
35 
Aktivitas Event & Promotion…, Adestia Febrianti, Universitas Multimedia Nusantara  

DAFTAR PUSTAKA 

 

Chen, S. (2022). Pengaruh influencer kecantikan dan citra merek terhadap minat 

membeli. Jurnal Keuangan Dan Bisnis, 20(2), 18–32. 

https://doi.org/10.32524/jkb.v20i2.582 

Elita, Rd. F. M., Mirawati, I., & Chaidir, M. F. (n.d.). Filosofi: Publikasi Ilmu 

Komunikasi, Desain, Seni BudayaVolume. 1 No. 4 November 2024. 

Pengaruh Kredibilitas Brand Ambassadorterhadap Minat Beli Cessa Natural 

Essential Oil Roll On. 

https://journal.asdkvi.or.id/index.php/Filosofi/article/view/350/583  

Primata Millenia, A., & Kusuma Dewi, C. (2021). Decision Making Processes 

Menggunakan Model Aisas (attention, Interest, Search, Action, Dan Share) 

Pada Celebrity Endorsed Advertisement Bittersweet By Najla. EProceedings 

of Management, 8(2), 1208–1217. 

https://openlibrarypublications.telkomuniversity.ac.id/index.php/management

/article/ view/14794     

Sari, E. N., & Rinaldi, R. (2023). PENGARUH SOCIAL MEDIA MARKETING 

DAN ELECTRONIC WORD OF MOUTH TERHADAP MINAT BELI 

PADA KLINIK KECANTIKAN LARISSA AESTHETIC CENTER DI 

YOGYAKARTA. Journal Competency of Business, 7(1), 110–127. 

https://doi.org/10.47200/jcob.v7i01.1939 

Seetan, K., Yassin, R. Y., Khamees, A., Alzaqh, M., Muhanna, S. I. J., Ananzeh, G., 

& Abu Jubran, M. A. (2025). The Effect of Social Media on the Decision to 

Have Aesthetics or Cosmetic Procedure: A Case-Control Study. Aesthetic 

plastic surgery, 49(5), 1469–1477. https://doi.org/10.1007/s00266-024-04470-

8 

 

 

 

https://doi.org/10.32524/jkb.v20i2.582
https://journal.asdkvi.or.id/index.php/Filosofi/article/view/350/583
https://doi.org/10.47200/jcob.v7i01.1939

