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KONSTRUKSI REALITAS SOSIAL TENTANG

KEBERSIHAN LINGKUNGAN FOLLOWERS AKUN

INSTAGRAM @Pandawaragroup

Tiffany Adinda

ABSTRAK

Perkembangan media sosial telah membentuk cara baru masyarakat
memahami isu kebersihan lingkungan, terutama melalui konten visual
yang mudah diakses dan berdampak emosional. Pandawara Group
menjadi salah satu contoh gerakan digital yang menonjol karena
menampilkan aksi bersih- bersih sungai dan edukasi lingkungan
secara langsung melalui akun Instagram (@pandawaragroup.
Penelitian ini bertujuan mengetahui bagaimana pengikut akun tersebut
membangun konstruksi realitas sosial mengenai kesadaran kebersihan
lingkungan. Dengan menggunakan pendekatan kualitatif dan teori
Konstruksi Realitas Sosial Berger dan Luckmann, penelitian ini
melibatkan lima informan yang merupakan pengikut aktif Pandawara,
serta satu anggota Pandawara sebagai informan pendukung. Data
diperoleh melalui wawancara mendalam dan analisis konten. Hasil
penelitian menunjukkan bahwa proses konstruksi makna terjadi
melalui tiga tahap: eksternalisasi, objektivikasi, dan internalisasi. Pada
tahap eksternalisasi, pengikut menangkap nilai-nilai lingkungan dari
aksi nyata Pandawara. Tahap objektivikasi terlihat ketika konten
tersebut diterima sebagai simbol kepedulian lingkungan dan
memunculkan praktik serupa di kalangan masyarakat. Pada tahap
internalisasi, nilai kebersihan mulai memengaruhi pola pikir dan
perilaku pengikut, meskipun tingkat penerapannya beragam.
Penelitian ini menyimpulkan bahwa media sosial, melalui narasi dan
visual yang kuat, mampu membentuk kesadaran kolektif sekaligus
mendorong perubahan perilaku terkait kebersihan lingkungan.

Kata kunci: konstruksi realitas sosial, kesadaran lingkungan, media
sosial, Instagram, Pandawara Group



FOLLOWERS’ SOCIAL CONSTRUCTION of ENVIRONMENTAL
CLEANLINESS ON THE INSTAGRAM ACCOUNT
@Pandawaragroup

Tiffany Adinda

ABSTRACT

The rapid growth of social media has transformed how environmental
issues are communicated and understood by the public, particularly
among younger audiences. Instagram has become an important
platform for promoting environmental awareness through visual
storytelling, one of which is reflected in the activities of the Pandawara
Group. This study aims to explore how followers of the Instagram
account (@pandawaragroup construct social reality regarding
environmental cleanliness. Using a qualitative approach supported by
the theory of Social Construction of Reality by Berger and Luckmann,
this research involved in-depth interviews with five active followers
and one member of the Pandawara Group, complemented by content
analysis of their Instagram posts. The findings indicate that followers
interpret Pandawara’s content through three construction processes:
externalization, objectivation, and internalization. Followers perceive
Pandawara’s actions as authentic, persuasive, and emotionally
engaging, allowing the group’s environmental values to be recognized
as collective meaning. This meaning is then internalized into varying
levels of awareness and behavioral change, ranging from simple daily
habits to active participation in environmental movements. The study
concludes that Pandawara’s digital activism effectively shapes
environmental awareness by combining visual impact, emotional
appeal, and real-world action. These findings highlight the role of
social media as a strategic space for developing collective
consciousness regarding environmental responsibility.

Keywords: social construction, environmental awareness, Instagram,
digital activism, Pandawara Group
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