurut Goldblatt, proses ini termasuk 

tahap perencanaan (planning) dan pelaksanaan (implementation), di mana penulis 

merancang konsep visual dan konten flashcard yang sesuai dengan identitas brand, 

menarik bagi audiens, dan mendukung tujuan event. Pembuatan flashcard meliputi 

analisis kebutuhan audiens, pemilihan materi yang relevan, desain kreatif, serta 

evaluasi efektivitas media dalam meningkatkan engagement dan penyampaian 

pesan brand. Hasil kegiatan menunjukkan bahwa flashcard efektif dalam 

memperkuat komunikasi brand dan memberikan pengalaman edukatif yang 

menyenangkan. Laporan ini merefleksikan pembelajaran penulis terkait strategi 

brand development, kreativitas konten, serta pentingnya adaptasi media dalam 

aktivitas community engagement dalam kerangka manajemen event. 

 

 

 

 

Kata kunci:Brand Development,Flash card, Community Engagement. Event 

CAPLOK 
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THE ROLE OF BRAND DEVELOPMENT IN COMMUNITY 

ENGAGEMENT ACTIVITIES AT THE SPEDAGI MANDIRI 

LESTARI FOUNDATION ( SPEDAGI MOVEMENT) 

Imelda Silviana 

 

 

ABSTRACT 

 

 

This report discusses the role of the author as a Brand Development officer in the 

CAPLOK program, with a focus on creating educational media in the form 

offlashcards. CAPLOK is an initiative aimed at enhancing the community’s 

understanding of products and services through interactive and educational 

activities. From the perspective of event management theory according to 

Goldblatt, this process falls within the planning and implementation stages, in 

which the author designs the visual concept and content of the flashcards in 

accordance with the brand identity, appealing to the audience, and supporting the 

objectives of the event. The creation of the flashcards involves analyzing audience 

needs, selecting relevant materials, designing creative visuals, and evaluating the 

effectiveness of the media in increasing engagement and delivering the brand 

message. The results of the activities indicate that the flashcards were effective in 

strengthening brand communication and providing an enjoyable educational 

experience. This report reflects the author’s learning regarding brand development 

strategies, content creativity, and the importance of adapting media in community 

engagement activities within the framework of event management. 

 

 

 

Keywords: Brand Development, Flashcard, Community engagement. CAPLOK 

event. 
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