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AKTIVITAS CUSTOMER RELATIONSHIP OFFICER DI PT. 

MEGA SURYA BERSAMA 
Farisa Salmin Aziz 

 

ABSTRAK 
 

Laporan magang ini membahas aktivitas Customer Relationship Officer (CRO) di 
PT Mega Surya Bersama sebagai perusahaan yang bergerak di bidang pengadaan 
barang dan jasa. Kegiatan magang dilaksanakan dengan tujuan untuk memahami 
peran CRO dalam mengelola hubungan pelanggan, mendukung komunikasi bisnis, 
serta menjaga kelancaran pelaksanaan proyek dengan klien. Aktivitas yang 
dilakukan selama magang meliputi pendampingan pertemuan dengan klien, 
pengelolaan dan verifikasi dokumen proyek seperti Purchase Order dan Surat 
Pesanan, koordinasi dengan divisi internal, serta dukungan administratif dalam 
proyek pengadaan, termasuk proyek refill APAR. Metode penulisan laporan 
menggunakan pendekatan kualitatif deskriptif berdasarkan observasi langsung, 
dokumentasi, dan pengalaman kerja selama magang. Hasil kegiatan magang 
menunjukkan bahwa aktivitas Customer Relationship Officer berperan penting 
dalam menjaga kepuasan pelanggan melalui komunikasi yang responsif, koordinasi 
yang efektif, dan pelayanan yang berorientasi pada kebutuhan klien. Aktivitas 
tersebut turut mendukung keberlanjutan hubungan kerja sama antara perusahaan 
dan pelanggan, khususnya dalam konteks bisnis ke bisnis (B2B). 
 
Kata Kunci :Customer Relationship Officer, Hubungan Pelanggan, Komunikasi 
Bisnis, Pengadaan Barang dan Jasa, B2B 
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CUSTOMER RELATIONSHIP OFFICER ACTIVITIES AT PT. 

MEGA SURYA  
Farisa Salmin Aziz 

 

ABSTRACT 
 

This internship report discusses the activities of a Customer Relationship Officer 
(CRO) at PT Mega Surya Bersama, a company engaged in the procurement of 
goods and services. The internship was conducted to understand the role of a CRO 
in managing customer relationships, supporting business communication, and 
ensuring the smooth execution of projects with clients. The activities carried out 
during the internship included assisting client meetings, managing and verifying 
project documents such as Purchase Orders and Work Orders, coordinating with 
internal divisions, and providing administrative support for procurement projects, 
including fire extinguisher refill projects. This report employs a qualitative 
descriptive approach based on direct observation, documentation, and practical 
work experience during the internship. The results indicate that the activities of a 
Customer Relationship Officer play an important role in maintaining customer 
satisfaction through responsive communication, effective coordination, and client-
oriented services. These activities contribute to sustaining long-term business 
relationships between the company and its clients, particularly in a business-to-
business (B2B) context. 
 
Keywords: Customer Relationship Officer, Customer Relationship Management, 
Business Communication, Procurement of Goods and Services, B2B 
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