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AKTIVITAS CONTENT CREATOR DALAM
MENINGKATKAN BRAND AWARENESS ZAOCHEN FOOD

(Fiyen Eveline)

ABSTRAK

Perkembangan industri food and beverage yang pesat telah menciptakan persaingan
yang semakin ketat, khususnya di segmen pasar Gen Y dan Gen Z yang sangat aktif
di platform digital. Zaochen Food, sebagai Usaha Mikro Kecil Menengah yang
sedang berkembang, memerlukan strategi komunikasi pemasaran yang efektif
untuk membangun brand awareness di tengah kompetisi yang intens. Penelitian ini
dilakukan melalui kegiatan magang selama enam bulan sebagai content creator di
Zaochen Food dengan tujuan untuk memahami mekanisme operasional content
creation, menerapkan teori-teori brand storytelling dan audience engagement
dalam praktik kerja nyata, serta mengembangkan hard-skill dan sofi-skill yang
relevan dengan industri. Hasil magang menunjukkan bahwa content creator
memiliki peran strategis dalam membangun brand awareness melalui penciptaan
konten yang autentik, personal, dan relevan di berbagai platform media sosial.
Strategi konten yang terkoordinasi dengan baik mampu meningkatkan engagement,
membangun kepercayaan konsumen, dan menciptakan komunitas brand yang
loyal. Selain itu, pengalaman praktis ini mengungkapkan kesenjangan antara
pembelajaran akademik dan kebutuhan industri, sehingga pemagang
merekomendasikan peningkatan proporsi pembelajaran praktik langsung dan
pendalaman materi mengenai strategi persuasi dalam komunikasi media sosial pada
kurikulum Universitas Multimedia Nusantara. Penelitian ini berkontribusi pada
pemahaman tentang peran content creator dalam membangun brand awareness
untuk UMKM di era digital, sekaligus memberikan rekomendasi untuk
pengembangan kurikulum pendidikan marketing communication yang lebih
responsif terhadap kebutuhan industri.

Kata kunci: Content Planning, Marketing Communication, Social Media
Marketing.
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CONTENT CREATOR ACTIVITIES IN INCREASING BRAND
AWARENESS FOR ZAOCHEN FOOD

(Fiyen Eveline)

ABSTRACT

The rapid development of the food and beverage industry has created increasingly
fierce competition, particularly in the Gen Y and Gen Z market segments that are
highly active on digital platforms. Zaochen Food, as a Small and Medium Micro
Enterprise in growth phase, requires an effective marketing communication
strategy to build brand awareness amid intense competition. This research was
conducted through a six-month internship activity as a content creator at Zaochen
Food with the aim of understanding the operational mechanisms of content
creation, applying theories of brand storytelling and audience engagement in
actual work practice, and developing hard-skills and soft-skills relevant to the
industry. The internship results demonstrate that content creators play a strategic
role in building brand awareness through the creation of authentic, personal, and
relevant content across various social media platforms. Well-coordinated content
strategy is capable of increasing engagement, building consumer trust, and
creating a loyal brand community. Furthermore, this practical experience reveals
the gap between academic learning and industry requirements, prompting the
intern to recommend an increase in the proportion of direct practical learning and
deepening of materials regarding persuasive communication strategy in social
media communication within the Universitas Multimedia Nusantara curriculum.
This research contributes to the understanding of the role of content creators in
building brand awareness for micro, small, and medium enterprises in the digital
era, while also providing recommendations for the development of marketing
communication education curriculum that is more responsive to industry needs.

Keywords: Content Planning, Marketing Communication, Social Media
Marketing.
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