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Peran Marketing Communication & Sales dalam Mendukung

Aktivitas Pemasaran di PT Flitts Magista Indonesia
(Evelyn Christantia)

ABSTRAK

Laporan magang ini disusun berdasarkan pelaksanaan program magang penulis di
PT Flitts Magista Indonesia, sebuah perusahaan yang bergerak di bidang digital
solution dan layanan pemasaran digital. Pemilihan perusahaan ini didasarkan pada
relevansi antara bidang usaha perusahaan dengan konsentrasi studi penulis,
khususnya dalam bidang Marketing Communication, Content Marketing, dan
Sales, sehingga memberikan kesempatan untuk menerapkan teori yang diperoleh
selama perkuliahan ke dalam praktik kerja nyata. Selama menjalani program
magang sebagai intern Marketing Communication dan Sales, penulis terlibat dalam
berbagai aktivitas, antara lain perencanaan dan pengelolaan konten media sosial,
penyusunan content calendar, pengumpulan referensi dan riset tren, pengelolaan
database calon klien, penyusunan strategi pendekatan klien, serta pelaksanaan
komunikasi dan meeting dengan klien. Kendala yang dihadapi selama magang
antara lain perbedaan kebutuhan tiap klien, dinamika tren digital yang cepat
berubah, serta penyesuaian terhadap sistem kerja perusahaan. Kendala tersebut
diatasi melalui koordinasi internal, evaluasi berkala, serta penyesuaian strategi dan
pendekatan komunikasi. Melalui kegiatan magang ini, penulis memperoleh
pemahaman praktis mengenai proses kerja di industri digital agency, pengelolaan
komunikasi pemasaran, serta pentingnya fleksibilitas dan kemampuan adaptasi
dalam dunia kerja profesional.

Kata kunci: magang, marketing communication, digital agency
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The Role of Marketing Communication & Sales in Supporting

Marketing Activities at PT Flitts Magista Indonesia

(Evelyn Christantia)

ABSTRACT

This internship report is based on the implementation of an internship program at
PT Flitts Magista Indonesia, a company operating in the field of digital solutions
and digital marketing services. The selection of this company was motivated by the
relevance between the company’s line of business and the author’s academic
concentration, particularly in Marketing Communication, Content Marketing, and
Sales, which provided an opportunity to apply theoretical knowledge gained during
university studies into real professional practice. During the internship as a
Marketing Communication and Sales intern, the author was involved in various
activities, including social media content planning and management, content
calendar development, trend research and reference collection, potential client
database management, development of client approach strategies, as well as client
communication and meeting implementation. Several challenges were encountered
during the internship, such as varying client needs, rapidly changing digital trends,
and adaptation to the company’s workflow and systems. These challenges were
addressed through internal coordination, regular evaluations, and continuous
adjustments in communication and marketing strategies. Through this internship
program, the author gained practical insights into digital agency operations,
marketing communication processes, and the importance of adaptability and
flexibility in a professional working environment.

Keywords: internship, marketing communication, digital agency
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