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PERANCANGAN MOBILE WEBSITE 

KAMPANYE METODE BABY-LED WEANING (BLW) 

 (Aurel Adeline Anastasia) 

ABSTRAK 

 

Baby-Led Weaning (BLW) merupakan metode pemberian makanan pendamping 

ASI (MPASI) yang mendorong bayi untuk makan secara mandiri menggunakan 

makanan berbentuk finger food. Meskipun informasi mengenai baby-led weaning 

sudah banyak tersedia, masih banyak orang tua yang ragu menerapkannya karena 

kekhawatiran terhadap potensi risiko, seperti tersedak, kekurangan nutrisi, serta 

proses makan yang berantakan. Kekhawatiran ini seringkali membuat orang tua 

ragu untuk menerapkan metode tersebut. Kurangnya kampanye persuasif yang 

mengubah persepsi negatif terhadap baby-led weaning menjadi salah satu faktor 

yang memperkuat keraguan tersebut. Sebagai solusi, kampanye ini dirancang untuk 

mengubah persepsi negatif dengan menekankan manfaat dan keamanan baby-led 

weaning dalam mendukung perkembangan bayi. Penelitian dilakukan dengan  cara 

mixed methods seperti wawancara, studi literatur, dan kuesioner untuk merancang 

strategi kampanye yang tepat bagi target audiens. Hasil dari pengumpulan data 

wawancara ditemukan kejadian tersedak berhubungan dengan persiapan makanan 

yang terlalu tebal ataupun teksturnya yang keras. Tujuan dari penelitian ini 

perancangan berupa mobile website metode baby-led weaning. Metode yang 

digunakan dalam perancangan adalah design thinking yang dipopulerkan oleh 

Interaction Design Foundation yaitu tahap empathize, define, ideate, prototype, dan 

test. Hasil penelitian berupa mobile website kampanye interaktif metode baby-led 

weaning untuk orang tua, agar dapat memahami baby-led weaning secara lebih 

komprehensif dan merasa lebih percaya diri dalam menerapkannya sebagai metode 

MPASI yang aman serta bermanfaat bagi perkembangan anak.  

 

Kata kunci: Mobile Website, Baby-Led Weaning, MPASI 
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DESIGNING A MOBILE WEBSITE 

FOR BABY-LED WEANING (BLW) CAMPAIGN 

 (Aurel Adeline Anastasia) 

 

ABSTRACT (English) 

 

Baby-Led Weaning (BLW) is a method of complementary feeding that encourages 

babies to eat independently using finger foods. Although information about baby-

led weaning is widely available, many parents are still hesitant to implement it due 

to concerns about potential risks, such as choking, nutritional deficiencies, and 

messy eating. These concerns often make parents hesitant to implement this method. 

The lack of persuasive campaigns to change negative perceptions of baby-led 

weaning is one factor that reinforces this hesitation. As a solution, this campaign 

is designed to change negative perceptions by emphasizing the benefits and safety 

of baby-led weaning in supporting infant development. The research was conducted 

using mixed methods such as interviews, literature studies, and questionnaires to 

design the right campaign strategy for the target audience. The results of the 

interview data were found that choking incidents were related to food preparation 

that was too thick or had a hard texture. The purpose of this research was to design 

a mobile website for the baby-led weaning method. The method used in the design 

was design thinking, popularized by the Interaction Design Foundation, which 

consists of the stages of empathize, define, ideate, prototype, and test. The results 

of the research were an interactive mobile website campaign on the baby-led 

weaning method for parents. This research aim is to provide a more comprehensive 

understanding of baby-led weaning and to increase confidence in its 

implementation as a safe and beneficial complementary feeding method for early 

child development. 

 

Keywords: Mobile website, Baby-Led Weaning, Complementary Feeding 
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