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AKTIVITAS MEDIA PLANNER INTERN DI ALVA DIGITAL 

UNIT BISNIS ORCA 

 

Bennedict Tay 

 

ABSTRAK 

 

Pertumbuhan industri periklanan digital yang semakin pesat mendorong brand 

untuk terus beradaptasi dengan strategi media yang berbasis data dan relevan 

terhadap audiens. Kerja magang ini bertujuan untuk memahami aktivitas, peran, 

dan tanggung jawab seorang Media Planner dalam menyusun dan mengeksekusi 

strategi media digital sesuai dengan kebutuhan bisnis klien. Perusahaan tempat 

kerja magang adalah ORCA, sebuah agensi periklanan digital lokal yang berada di 

bawah naungan ALVA Digital Network. Posisi yang dijalani adalah sebagai Media 

Planner Intern di Performance Media Department. Aktivitas kerja meliputi riset 

audience landscape, media & consumer landscape, competitive review, 

penyusunan media planning recommendation, hingga evaluation & reporting 

performa kampanye untuk klien by.U. Kendala utama yang dihadapi selama 

magang adalah kemampuan dalam mengolah data riset menjadi insight serta 

adaptasi terhadap proses analisis competitive review dan reporting yang kompleks 

dibandingkan dengan yang dipelajari pada mata kuliah Media Planning & 

Consumer Journey. Dari proses ini dapat disimpulkan bahwa peran Media Planner 

membutuhkan kemampuan analisis data, pemahaman perilaku audiens, 

kemampuan menghubungkan insight dengan strategi media, serta ketelitian dalam 

mengevaluasi efektivitas media untuk menghasilkan perencanaan media yang 

relevan dan optimal. 

 

Kata kunci: Media Planner, Media Planning, Media Planning Agency, Strategi 

Media 
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MEDIA PLANNER INTERN ACTIVITY IN ALVA DIGITAL 

NETWORK IN ORCA BUSINESS UNIT 

 

Bennedict Tay 

 

ABSTRACT 

 

The rapid growth of the digital advertising industry encourages brands to 

continuously adapt through data-driven media strategies that stay relevant to their 

audiences. This internship was carried out to understand the activities, roles, and 

responsibilities of a Media Planner in developing and executing digital media 

strategies according to client needs. The internship took place at ORCA, a local 

digital advertising agency under ALVA Digital Network, with the position of Media 

Planner Intern in the Performance Media Department. The work activities included 

audience landscape research, media and consumer landscape research, 

competitive review, preparing media planning recommendations, and evaluation 

and reporting of campaign performance for the client by.U. The main challenges 

faced during the internship involved processing research data into strategic 

insights and adapting to the complexity of competitive review and reporting, which 

were more advanced compared to what was learned in the Media Planning & 

Consumer Journey course. From this process, it can be concluded that the role of 

a Media Planner requires strong analytical skills, understanding of audience 

behavior, the ability to connect insights to media strategies, and careful evaluation 

of media performance to create relevant and effective media plans. 

 

Keywords: Media Planner, Media Planning, Media Planning Agency, Media 

Strategy 
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