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PERANCANGAN ULANG DESTINATION BRANDING 

KAMPUNG BALUWARTI DI KOTA SOLO 

 (Gabriela Febriani Prasada) 

ABSTRAK 

 

Kampung Baluwarti adalah salah satu kampung di Kota Solo yang dibangun 

sebagai tempat tinggal abdi dalem dan keluarga kraton. Kampung ini memiliki 

keunikan dari segi letak geografisnya, arsitekturnya yang khas kraton, serta kaya 

akan warisan dan tradisi budaya. Hal tersebut membuat Kampung Baluwarti  

berpotensi dijadikan destinasi kampung wisata. Kampung Baluwarti 

mengembangkan wisata berbasis experience berupa kelas membuat lulur, kelas 

membuat jamu, kelas memasak masakan Jawa, dan masih banyak lagi. Sayangnya, 

image kampung wisata berbasis experience budaya tersebut belum tercerminkan 

dengan baik dalam citra destination brand identity Kampung Baluwarti saat ini. 

Perancangan ulang destination branding dilakukan untuk menonjolkan keunikan 

Kampung Baluwarti dan meningkatkan kepercayaan wisatawan dalam melihat 

Kampung Baluwarti sebagai destinasi kampung wisata. Penelitian menggunakan 

gabungan metode kuantitatif dan kualitatif dengan instrumen kuesioner, 

wawancara, observasi, studi eksisting, dan studi referensi. Metode perancangan 

mengikuti tahap-tahap perancangan identitas visual menurut Wheeler dan 

Meyerson (2024). Hasil perancangan meliputi Brand Guidelines yang memuat 

desain, sistem identitas visual, dan media kolateral yang menunjukan keunikan 

wisata budaya Kampung Baluwarti. 

 

Kata kunci: Destination Branding, Wisata Budaya, Kampung Baluwarti, Kota 

Solo 
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REDESIGNING THE DESTINATION BRANDING OF 

KAMPUNG BALUWARTI IN SOLO CITY 

 (Gabriela Febriani Prasada) 

 

ABSTRACT (English) 

 

Kampung Baluwarti is one of the villages in Solo City that was built as a residence 

for royal servants and the royal family. This village is unique in its geographical 

location, its distinctive royal architecture, and its rich cultural heritage and 

traditions. These characteristics make Kampung Baluwarti a potential tourist 

destination. Kampung Baluwarti has developed experience-based tourism in the 

form of classes on making lulur (body scrub), jamu (herbal medicine), Javanese 

cooking, and many more. Unfortunately, the image of a culturally experience-based 

tourist village has not been well reflected in the current destination brand identity 

of Kampung Baluwarti. The destination branding redesign was carried out to 

highlight the uniqueness of Baluwarti and increase tourist confidence in seeing 

Kampung Baluwarti as a tourist village destination. The research employed a 

combination of quantitative and qualitative methods, utilizing instruments such as 

questionnaires, interviews, observations, existing studies, and reference studies. 

The design method followed the stages of visual identity design according to 

Wheeler and Meyerson (2024). The design results included Brand Guidelines 

containing designs, visual identity systems, and collateral media that showcase the 

uniqueness of Kampung Baluwarti's cultural tourism.  

 

Keywords: Destination Branding, Cultural Tourism, Kampung Baluwarti, Solo 

City 
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