DAFTAR PUSTAKA

Belch, G. E., Belch, M. A., & Kerrick, S. A. (2020). Advertising and Promotion:
An Integrated Marketing Communications Perspective (12th ed.). McGraw-
Hill Education.

Cutlip, S. M., Center, A. H., & Broom, G. M. (2015). Effective Public Relations
(11th ed.). Pearson Education.

Gould, S. J., & Gould, D. J. (2017). Integrated marketing communications and
relationship marketing in the contemporary marketplace. Journal of

Integrated Marketing Communications, 23(1), 45-58.

Hallahan, K., Holtzhausen, D., van Ruler, B., Verci¢, D., & Sriramesh, K. (2016).
Defining strategic communication. International Journal of Strategic

Communication, 1(1), 3-35.

Holliman, G., & Rowley, J. (2015). Business to business digital content marketing:
Marketers' perceptions of best practice. Journal of Research in Interactive

Marketing, 8(4), 269-293.

Kementerian Perdagangan Republik Indonesia. (2024). Pertumbuhan Industri
Makanan dan Minuman Indonesia Kuartal 1T 2024. Jakarta: Kementerian

Perdagangan RI.

Kitchen, P. J., & Schultz, D. E. (2015). Integrated Marketing Communications:

New Ways of Looking at Communications. Routledge.

Kotler, P., & Keller, K. L. (2016). Marketing Management (15th ed.). Pearson

Education.

Kusumastuti, A., & Herlianto, H. (2025). Strategi komunikasi terintegrasi dalam
era omnichannel: Studi kasus UMKM kuliner. Jurnal Komunikasi

Pendidikan dan Sosial, 8(1), 78-95.

32

Aktivitas Marketing Communication...Fiyen Eveline, Universitas Multimedia Nusantara



Kusumaningrum, & Rofiqgoh, S. N. I. (2024). UMKM (Usaha Mikro, Kecil, dan
Menengah) memiliki peran penting dalam perekonomian Indonesia, baik
dalam penciptaan lapangan kerja maupun peningkatan kesejahteraan

masyarakat. Istithmar, 7(2), 159-172.

Pansari, A., & Kumar, V. (2021). Customer engagement: The key to successful
content marketing. Journal of Service Research, 24(3), 317-330.

Saragih, A. B., Narwastu, R., Harahap, L. M., et al. (2022). Peran UMKM dalam
pertumbuhan ekonomi Indonesia: Perspektif teori Schumpeterian. Moneter:

Jurnal Ekonomi dan Keuangan, 3(2).

Tuten, T. L., & Solomon, M. R. (2018). Social Media Marketing (3rd ed.). SAGE

Publications.

33

Aktivitas Marketing Communication...Fiyen Eveline, Universitas Multimedia Nusantara



