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PERANCANGAN KAMPANYE MENGENAI DIABETES

MELITUS GESTASIONAL PADA IBU HAMIL

(Chelsia Olivia)

ABSTRAK

Diabetes Melitus Gestasional (DMG) merupakan kondisi meningkatnya kadar gula
darah selama kehamilan yang dapat menyebabkan berbagai komplikasi bagi ibu dan
janin. Meskipun prevalensi DMG terus meningkat, kesadaran masyarakat mengenai
risiko dan pencegahannya masih rendah, terutama akibat minimnya akses terhadap
informasi yang jelas dan mudah dipahami. Kurangnya pemahaman ini
menyebabkan keterlambatan dalam deteksi dan penanganan DMG, yang berpotensi
meningkatkan angka komplikasi kehamilan dan kematian. Untuk mengatasi
masalah ini peneliti melakukan perancangan kampanye yang efektif guna
meningkatkan kesadaran ibu hamil mengenai pentingnya deteksi dini dan
pengelolaan DMG. Metode perancangan yang digunakan mengacu pada metode
Six Phases of Design oleh Robin Landa, yang meliputi tahapan overview, strategy,
ideas, design, production, dan implementation. Proses perancangan didukung oleh
pengumpulan data melalui wawancara dengan tenaga medis, Focus Group
Discussion (FGD), penyebaran kuesioner kepada ibu hamil dan ibu usia 25 - 35
tahun, serta studi referensi dan studi eksisting. Strategi kampanye disusun
menggunakan model AISAS dengan pendekatan pesan edukatif dan persuasif yang
disesuaikan dengan target audiens. Hasil perancangan berupa kampanye di
diterapkan melalui berbagai media digital dan cetak. Kampanye ini dirancang untuk
meningkatkan pengetahuan, membentuk sikap positif, serta mendorong perilaku
preventif ibu hamil terhadap DMG. Simpulan dari penelitian bahwa perancangan
kampanye komunikasi visual yang tepat dapat menjadi media edukasi yang efektif
dalam meningkatkan kesadaran ibu hamil mengenai pentingnya deteksi dini dan
pencegahan Diabetes Melitus Gestasional.

Kata kunci: Kampanye, Kesadaran, Diabetes Melitus Gestasional, Ibu Hamil
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DESIGNING A CAMPAIGN ON GESTATIONAL DIABETES

MELLITUS IN PREGNANT WOMEN

(Chelsia Olivia)

ABSTRACT (English)

Gestational Diabetes Mellitus (DMG) is a condition of increased blood sugar levels
during pregnancy that can cause various complications for both mother and fetus.
Although the prevalence of DMG continues to increase, public awareness of the
risks and prevention is still low, especially due to the lack of access to clear and
easy-to-understand information. This lack of understanding leads to delays in the
detection and treatment of DMG, potentially increasing the rate of pregnancy
complications and deaths. To overcome this problem, researchers designed
effective campaigns to increase awareness among pregnant women about the
importance of early detection and management of DMG. The design method used
refers to the Six Phases of Design method by Robin Landa, which includes the
stages of overview, strategy, ideas, design, production, and implementation. The
design process is supported by data collection through interviews with medical
personnel, Focus Group Discussions (FGD), distribution of questionnaires to
pregnant women and mothers aged 25 - 35 years, as well as reference studies and
existing studies. The campaign strategy was prepared using the AISAS model with
an educational and persuasive message approach tailored to the target audience.
The results of the design in the form of campaigns are implemented through various
digital and print media. This campaign is designed to increase knowledge, form
positive attitudes, and encourage preventive behavior of pregnant women against
DMG. The conclusion of the study is that the design of the right visual
communication campaign can be an effective educational medium in increasing the
awareness of pregnant women about the importance of early detection and
prevention of Gestational Diabetes Mellitus.

Keywords: Campaign, Awareness, Gestasional Diabetes Mellitus, Pregnant
Women
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